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ABSTRACT

This independent study aimed at exploring customer satisfaction towards marketing mix
of Kietkamon Panit Construction Materials Store in Saraphi District, Chiang Mai Province. Data
collection was compiled from the distribution of questionnaires to 400 customers of Kietkamon
Panit Construction Materials Store in Saraphi District, Chiang Mai Province. The given data were
then analyzed by descriptive statistics composing of frequency, percentage, and mean.

Based upon the findings, most respondents were male, aged between 35-44 years old,
and with 10,000 — 20,000 Baht monthly incomes. Their education level was high-school and
lower. They were general employees. They came to use services of Kietkamon Panit
Construction Materials Store in Saraphi District, Chiang Mai Province more than 6 times per
month. They made buying decision towards construction materials by themselves. Their latest
purchase at Kietkamon Panit Construction Materials Store in Saraphi District, Chiang Mai
Province was cement powder. They spent 1,000 — 5,000 Bath on their latest purchase. They
paid for their purchase in cash. Besides Kietkamon Panit Construction Materials Store in Saraphi
District, Chiang Mai Province, they purchased construction materials from Thai-Oui Store. The
main reason they purchased construction materials from Kietkamon Panit Construction Materials

Store in Saraphi District, Chiang Mai Province was the wide selection of construction materials.



According to the study, the elements of marketing mix which they had high satisfaction
with were Product, Price and Place, respectively. The element of marketing mix which they had
moderate satisfaction with was Promotion. The sub-factors that the respondents had highest
satisfaction with for each marketing mix were as followed. In term of Product, it was the wide
selection of construction materials. In term of Price, it was the accuracy of pricing. In term of
Place, it was the accessible location. In term of Promotion, it was informative staffs on

construction materials and in giving advice to customers about products.



