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Abstract 

 
The objective of this independent study was to study the retailer satisfaction 

towards marketing mix of Jakkaras Marketing Company Limited. Questionnaires were used to 

collect data from 265 samples of retailers purchasing products of Unilever Thai Trading 

Company Limited from Jakkaras Marketing Company Limited. Data were then analyzed by using 

the descriptive statistics consisting of frequency, percentage and mean. 

 The findings showed that most respondents were female, aged between 31-40 years 

old, graduated in the primary school level, working as the business owners/being children of 

business owners whose business were grocery stores in small village. In each month, the 

purchasing amount done in cash with Jakkaras Marketing Company Limited was less than 10,000 

baht. They had made transaction with Jakkaras Marketing Company Limited for 1-5 years. 

 The result of study on retailer satisfaction towards marketing mix factors of 

Jakkaras Marketing Company Limited presented that the respondents highly satisfied with the 

following factors in orderly. In people (sale person) factor, the respondents ranked the satisfaction 

at high level and their highest satisfaction was mentioned to polited and easy-to-understand 

conversation of employees. In product factor, the respondents ranked the satisfaction at high level 

and their highest satisfaction was mentioned to the modern products in  unblemished and clean 

packages. In people (product delivering officers and product arranging officers) factor, the 



 
 

respondents ranked the satisfaction at high level and their highest satisfaction was mentioned to 

good and polite manner of employees. In physical evidence factor, the respondents ranked the 

satisfaction at high level and their highest satisfaction was mentioned to the easy-to-recognized 

and trusful uniform of sale persons. In procss factor, the respondents ranked the satisfaction at 

high level and their highest satisfaction was mentioned to the good product record and 

arrangment. In price factor, the respondents ranked the satisfaction at high level and their highest 

satisfaction was mentioned to the prices coinciding to the needs of buyers. In place factor, the 

respondents ranked the satisfaction at high level and their highest satisfaction was mentioned to 

the delivery service. In promotion factor, the respondents ranked the satisfaction at high level and 

their highest satisfaction was mentioned to the update advertisement via printed media such as 

branner, pop-up, and poster. However, in people (the owner) factor, the respondents ranked the 

satisfaction at moderate level and their highest satisfaction was mentioned to his/her genoriosity 

and trading assistance. 

 

 

 

 


