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Questionnaire
Customer Satisfaction Towards Marketing Mix Factors of Simply Décor Company limited,

Amphoe Sankampaeng, Changwat Chiang Mai

The questionnaire is the part of EX-MBA Program Business Administration Faculty
Chiang Mai University. The objective is the customer’s satisfaction’s education for Simply Décor
Co.,Ltd. The suggestion from this questionnaire will be used in the purpose of education and for

development of Simply Décor Co.,Ltd to achieve higher customer’s satisfaction level.

Explanation : This questionnaire is separated to 3 parts as the following:

Part 1 : Personal information
Part 2 : Information about Customer Satisfaction Towards Marketing Mix Factors of
Simply Décor Company limited, Amphoe Sankampaeng, Changwat Chiang Mai.

Part 3 : Problems and Suggestions from customer to Simply Décor Co.,Ltd.

I would like to thank you all recorders for spending your time to fulfill this questionnaire.

Thanakorn Supasa
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Part 1 : Personal Information

16. Sex :
[ ]1. Male [ ]2. Female

17. Age:
[ 11. Under 20 years old [ 12.20-30 years [ 13. 31-40 years
[ 14.41-50 years [ 15.51 years up

18. Education Background
[ 11. High School
[ ]2. Higher vocational certificate/Diploma/or Equivalence
[ 13. Bachelor

[ ]4. Master

19. What kind of your main business (can choose more than 1 answer)
[ 11. Import - export [ ]2. Retail business
[ 13. Wholesale business [ 14. Franchise business

[ 15. E-commerce [ ]6. Other................



20. Where is your head office? (can choose only 1 answer)

[ 11. Thailand

[ 14. Mexico

[ 17. Poland

[ 110. Germany

[ 113. Netherland
[ ]116. Switzerland

[ 119. Japan

[ 122. Other...................

119

[ 12. USA

[ 15. Russia

[ 18. Greece

[ ]11. Ttaly

[ 114. Portugal
[ 117. Egypt

[ 120. Malaysia

21. What is your position in your business?

[ ]3. Canada
[ 16. Czech
[ 19. France
[ ]12. Spain
[ ]15. UK

[ ]18. UAE

[ ]21. Singapore

[ ]1. Purchase officer [ ]2. Purchase Manager/Supervisor

[ 13. Chief executive officer [ 14. Owner

[ 05 OO et e et eee e e e e eee e

22. Where do you sell your product? (can choose more than 1 answer)

[ ]1. Thailand [ ]2. USA [ 13. Canada
[ 14. Mexico [ ]15. Russia [ ]6. Czech
[ 17. Poland [ 18. Greece [ 19. France
[ ]10. Germany [ ]11. Ttaly [ ]12. Spain
[ ]13. Netherland [ ]14. Portugal [ ]15. UK

[ ]16. Switzerland [ 117. Egypt [ ]118. UAE

[ 119. Japan

[ 122. Other..................

[ 120. Malaysia

[ ]21. Singapore
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23. Who is the major influential person to you to buy the bamboo lamp from Simply Décor
Co.,ltd?
[ 11. Yourselves [ 12. Colleague

[ 13. Customer [ J4. Other..ccoeeeieeeeeeeeeeeeeeeeeeeeeeeen

24. What are the objectives of buying?
[ 11. Buy for sell in the shop.
[ 12. Buy when get the order from customer.
[ 13. Buy for stock.
[ 14. Buy for material for make your products.
[ 15. Buy for showing in exhibition.

[ 0. OtNET e e e e e e

25. What kind of product which you buy from Simply Décor (can choose more than 1

answer)
[ ]1. Bamboo table lamp [ ]2. Bamboo floor lamp
[ 13. Bamboo hanging lamp [ ]4. Bamboo candle holder
[ 15. Bamboo furniture [ ]6. Gift
[ 7. Other..cooeeeeeeeeeeeeeeeeeeeeeee

26. Which channel you purchase simply décor’s product?
[ ]1. Showroom
[ ]2. Exhibition

[ 13. Website (www.thesimplydecor.com)
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27. Regularly when you place the purchase order (PO) to Simply Décor Co.,Ltd.?
[ 11. When your customer order
[ ]2. When out of stock
[ 13. Special vacation/Season
[ ]4. When we have promotion for example stock sale
[ 15. When we have exhibition

[ 16. Other oooeeeeeeeeeeeeeeeeeeeeeee,

28. How often do you purchase products from Simply Décor in a year?

[ 11. Once every 1-3 months [ ]2. Once every 4-6 months
[ 13. Once every 7-9 months [ ]4. Once every 10-12 months
[ 15. Once more then 12 months [ 16.Other ..cooeeeeeeeeeeeeeeeeeeee

