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Abstract 

 

This research aimed to study the Consumer Buying Behavior towards Secondhand 

Digital Single-lens Reflex (DSLR) Camera in Mueang Chiang Mai District. Data were gathered 

by the use of questionnaires distributed to 200 DSLR consumers studying or working in Mueang 

Chiang Mai district. The data is, then, analyzed on the basis of descriptive and inferential 

statistics analysis. 

The study found that the majority of respondents were 26-30 years old single male, 

studying in undergraduate level or holding Bachelor’s degree and working as trader/business 

owner who earned approximately 10,000-20,000 baht per month. Their favorite activities were 

mentioned to forest trekking and climbing at different natural sources. They had begun to get an 

interest in photography for 1 – less than 5 years. The findings presented that the majority highly 

valued factors affecting DSLR camera purchasing decision in orderly as follows: picture quality, 

completed photographic functions in need, and the photographic modes; automatic and manual. 

They had experienced in using the DSLR camera for 1 - less than 3 years and within these 3 

years, they bought a secondhand DSLR camera. When they needed to buy the new secondhand 

DSLR camera, they would sell/barter their old one at the secondhand DSLR camera shop. 

Regarding the buying behavior, the respondents marked the most important reason in 

selecting secondhand DSLR camera to its budget cost to be paid comparing to buying the new 

one. They mostly bought the DSLR camera in CANNON brand, without accessories, at the 

amount of 10,001 to 15,000 baht. Their current secondhand DSLR camera, which had been 



*

bought for 6 months – less than 1 year in duration, had the resolution at 8.0 to 13.0 million pixels. 

The studying result revealed that the respondents made buying decision for the secondhand DSLR 

camera by themselves. They bought such a camera when seeing an interesting advertisement: and 

sometimes, bought it from the common shops. Furthermore, they ranked the importance on 

sources of information affecting their buying decision for the mentioned camera at high level and 

the most important source was ranked for articles on Internet / comments from Web-board users. 

However, they were unsure to buy the secondhand DSLR camera in the future. 

Regarding the study on marketing mix factors affecting consumer buying decision 

towards secondhand DSLR camera in Mueang Chiang Mai district, the result indicated that 

product and price factors were marked for their importance at high level. In the meanwhile, the 

distribution channels and marketing promotion factors were marked for their importance at 

moderate level. 

 


