INANHIN



MANHIN N

Huyaauay

d‘ =1 9 A 1 a Y [ a [ 4
1303 ﬂ’JTMWQW@GL%‘IJ@QQﬂﬂ”IVI‘JJﬂf’Jﬁ’JU‘]_Iizﬁllﬂ”l'i@]ﬁ?ﬂ‘ﬂiﬂﬁ M3 Ao dImsunI N

E4
%

v 1'% A o [ a v d v a o = ] < I o
11—!%1’3‘11!!‘i]1ﬁll’t’N‘Vl1—!1?)’&1»1‘?11531‘1]51/‘!?]3“9]111!‘]!1 VDIUVITHN L‘]fEJ\‘]G]fViiJ NWIDWNDTA 1NN

L dql
ANVLLDY
dyd 9 A Aav o Y] ) Y Aa A
LLUUﬁ@Uﬂ']‘JJUL‘IJUﬂTTI’T']GUf’JiJ“a!W@ﬂ']TJ‘HEJ FIUITUNMITAUANUUUDFISINGD
] [ a a a v A o a
dusamsAnmunangesliyanuimsgsnouniiuda unAnelsyanin - @

a Aa a v A 1 9 o 9 A 9 Y [ a Y
UsMsgIne unmeaededlny tazdesmsidoyan ldvingnar lwannmsuims1va
£ A , v v qy A & 1ot
Yo AU UABANNABINITVBIgNA IdInTiga uuudeunwiivz lilinansznula
1 @ us/' a ] { a
ADAROUIUUAOUNIN  AINIUIIUDANNNFARD LMLV AU INAINANNAMT LTI uDase

3 a A
wazlunNuATININNGA

A o 1 1< 1 { A
é’a%wamauammmﬂu@mqqd ﬁmaﬁagnaﬂummammuaaumn

w1 ssen gavlala
=

unfnelSyan Invdngasusmsgsnauriniudia

AUTUIHITHIND WHINGoIFea 1]

o dw a2 dw ' <
AFLUIITNGASIPUAVINVUVTDVINYE AU uugeemily

a1 doyana lvesdaouuuuasuniy
] d' 9 d‘ d' [ = 9 d'd 1 ]
a2 Joyainernuanuiiane lavesdaounuudeunuiiidedinilszaunia

E4
%

a a o (] < o o
MINAAVINT VOIUTHN Fealra wFammesa 910a

' A ] =~ Y Y a Y} 9
qIUN 3 mauﬁammﬂuﬂtgﬁﬂ,uﬂ1ileammazmamuauummﬁjmammmfa‘uam



194

e v v
a1 Yoyanlivesneunuvaouan
1. WA
[ 11.98 [ 12. ¥
2. dyma
[ 11.1ne [ 12.awna (Tdsasgy.......... )
3. 91y
[ 116109217 [ 12.21-301)
[ 13.31-407) [ 14.41-507)
[ 15.51-601) [ 16. 11607 (T1lsasey.......... )
4. @0 N
[ 11. Tda [12.ausa [ 13 ouqTdsasey ...

5. STAUMIANK

[ 11. énmsammduiseudnuiasulate/ Uiy

a

[ 12.eutlsyay (1oar)

[ 13.U5ues

g 9

[ 14 gannszaulsayes JUsasgy ooiviieeee ..., )

QU o

< 9 @ a o A o ]
6. gﬂuuumaﬁﬂ1iuhu%1maﬂaﬁﬁw1iuﬂiwﬂﬂu1u1ﬁﬁu%1

ANDDITUA

pg) B et

ayananualmmls

[ 13. dayanan luuaamils



195

Ao,
B
o
e

@ 1 v [ a v d @ a o = [
7. 'ﬂi]i]'iJLl‘V]”l‘L!I’/hﬂ!‘lﬂﬂﬁﬂ‘i’ﬂﬁ»lﬂﬁ‘l/‘lﬂﬂiglﬂﬂiﬂﬂﬂﬂ”ﬁﬂiy‘ﬂ L*Iffl\iblﬁll NIDWIND mnea

