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ABSTRACT

This independent study aims to study the perceived brand personality image of Siam
City Bank Public Company Limited in Amphoe Kratum Baen, Samut Sakhon. Data were
collected by questionnaires distributed to 383 customers of the bank; then, the obtained data were
analyzed by using the descriptive statistics, including frequency, percentage, and means.

The findings showed that most respondents were 31-35 years old female working as
employee in private company, whose education background was found in Bachelor’s degree.
Their monthly income was ranked at the amount of 20,001-50,000 baht. It was found that they
had been acquainted to the Siam City Bank Public Company Limited for over 10 years in duration
and came to use services at the bank, mostly at Kratum Baen branch, less than once in a month.
Source of information where they learned about the bank was referred to the bank’s front sign.
The majority used to take banking services with other banks or financial institutions in Amphoe
Kratum Baen, Samut Sakhon, especially at the Bangkok Bank Public Company Limited where
most respondents used to be its customers.

Based upon the study on perceived brand personality image of Siam City Bank
Public Company Limited in Amphoe Kratum Baen, Samut Sakhon, the results were classified
into 5 approaches as follows.

In the sincerity approach of personality, the respondents averagely agreed to this
approach by having top three highest sentiments on its sincerity, honesty, and reliability,

respectively.



In the excitement approach of personality, the respondents averagely agreed to this
approach by having top three highest sentiments on its earnestness contemporary and high self-
confidence respectively.

In the competence approach of personality, the respondents averagely agreed to this
approach by having top three highest sentiments on its reliability, stability, and diligence,
respectively.

In the sophistication approach of personality, the respondents averagely agreed to
this approach by having top three highest sentiments on its good looking and elegance, upper-
class look and enchantment, respectively.

In the ruggedness approach of personality, the respondents averagely agreed to this
approach by having top three highest sentiments on its cosmopolitan, rigidity, and outdoorsy,

respectively.



