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ABSTRACT

The objective of this independent study was to study factors affecting mix marketing
factors affecting purchasing decision of ceramic factories towards ceramic glazing materials in
Lampang Province. The data was collected via questionnaire distributed to 90 factories in the 3th
category which meant medium-size factories and bigger, with 50 horsepower manufacturing
machine and registering capital of 300,000 baht or more. The data was analyzed using
descriptive statistics, namely frequency, percentage and mean.

The results of the study showed that the questionnaire respondents were male and female
in the similar number, mostly 36-47 years old, with Bachelor’s degree, and held the position of
managing director or owner. Business was registered under one owner with operation period of
more than 15 years. The average income per month was less than 1,000,000 baht. Their products
were dinning ware. People who influenced the purchasing decision were themselves and decision
maker. Chemical substances used in most ceramic factories in Lampang were kaolin, clay,
feldspar, quartz, sand, limestone, zircon and compound alumina. The pattern of purchase
included choosing the cheapest price with appropriate quality, and purchase was made through 2
retailers in order to avoid shortage of goods or when one retailer did not have enough materials in
their stock. They had used these retailers for a long time and they were satisfied with the

products.



From the study of mix marketing factors, it was found that the questionnaire respondents
ranked place at the highest level and the other factors at the high level.

The highest ranking of the sub-factor in each category were as follows: for product, it
was consistent quality; for price, it was reasonable price; for place, it was convenience in reaching

retailers; and for marketing promotion, it was pre-purchase and post-purchase services.