(@ou 141NN 1 99)
[ 11.703%A [ 12. 1w

[ 13.01mM5W8i%d [ 140U TUSATEYerrri

o a o A V" o a o = ] < o’dyo @ 1 ]
8. §1ﬂ1ﬂﬁ\°ﬂ’iﬁll‘]/l‘i1/\lﬂ1ﬂI}hﬂ!‘lﬂﬂ‘iﬂ/ﬂx‘iﬂi‘]ﬁﬂ LGI)'ENGIMZJ NWIDNWINDIA %1ﬂﬂ’f)gslu°]f’3\ﬁ1ﬂﬂﬂ

(@01 141NN 1 19)

[ 11.61n11 10,000 U [ 12.5191 10,000 — 20,000 LN
[ 13.91A120,001 — 30,000 1IN [ 14.510130,001 — 40,000 U
[ 15.97003140,000 U (T15@321.................. )

b4
J [

A A 9 a v (Y3 a v do a o = ] < A o
9. LWE!Wﬁ“VILaf)ﬂﬁlG]S‘UﬁﬂWiN]ﬂ!“lﬂf’)ﬁﬂ‘l’i"lﬁ»l‘i’lﬁ/‘lﬂﬂ”]J‘V]N‘lJi‘]sJ‘VI Faa vy newmesa 31na

(®ou1811nn 1 90)

[ 11 ¥AnNusuAawseL [ 12. HUTMIATUINDS

[ 13. Snwanuaugnai 1aa [ 14. fiusmaasuiiiaule

[ 15. gaunmms 1dusms [ 16. U3msfuanAanInguaieiu

[ 17.99911U5M MmNz Ay [18. gqagicl,ﬂé’ﬁmuﬂizﬂﬂumisumvim
[ 19. Fordosveadinny [ 110, S Hndanum

[ 111 819 TUSATEY oo

1 9 Aa o = [l < :(43} o w 1 9 1 Y
10. MunTIUYoyaveusHN Woalny wiewmesa sinannurasla (aeulauinndi 1 o)
o @ Aa o =\ [] < o’dyo [

[ ]1.910M3uuziina1e3usdusEn Feelvy wsanmesa 910a

[ 12. vinmsuuzihvesdon

[ 13. 910 TNEUAUWL

[ ]4.919715813

A S 3
[ ]15.9100UIAD31LA
[ 16. 910093 luAITa@enu

BRI ICEAT) F



196

£4
o w

A Yqg Y a A o = 1 < =
11. szoznanmu ldlsusmsveausyn @oalvi nSewmmnwesa 510
Y
[ 11. Y0801 13 [ 12 @aue 13 ua'lige 33l

[ 13.@aue 3 ualaude 53l [ 14. 10015 3aul



7N 2

Do

1

RDe

[ION

v a v = v < g 3
A0 veIu3EN Weaalvial wSewwesa 1na

197

Y T U

Y = v Aa
‘llE]Hﬁ‘mﬂﬂ'Jﬂ‘lJﬂ’JHJWQW?)G!i]“IJE]QQVIf’JiJ!!UDﬁ?J‘IJE’IﬁJTINﬂ?JET’JHTJiZﬁNTIN

Q Y 1 [ a v d \ kY A o v a o d
N1IIANANAVINII m{lmmammsmmwa 1‘1!ﬁ7]1!ﬁ]"Iﬂli’N‘Yl‘H"li’)ﬁQ‘l’i"liNﬂﬁWﬂ

d [

9

Tilsanasandeanunivualiae Ui udminaseanane / luseanniu

= ' o =< ] Ay o 1
L‘Viu’:ﬂ@liﬁﬂ‘]Jﬂ'JTJJ‘WQW@i‘ﬂﬂlﬂQ‘VHHVIN@]@‘U@ﬂ’NNﬂQﬂa']’J

[Y] =<
szauANyNanela

=< U U 9 Y '
ﬂ]1NWQW®1%ﬂ6ﬁ]Hﬂ§$ﬁN‘ﬂNﬂﬁﬂiﬂﬂ 110 41N 1)1 19y Uy 1

=h.
o2

ho)

