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ABSTRACT

The objective of this study was to study Behavior of Working Women in Mueang
Chiang Mai District Toward Purchasing Products via e-Commerce. The sample group consists
of 200 working women in Mueang ChiangMai District. The questionnaires were used as the data
collection instrument. Statistics used for the analysis include frequency, percentage, mean and
chi-square test at level of significant 0.05

The majority of respondents have bachelor’s degree. They were employee and their
average monthly incomes were less than 20,000 Baht. Most of them often go to shopping and
checking e-mail. They agreed that purchase products via e-commerce is interesting because it’s
technology advantage.

The majority of respondents buy plane ticket, booking hotel and tour with
reasonable that e-commerce can buy 24 hours a day. Most of them purchase products by search
engine when they are stay at home at 8 -9 pm . They buy products via e- commerce 2-3 times a
month and decided by themselves, each time to decided take 1 -2 weeks and also compare
products. The average product price is 500 — 2,500 Baht by transfer money via banking and
received by post. They know about e- commerce from data on internet. They appreciated after
purchase products via e- commerce.

The marketing mix factors affecting consumers on purchasing products via e-

commerce are medium rated. Price is the first factor that affected the consumers in bill accurate.



The following factors are place factor is easily to enter the site. Promotion factor is website has
delivery system and product factor is famous website, respectively.

The problem of marketing mix factors affecting consumers on purchasing products
via e —commerce in product factor is website is not famous, price factor is the price is not
suitable with quality, Place factor is hardly to enter the site and promotion factor is no discount

rate.



