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ABSTRACT

The objective of this study is to explore image of Kasikornthai Bank from the point
of view of customers in Thonburi side of Bangkok. Research samplings are specified to 400
customers of the studied bank and data analysis is based upon the descriptive statistics, consisting
of frequency, percentage, and mean.

According to the study, the majority of respondents were single female, aged 21-30
years old with undergraduate background, working as employees at private companies, and
earning monthly income at amount of 10,001-20,000 baht. They were acquainted with services
and products of Kasikornthai Bank from bank officials. Type of transaction that they did at the
bank the most was deposit/withdraw and transfer.

According to the brand identity elements, the findings on image of Kasikornthai
Bank in the point of view of customers were defined into 6 aspects as follows.

In an attribute aspect, the image of studied bank was ranked at agreed level and the
top-three elements were mentioned to proper light and temperature set in the office building,
beautiful and outstanding bank’s sign to attract passersby, and coverage of bank’s branches for
customers to do transactions at anywhere as needed.

In a benefit aspect, the image of studied bank was ranked at agreed level and the

top-three elements were mentioned to cheerful officials, greetings and warm welcoming from



officials at the time when entering to the bank, good attention and kind assistance of officials who
also provided good advices.

In a value aspect, the image of studied bank was ranked at agreed level and the top-
three elements were mentioned to stability of the bank, as reliable private institution, financial
facilitations via the use of proper technologies, and the use of modern and reliable tools and
equipments to serve customers.

In a culture aspect, the image of studied bank was ranked at agreed level and the
top-three elements were mentioned to fast operation and proper adaptation to current changing
situation of the organization, systematic operation under the strict rules and regulations as defined
by the Bank of Thailand, and the operation emphasizing on the good governance principles.

In a personality aspect, the image of studied bank was ranked at agreed level and the
top-three elements were mentioned to being modern institution, being able to compare to a person
with power of thought who could create some new innovations, and having active personality to
adapt itself to different environments and situations.

In a user aspect, the image of studied bank was ranked at agreed level and the top-
three elements were mentioned to a person preferring officials to facilitate and provide services
intimately, loving rapidity, activeness, and enthusiasm, and being self-confident, who needed

reliable bank.