=D

NAaN qa NIy

Y a v Jd a
1. NUNAANUN/VINT

o a o Jao a
1.1 Yszianvesodamisunswonsushnianu

nanmany

A o v a o a o
1.2 Nﬂull“llﬂluﬂ"liT]JPhﬂf’)ﬁ\iWTﬁlW]ﬁWﬂ‘U@\i“UiHﬂ

1.3 usms T muzihmstvuasinnudrn

1.4 MIUTMT@TUOU ) (¥ MITFRULUYY AT

< J ] Yo kY
AMNELDIA MIAVANT ITAVIIVDY

v A o I Y
oaIHITUNT NG 1T UAY

A o A A a o
1.5 ¥oLeaeANNUUUFDNDVDIVIEN

1.6 Fyanmsnedansumindiinnuasoungy

HAZgATITN

1.7 819 (TUIATEY

2. UM

' a [ 1 o a o
2.1 MUTMIMISurhnmedImSuns e

2.2 asnaeseanmausmssurn 1@

2.3 MUTMIATHOUY) IFUATOULYY AN

azoa iudu

2.4 807 (TUIATEY) -

. MUYRININITIANHUIEY / aaIuh

{ g a1 . A 1y
3.1 anmuiiaaeusHneglunrduan Aane 18

aeaIn

= a 1 v J 4
3.2 iszuumsanaenie Insaniuazuvinag

3.3 N3VUMIAAADNIIDUINDS TN




198

anufanelaneaulszanmanmsaain

[ =<
szauANUNane 19
9 Y 1
un un ‘IJTH Hoy Hoy Illl
nga naN ga | 3w

= a a o
3.4 Anamlauazilainmsivuizay (8:30 w. —

18:00 1.)

= Y a d'
3.5 umsliusmsuendoiun

aA Y
3.6 invensa ldazadn

3.7 0 (TUSATEY) .

Y 1 a
4. MUMITAUTINNTNAIN

= ] o A Y =) ~ [
4.1 HuAunu Tuyan NN eazeamneIny

o o a 4 Y o Y
mssurhnadansunsnd Inum1ves

aFIMSUNTNG 0819AT LRI

4.2 15 Ty UTENAIUNI Chiang Mai

Expat Newsletter

]
=1

= 4 A v =\
4.3 U lyduesuTinnuaaingazidea
voIUsMssurhnodamsunsne 0g19

FAL91

= a [ a o oA
4.4 3Jﬂ'l§'§°']@ﬂ'lt’li‘§~l‘ﬂm'l WU OAINITUNTNYN
9 [ a v 7 oA < 9
Li]'lﬂ]@\?’i]ﬁ'\?ﬁ'lihﬂﬂ/‘lﬂ?\l'lﬂlc]ﬂ ﬂﬂﬂﬁlﬂuulﬂ

i naziiseazideadaudmiudanlumg

= @ a o A Y
4.5 umﬂmvmw DHINUITUNTWYNLIIVDY

] [ 4 . .
I?hﬂl,‘lﬂ munu‘l«m (www.chiangmai-

properties.com , www.houseinchiangmai.net

)

4.6 817 (TUIATEY s )

5. MUYANAHIONINIIY

5.1 winaudianuianuansalums i

) 14

AU A

5.2 Msliuybeduius uazaNugnINUea

WU




199

Y] =<
sEAUANNNIND 19
= v | Y Y !
anufanelaneaulszanmansaaia wn | wn | the | des | des | i
nga naN nga | 3w

{ o ¢ o <
5.3 AnuFedadvosminaiulunmsiny
AMWAVVDIGNA1 1B Tmeuns ToyadIu

UYAADYBIGNAT

~ ! Y
5.4 anuinihle miquaelaldgnmves

WU

5.5 ﬂ’JHJﬁTJJ”IiﬂGUGQWﬁlﬂﬂuiuﬂﬁﬂ‘ﬁﬂw
v o = Y a Y
uamﬂmﬁwaxL@&ﬂmmmﬂwmmﬂw

whla'ldae

5.6 UIUNH AN UBEIUNSIND 1UNT

s

5.7 01 (TUTATEY oo )

v Y a
6. munizmumﬂﬂmms

6.1 ﬂ1§1ﬁﬂ§ﬂ1i@5Q@1hlﬂa1ﬁﬂﬁm1ﬂ

1 o a v 1
6.2 MIAWBVOAIMITUNSNININD VR IGH

] 9 ] 4
91 1Avenaauyysol

Y [ a o d
6.3 ﬂ’]ﬁﬁﬂﬂﬂﬂ@ﬁ\iﬁ’]ﬁﬂ‘ﬂiwfmﬁlﬂlﬁsﬁsllﬂﬁ

dluldedreanysal

= Y 9y
6.4 3Jﬂ1'i@]f]°]Jﬁuﬂﬂl!ﬁ%uﬂllellﬂ%lﬁﬂlﬂﬂgﬂﬂW

1 <3
Tdedramunzay uazsiais)

