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ABSTRACT

This independent study aimed to investigate service marketing mix factors affecting
consumer decision towards renting a monthly apartment in Amphoe Mueang Samut Prakan
through the use of questionnaires distributed to 400 samplings. The derived data were analyzed
by using descriptive statistics, including frequency, percentage and mean.

The findings showed that most respondents were 20 — 30 year-old male, holding
Bachelor’s degree, working as employee in private company and earning monthly income at the
amount of 10,001-15,000 baht. Their hometown was mostly located in the Northeast.

The result of study on service marketing mix factors affecting the decision towards
renting a monthly apartment indicated that the respondents marked high value to all factors shown
hereafter respectively. In price factor, the highest value was marked to the monthly rental rate. In
product factor, the highest value was marked to the use of safeguard devices in a room. In place
factor, the highest value was marked to safety to travel to the apartment. In service process factor,
the highest value was marked to the immediacy in repairing public utilities. In promotion factor,
the highest value was marked to the no-extra charge when the rental contract was terminated. In
people factor, the highest value was marked to the attention and enthusiasm to provide service.
Then, in physical evidence and presentation, the highest value was marked to cleanliness/beauty
of apartment’s interior.

Regarding the problems affecting the decision towards renting a monthly apartment, the

respondents rated the highest importance on the expensive monthly rental rate, as mentioned in



the price factor. Problems found in other service marketing mix factors were rated for their
importance at high level and hereafter were respectively shown the detailed problems found in
each factor. In product factor, the problem was mentioned to no-safeguard devices used in a
room. In place factor, the problem was mentioned to the lack of safety to travel to the apartment.
In service process factor, the problem was mentioned to the inaccuracy of utilities’ billing. In
people factor, the problem was mentioned to the lack of service attention. In promotion factor, the
problem was mentioned to the extra charges when the rental contract was terminated. Lastly, in
physical evidence and presentation factor, the problem was mentioned to the dirtiness/

unattractiveness of apartment’s interior.