29. How much you buy product from Simply Décor per one time?

[ 11. Less than 40,000 THB (minimum order)

[ ]2.40,000 — 100,000 THB

[ 13. 100,001 —200,000 THB

[ ]4. 200,001 — 300,000 THB

[ 15. 300,001 — 400,000 THB

[ 16. 400,001 — 500,000 THB

[ 17. 500,001 — 600,000 THB

[ 18. More than 600,000 THB
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30. What is your reason(s) which make you decide to purchase product from Simply Décor
(can choose more than 1 answer)
[ 11. Reliable of company
[ ]12. Fame of company
[ 13. Product quality
[ ]4. Public relation/Advertizing
[ 15. Product varieties
[ ]6. Price
[ 17. Friendly and good working staff
[ 18. Skillful staff
[ 19. Reasonable price
[ 110. After sale service

[ 111. Other ..oooovveveeeeeen,
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Part 2 : Information about Customer Satisfaction Towards Marketing Mix Factors of Simply
Décor Company limited, Amphoe Sankampaeng, Changwat Chiang Mai.

Direction Please read the items below and check v in a box in correspond with your level of

satisfaction. Please be advised that the Excellent = 5, Very Good =4, Good = 3, Fair = 2 and Poor

=1.
Satisfaction Level
Excell | Very
Marketing mixed factors
ent good | Good Fair Poor
5 4 3 2 1
1. Product

17. Good quality.

18. Unique design of good.

19. Beautiful and noticeable design.

20. Made by skillful craftsmanship.

21. All processes made by hand.

22. Always have new models.

23. Variety of product type.

24. More models to choose.

25. Product’s design direct to market needs.

26. Fame and reliable of company such as
long time running company and customer

sincerely etc.

27. Fame and reliable of brand such as design

and color etc.

28. Recycle/Economy friendly packaging.

29. Capability of customer’s need produce.

30. On time produce and transport.

31. After sale service.

32, OtRET i
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Satisfaction Level

Excell | Very
Marketing mixed factors
ent good | Good Fair Poor

5 4 3 2 1

2. Price

11. Cheaper price than competitors.

12. Bargaining Price.

13. Alternative price range.

14. Flexible price class such as EXW,FOB

etc.

15. Clear price determination.

16. Alternative price currency.

17. Variety of payment such as T/T , Paypal,
L/C.

18. Credit card payment available.

19. Payment condition.

20. Other....couiiiiriiiceeinireeeeesceeeeaee

3. Place

12. Convenient location.

13. Sufficient car park.

14. Showroom display.

15. Open and close time.

16. Alternative channel contact.

17. Arranging products to its categories and

design, it is easy for customer to order.

18. A large number of products for display

in showroom.

19. Join in exhibition.

20. Website is easy to use.
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Satisfaction Level

Excell | Very
Marketing mixed factors
ent good | Good Fair Poor
5 4 3 2 1

21. Website has product information,

company information, Product category,

Payment condition, Packaging details,

Transportation information.
22, Other..coiiieeieciieeee e

4. Promotion

13

. Sale staffs know about customer’s need.

14.

Sale staffs are friendly.

15.

Skillful sale staffs.

16.

Sale staffs can clearly explain product

information.

17.

Sale staffs are active and attend to

customer.

18.

Advertise in E-Advertisement such as

search engine.

19.

Advertise in local magazine.

20.

Sale promotion such as discount.

21.

Special premium in special occasion.

22.

Deliver time is suitable.

23.

Product claim service.

24.
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Part 3 : Problems about Customer Satisfaction Towards Marketing Mix Factors of Simply Décor

Company limited, Amphoe Sankampaeng, Changwat Chiang Mai.

(Can choose more than 1 answer)

1. Product problems

NN

Product has not quality and unique design.
Product does not make from craftsmanship.
Less design.

Product does not design to customer’s need.
Product does not produce to customer’s order.
Packaging is unsuitable.

Inaccurate delivery time.

2. Price problems

RN

More expensive price than competitors.
Not bargaining price.

Less price class.

Less currency.

Less sale condition.

3. Place problems

NN NN

Inconvenient location.

Insufficient car park.

Showroom sign is difficult to notice.
Inconvenient open and close time.
Unattractive display.

Less product display.

Inconvenient website.

Website has confusing information.
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4. Promotion problems

Sale staffs do not know about customer’s need.
Sale staffs are not friendly.

Unskillful sale staffs.

Sale staffs are not active and attend to customer.
No advertisement.

No promotion.

No product instruction.

Delay delivery time.

Not product claim.

ool oo ooo

Suggestions for improvement.

wkdkdkkkkkkk k¥ Thank you for completing the questionnaire™ ¥ dkdkdkkx
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