v

6.5 Juaoulumsliuims higenndudou
F4

19U TUADUMITINT oUNENgULaLIONATS 1

gaengUFou

6.6 UMTAAMUMIA VI UNUNEHAT

IHusmMsudn

6.7 Mo 1710 d a1 uNS NI

AN




200

Y] =<
sEAUANNNIND 19
= v | Y Y !
anufanelaneaulszanmansaaia wn | wn | the | des | des | i
nga naN nga | 3w

6.8 ANNazAIN IUMIAAADYIaINIT 19
UIMI 1FU MIAAADUTHNNOABUDIUNA

U ] @ a [ 4
V9IM5Ua0UI0FTINITUNTNY

6.9 817 (TUTATEY o )

7. MuMmIaaaziauaanyUI N

NIEYMN

aov A a 4 a ]
7.1 114°u'5ymuﬂaummamazaumoimm
0o W Y A Y ¥ 1
ﬁ?ﬁiﬂgﬂﬂ“W@ﬂﬁﬂUﬁW]ﬂiJﬁﬂ U 3191

nanalumsiasean

7.2 USTOIMALAZMIANLAIT NI

= ~ ~ 9y
7.3 ANUATDIALASUITSIVIULTIUITDYUD

1N

9 w <

A Y o
WfJGHGﬁWUﬂQWHLWHUlWHﬂﬁ]u

e

~

4

v
v o

A v 9 [ Y 1 =\
7.5 UMNAMMITUABUIUINADYTIUNEIND

7.6 HASIMIIANNAZAINTENI9T0 1UT 09

Y
S d o d’

Sus0IgnaAT U Wilsdonun, AN, 1

1w 909

7.7 YAANMNW HATNITUAINIGVDINTINAIY

AN

7.8 819 (TUTATEY o )




201

v A Y Y Y A
aIuNn 3 sllf’)Hﬂﬁﬁy‘Vi'l!!ﬁ%‘ll9!@’1»!6!!14311»!ﬂ151°r‘i‘]]§ﬂ15

Tisanunsoaviane \/ Ture9319 () HihdeANUNATINVANUABINIT VDIV

Y

Yoyatfyvlumslduims

a o 4 1
1. Hymdusdasual (Product) (aov 1dunnin 1 o)

(

)

1.1

1.2

1.3
1.4

1.5
1.6

1.7

1 [

vim denunsomgndmusednisuning la

A’ 1 a o L] A 1 9
N@u”lm”lumiimhﬂmmmw gaIN NI WUBOU

a

[P Yo ) o v 9
vliJiJ‘]Jﬁfﬂﬁ1WﬂTLLU$u1ﬂ13ﬂTﬁuﬂﬁWﬂ”lﬂ’UEjl?hﬂ

a2 A a A [ = [l (=) °
Uli]i]ﬂﬁﬂ?ﬁlﬁﬁﬂ@u“] IFU hliliJﬂ']ﬁ“]f@llll“]ﬁJ hl‘JJ‘JJﬂTﬁVI"Iﬂ'JTJJﬁg’E)'Iﬂ

(= < 1 1 Y o Y] o a v 3 Y
Ullli]ﬂWﬂﬂ‘]Jﬂ']LG]ﬂalWﬂULﬂTﬂJ@Q@ﬁQﬁWﬁﬂJVIiWﬂ wWudu

A o 1A A = A A
‘]JﬁE1/]1111M%@Lﬁﬂﬂllagﬂﬂﬂﬂﬂ'luuu“ﬁ@ﬂf)

[ 1 o a o Y 1 1A

amsnedansuning hillninunseunquuaz ligasssy

9UN (TUTATEY e )

2. Yymdusian (Price) (@ov 111 1 4o)

(
(
(
(

)
)
)
)

2.1

2.2

2.3

2.4

1 a ] [} a [} J a
musmamsshaedamsunswdunanu 'l
Tueunsoaesoesiaausms la

1 a a 4 ] 1 [] 1 o I~
AUTMTATUDUE) U FUMFNLTY ANIANYEZoR HudAY

01U (TUTATEY oo )

