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ABSTRACT

This independent study aimed to study attitude of Kasikorn Bank Customers in
Bangkok towards K-My Debit Card. Data collection was done through questionnaires distributed
in accordance with the quota sampling method to 400 customers from 8 branches of Kasikorn
Bank in Bangkok. The statistics applied in this study were specified to frequencies, percentages
and means.

The result showed that most respondents were single female in ages between 15-
24 years old, holding Bachelor’s degree, working as employee/private company officer and
earning monthly income at less than 10,000 Baht in average. They were acknowledged about the
K-My Debit Card from the recommendation made by bank officers and all knew about the added
security done by changing card’s PIN and the availability to perform banking transactions
through K-Contact center at 02-8888888 as well as apply for the K-My Debit Card through the
bank’s website. In addition, they knew about its key feature which allowed them to transfer either
product of service bill payment through ATM during 06.00-22.00 hrs even in the state holidays.

The findings on attitude towards marketing mix factors were shown as follows.
In product factor, they preferred the availability to choose photo and design card by themselves
and the diverse types of transaction to be done through the card as needed. In price factor, they
preferred the availability to do airtime refills for all mobile networks without any charge and the

appropriate annual card fee. In place factor, they preferred the convenience in applying for the



card through website and picking up the card at any bank’s branches throughout the country.
They also believed that the card application done at the bank was appropriate. In promotion
factor, they mentioned that they could learn about the K-My Debit Card from the suggestions
made by the bank officers as well as the advertisements on media such as television, radio and
newspaper. In behavior tendency as observed from the key concerns on card pattern and self-
designed card, it was found that the number of card users seemed to increase and these users

would recommend others to use this card.



