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ABSTRACT

The objective of this independent study was to investigate behavior of customers
in Amphoe Mueang Chiang Mai towards using car care services. Research samplings were
identified to 201 customers of car care services located in Amphoe Mueang Chiang Mai.
Questionnaires were used as the research tool to collect data; then, the descriptive statistics
consisting of frequency, percentage and mean were applied in order to analyze all acquired data.

The findings presented that the majority of customers were single males in ages of
31-40 years old, holding Bachelor’s degree, working as employee in private company as the main
career, earning monthly income at the amount of 20,001-30,000 baht and using the sedan, o
which the length of usage period was found at 4-6 years.

The results of the study on behavior of customers towards using car care services
revealed that the majority asked for the interior and exterior washing service at general service
centers with the frequency of 1 time/month, mostly on Saturday — Sunday during 16.01-20.00 hrs.
in each time, they spent approximately lower than 200 baht and 201-400 baht for car care service
cost and paid in cash. Most of them learned about the car care service center where they took the
services from the recommendation of fellows and the reason in choosing at the current car care
service center was mentioned to the convenient location to access. The most preferable promotion

was 5 washes get 1 free.



The results of the study on service marketing mix factors showed that the
customers ranked high importance on factors namely process, people, place, physical evidence,

price, product and promotion.