3. Yamdumstaswmithe/anui (Place) (o lduinnii 1 o)

(
(

)
)

3.1

3.2

3.3

3.4

3.5

3.6

3.7

9

anuiawesusineg Inaunawmyu Aase Id lidzain
a 1 [ 4 d A )

Msaasen1a Insannuazulng Tanuvaved

[P a 1 a < 3
Tutiroanamsfanoniadumosiiia
nandanaziaimsvesussn lumung ey

[P Y Aa d'
TuiimsTiusmsuenaaiun
4 .
nveasn luazain

01 (TUTATEY o )



202

4. Yymidwmsduasunmsaaia (Promotion) (Ao ldu1ANIT 1 40)

(

(
(

(

(

(

)

)
)

)

)

)

4.1

4.2

4.3

44

4.5

4.6

(= [ Y] d' 9 =1 a Y] [ a [ 4
Tutiususio Tuwan A¥seaz@eaveausmssurinodamsunswd
[ [ a v J 1
Wrudvesadariisunsng egensudu
13i%in5 Ty USENHIUNIG Chiang Mai Expat News Letter
4 a o [l
nu'lydvesustm (www.houseinchiangmai.net) liinaassroazidon
a @ [ a v J 1 o
Vo9UIMI TUFNDFIMITUNTNIBEIFA
[ a [ a’d' Y [ a [ 4 ]
thetlszma o edarsunswdniivosedarsunswdr e
<3 ) (] A A = [
wounu'ld hida vselseazidea livinne
1 [ a v A ] ] 1 4
Tutims Tawan edasunswendvearne /v lad
(www.chiangmai-properties.com , www.houseinchiangmai.net )

U (TUSATEY e )

5. Yymdmyananiontinau (People) (Ao ldunnai 1 9o)

(
(

)
)

5.1

5.2

53

54

5.5

5.6

5.7

wiinaunaanuianuamnselumsiusms

] (= [ o s W 9
WuﬂﬂTulliJiJiJL‘leJﬁﬁJWH‘ﬁﬂﬂ UANAN

o A o o 9 1 19 1 Y
NUNNUVIAANUFDTAYADANAT B U INILUNITVDYATIULAAAVDIZNA

o 11 kY
WuﬂQWU“mﬂﬂiﬁﬂ!mlﬂ"ﬂﬁﬂﬁﬁﬂgﬂ?n

o a v o = Y Yy 9 Y ' n Yy
NWUNUBDTUUDSIANTTIIASIDUA Glfﬁgﬂﬂ?!sll”lizl]ulﬂﬂﬂﬁﬁﬁlﬂ”lﬂhlllhlﬂ

A o o Y a 1A
3Ji]1u’JuW‘Llﬂi'luclVi°Uiﬂﬁh13JLWfN‘W’O

U (TUSATEY e )

6. YamdunszuiumsIiusms (Process) (aou 1auna 1 4e)

(
(

)
)

6.1

6.2

6.3

6.4

6.5

6.6

M3 1rusms luasemunanianuneg

1A

midawenadInsunindveusInnndvesgduniianuranaia
M3suNeUedIITuNINdvesuTENIINTweiianuAanaia

' Yi Y Y 1 <
Tiamnsoaeuauewazud lvilgmvesgnii lded1asias
9
PUADUNIIATOUNA NI IUUAZIONENT AN I INF LT DU

12 a o A @ Y a 9
llnumimmuwamimmmm ﬂ1ﬂﬂﬁ\ﬂ1’miﬂﬁhlﬂlmi]



203

6. flaymaunszuumslnusms (Process) (Ao lauinnai 1 o)
() 67 msneaunliidvesedarnsunsnd liasanan
() 68 vaanuazadnlumsaaderaansl¥usms 1y MsaansusEn
e deunraveImsdosiodanisunyng lazain

() 69 81 (TUTATEY e )

