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ABSTRACT

The objective of this independent study was to study the behavior of Working — Aged
people in Mueang Chiang Mai District towards online cosmetic purchase. The independent study
collected the data by using questionnaires from 200 samples of Working — Aged people, who are
25 - 29 years old, live in Mueang Chiang Mai, and have purchased online cosmatics. Then the
data were analyzed and evaluated with descriptive statistics, and the data were arranged in a table
consisting of frequency, percentage, and means.

The study found that most respondents were single females, earning monthly income
0f 10,001 - 15,000 THB, holding bachelor’s degrees, and working as company employees.

According to the behavior of Working — Aged people in Mueang Chiang Mai District
towards online cosmetic purchase, the study found that most respondents usually buy makeup
products and accessories. In addition, they purchase from E - Shop Web Site. They purchase
online cosmetic because the price is cheaper than other types of purchase, and the purpose is
for personal use. They typically purchase online cosmetic when they find satisfied products.
The influence for purchasing online cosmetic mostly depends on their own decisions, and they
pay by bank account money transfer. They are exceedingly satisfied after purchasing and
receiving products.

This study found that online marketing mix has influenced the behavior of

Working — Aged people in Mueang Chiang Mai District towards online cosmetic purchase.



Most respondents have an overall average value for online marketing mix in high importance
levels which are ordered as following: Place factor, Privacy factor, Product factor, Price factor,
Personalization factor, and Promotion factor. The highest means score of each factor are found as
following: Place factor is the regularly update website, Privacy factor is a customer’s personal
information as confidential such as customer name, credit card number, address, telephone
number, and email address etc., Product factor is modern products, Price factor is cheaper price
than other types of purchases, Personalization factor is list of orders or product preview systems,
and Promotion factor is interesting internet advertisements efficiently that encourage purchase
decision of the customers.

This study found that most respondents encounter some problems towards online
cosmetic purchase. Although product factor, price factor, and privacy factor have no problems,
place factor problem is the delayed delivery. Moreover, lacking pretest products for customers is
considered to be a problem for promotion factor. For personalization factor problem, most
respondents propose that there are no suggestions or consultancy concerning product problems
available on the website.

According to this study, there are some additional suggestions for enhancing the best
benefit. Since the study found that most respondents have held bachelor’s degrees with the
averaged monthly income of 10,001 - 15,000THB; therefore, for marketing, the entrepreneurs
should mainly target this group more than others by setting place factor to match their behavior.
For instance, the entrepreneurs should present products via E - Shop website in order to

encourage buying at low price.