7. Yymdwmsaaziiauednyaizn19anenIn (Physical Evidence) (nov 18
1A 1 90)
12 a 4 a =] o [ Y A 9 Y
( ) 71 Tlilineunneesuazduaesitia dusugnduiemsAundoya
() 72 ussomsazmsanuasdninau bimang e
o w ] I~ = ~ 9
() 73 awludninauhiarenn waznaanuiusuieuisenies

o

4 [~ [
() 74 thevedninnuueanu'ld lidamu

v o v 9 v Yy

() 75 hilinsdwsudeusugnaediuiisane
() 7.6 NMAABIWIANVAZAINTZNINTB TURDITUTBIGNAT
] v A A 4 g’ A
195 e, a1 nuvl 4a4
() 7.7  yadnmw uazmsuasmevesntina ligain

() 78 U (TUIATEY e )

Y Y Aa
vatauauuzlumsldusms

H 4 b4
J Y 1 [V
Yoo UAMNNMIUN IANuTIlaFeaaznamouuudoun 1 luniail



MANUIN U

uyyaauay

Y A

d' a Y [ a Y4
13043 ﬂ’NNﬁQWfJﬂlﬂﬂJﬂ\‘lQﬂﬂTﬂllGl’O’d’Juﬂi3?(3Jﬂﬁﬁa1ﬂll‘iﬂﬁ ﬂﬁiﬂﬁ)’ﬁ]ﬁﬂ’iﬁiﬂﬂ‘iWﬂL

L Y d‘ v o a v d A o =\ ] < o’dy o w
AIUGNAINNUBIDAIVIIINNINE VYDIVIYN L‘;IffJ\‘]{lWll NWIDWINDTA 1NN

o
L ON
dyr:: Y A aw o o Y 9 a &
uuuaauammﬂummwayjamamia% AIUIUNTAUANLUUDAISIND
o o a a a o a @ a
dusamsanymunangaslsyanusmsgsnmumtiuge unAnelsyanin - @

Aa a a v A 1 y o 9 Ay ¥ Y o a Y
UIN1IFIND NWTJ‘VIfJ”IfIEJL“IfEJﬂﬂiJ LLﬁS@@Qﬂﬁuﬁlf’JM‘.aﬂllﬂmﬂgﬂﬂﬂﬂW@JuWﬂﬁ‘Uﬁﬂﬁiﬁﬂ
da{ A J 9 4 Y A dy =Y
61]'11!!,1/‘!’E')ﬁ'u’f)\mfJTJGI’é]ﬂ’NﬂJG]fNﬂTi"UENQﬂﬂﬂ’Hiﬂﬂﬂ’sj@ UV UDINUIS MiJNﬁﬂi%‘Vl‘Uclﬂa]

[~

' @ 3 a A a
@@éﬁ@ﬂuﬂﬂﬁﬂﬂﬂ'ﬂl @QHU%Q"U@?\’NNﬂﬁ;mW]?J“lJLL'IJ°Uﬁ@ﬂﬂ1hﬁ1ﬂﬂ31ﬂﬂﬂlﬂuﬂlﬂuﬁlﬁ§$

IS a A
Llﬁglﬂuﬂ'ﬂiﬁ]ﬁ\ill'lﬂﬂqﬂ

A o ' IS ' {
diveveveugunuiluediags Mideaaznarlumsasunuudoun Iy

w933 durala
nanelsyan Innangasussgsnauniuga

AUTUIHITHIND UNINOADTB 11

¥
o A

MBI gazveAvaVITIUMNYAH nuseamili

ayan livesdaounuaonniy

2.
)
=
=h.
e

Ay

= v A4 o = Y
aIUN 2 ﬂlﬂuﬁaﬂlﬂﬂﬁﬂﬂﬂ’ﬂuWﬂW@iﬁ]mﬂﬂfﬂl@@‘ﬂLLUUa”f]‘UfIWllVliJ@]f)ﬁ’JUTJigﬁllﬂ']\i
a A v =\ [ <3 c’dy o w
N1TAAIAUINIT UVBIUTEN LGISENGlﬁil NWIDWINBTA 1NN

a3 doyanornuilgmlumsldusmsuazdoanenuzvesdaonuuudeuay



205

e v g v
a1 Yoyanlivesneunuvaouan
1. WA
[ 11. %1 [ 12. ¥Q
2. dyma

4,

6.

[ ]1. 050U

[ ]3.101%8

TOIUNN

[ 11. Taa

FEAUMIAN

[ 12.¢151

[ 14, 8uaTsa52y v

[ 12.21-307)
[ 14.41-507)

[ 15 w601 (Tisasey........

[ 12. qusd

[ 13. 8uqTsaszy

[ ]1. énnmsamduiseudnuasuilate/ Uiy

[ 12.eutlsayan (1ha)

[ 13.U3yaa3

[ 14 gannszaullsaanes (Tilsaszy

=
DIBN

[ 11.1n58uATnAnmN

[ 13. WinnusgIanng

[ 15. §3092UA)

[ 17. 8uqTulsasey

.................

[ 12. 9151903

[ 14 WANUUTHNONTY

[ ]6. wothu/iru



206

Y d’ 1 A
7. ﬁﬁlhlﬂmﬁﬂ@lﬂlﬂﬂu

[ 11. 610731 25,000 11N [ ]2.25,000 - 50,000 U1N
[ 13.50,001 — 75,000 1N [ 14.75,001 — 100,000 1N
[ 15.100,001 — 125,000 VN [ 16. 125,000 U1yl

o 1 v (Y] a v d [ a o = Il < d’dﬁl o w
8. “ﬂi]i]ﬂlﬁ/]TL!!‘li”li’)ﬁ’x‘]“r‘ﬂi%»lﬂi‘l/‘lﬂﬂi&ﬂﬂcl@ﬂ’U‘ﬂN’Ui‘H‘1/1 L“]fEJ\‘lGl,‘Hll NIDWINDIH 1NA

@1 141NN 1 19)

[ 11. %03 [12.0hu [ ] 3. 01MIMIE ¥

o

[ a Y] P Y Aa o 1 I~ 'Y o 1 1
9. IIMBFWNTUNTNINAINUNIVTEN Fea vy wiemmnesa 91a agluriesianla

(@118 1 99)

[ 11.61071 10,000 U1 [ 12. 35121 10,000 — 20,000 1IN
[ 13.31A120,001 —30,000 111N [ 14.910130,001 — 40,000 1
[ 15.810n3140,000 UM (Isasely.................. )

9
o 7

A A 9y A v [y a v do Aa o ~ 1 < '~ o
10. mq}wamaaﬂ%fmmig‘memmsumwalﬂumdmw L“Ifflﬂ‘lﬁm NIDWNBDTIA 1NA

®01 1au1nNI 1 19)

[ ]11. 0NN UAA%TDL [ ]12. 0UTMIATUIDT
[ 13. QAN IRUIMs [ 14, UIMINUANANDINGUUITY
k4
[ 15. 80310105 IMIzay [ 16. aseglndanulszneumsveeniu
d‘ = o v a o QSJ’
[ 17. ¥ordigaueadninau [ 18 V3ENAaIUIY

[ 19.0u9 TU5@52Y. .o,
] 9 Aa o = 1 <3 o’dy o w 1 9 1 9
11. Munswdoyaveusin Fealny wiommesa :1na vinurasla (@eulauinnii 1 o)
o Aa o =1 [l < o'dy o w
[ ]11. 90mM3uuziideveusEn Fealvi wsonmesa 910a
[ 12. 9nmsuuzihuesdon
[ 13. 910 TuyauHUNL
[ 14 9105813
a AR
[ 15 9n0umesIa
[ 16. N3 luATaRedIny

BRI IC LT F



207

4
I o w

A 9Yq Y Aa Aa o = [ <3 =1
12. szeznanmu ldlsusmsvesusun Wealvy niewmosa 910
Y
[ 11. Y0801 13 [ 12 @aue 13 ua'lige 33l

[ 13.@aue 3 ualaude 53l [ 14. 10015 3aul



208

| d‘ Y d‘ d‘ U = v SIS J
adun 2 ‘llE]Hﬁ‘mﬂﬂ’Jﬂ‘lJﬂ’J'INWQW?)Gli]"llE]\1I’dﬂf’)1J!!‘lJ1J’GTE]‘UE’I1Nﬂuﬂﬂﬂjﬂﬂ§$ﬁuﬂ1ﬂﬂ1iﬂﬁ1ﬂ

v a o d

a Y 1 v v (Y3 a v d a v
UINMI ﬂ1§1ﬂl“ﬂ1ﬂﬁﬂﬁ15ﬂﬂiﬂﬂ 1uaaugnﬂ1wu1w1 DANHIINNINE VYDIVIHN

w

S v < ¢ o

!‘UENC!‘VIN NIDNINOIAN 1NA
o dv a 9 a o Y dy Y o A ] A < 1
AVLUII Tﬂm‘wmsmwammmmﬁmﬂwm‘lﬂu UAINUATOINNY / TuroanmuHUIING

[ = 1 d‘d J 9 [ 1
AuaNuNane lavesnuninetonuaIna

[} =<
sEauANYNanela
=g \ \ 9 Y '
anunanelaneaudszaumamsaaa | wn | wn | i | des | tes |
nga nan figa | N3

14 a v d A
1. NUHAANUN/UVINT

1.1 AURAINNAUDIOTINISUNTHIN

g

a aAq Y A Y
viEnildaenlulszinniesye

1.2 AURAINNAUDIOTINISUNTHIN

g

a ~Aq Y A 9
U9 ﬂﬂiﬂlﬁﬂﬂﬂﬁ&ﬂﬂﬂ?u

[ a o oA
1.3 ﬂ'ﬂiJWa’lﬂWﬁ’lEl"U@Q@ﬁ\iﬂTﬁJ‘ﬂiWﬂﬁ

v

a ag Y A a Jd
YN Iaenlsznne 1A wIal v

Y

[ a (4 a A 1 '
1.4 9EINITUNITWNYUDIVT ﬂﬂlliﬁ!"]ﬂﬂg

Tuaang

g

a A =S oA A
1.5 UTHNUBDLFUIDLANUUNEDDDUDN

UTHN

1.6 MITUTMITATUOU 1FUMTHDULLLY

o [ 9
MIMANNEZe1R 1JuAY

o 1 @ a [{
1.7 ﬁiyiyﬂﬂTiL“]f']f]ﬁﬂWWiﬂJﬂiWElflﬂ’NiJ

ATOUAQUUAZYATITY

1.8 0N (TUTATZU) v

2. MU

1 1 @ a [4
2.1 ANFIDAINITUNTNY ﬂ‘iglﬂﬂﬁ!@\?“}gﬂ

1 1 @ a [ 4
2.2 ANFIDAINITUNTNEY ﬂ‘iglﬂ‘ﬂ ffm

1 1 [ a 4
2.3 ANUFIDAINITUNTNEY Uszian 01a1s

a J
WIUYY




209

anufianelaneauilszaumamsnain

[ =
sEauANYNane 19
wmn | wn | 1thu | e | vdes | i
Nga naN nga | N3

2.4 ANTDADITOITIANAILTMST 16

2.5 AUTNISATUIU IFUATTONLLELY AN

o o3|
MANUALDIA !']Jué]’u

2. MU (AD)

= [ a v 9 Y A
2.6 llﬂﬂﬁlﬁ]\‘l@’ﬁﬂﬂﬁlmi‘w&liﬁmﬂﬂ

HAWTZAUTIA

2.7 ANTOFITLANFIOTIHITUNTNE

] @ a Y
Wuinsnian'lé

2.8 ANTDFITLANFIOTIHITUNT NG

k4 a ' 9
ﬂ’JEJﬂ”ISI’EJUNMW”I‘L!TJu”Iﬂﬁ]lﬂ

2.9 81 (TUTATEY e )

. MUFDINIINM DAY / TN

v J
3.1 A0 UNAURIUTENOY I agusY

faao ldazain

~ a o < Y
3.2 ﬁﬂ’]u%ﬂl@ﬁﬂiyﬂﬁ'lu'lﬁﬂll'f)\ilﬁuulﬂ

FALu

a 1 [} J
3.3 UTLUUMIAAADNIE INTANNLAY

ulna

a 1 a <
3.4 ﬁizuumimmmmuma{mm

E B "Ll L
3.5 Inantavazilaiinisnmuiz ay

(8:30 1. —18:00 U.)

=\ Y Aa d'
3.6 Nﬂ1§1ﬂﬂiﬂ1iuﬂﬂﬁﬂ11‘m

aA 9
3.7 inveain ladzain

3.8 819 (TUIATEY o )




210

Y] =<
sEAUANNNIND 19
=3 v |l Y Y H
anunanelaneamlszaumamsaaa | wn | wn 1w | Tes | Tes | i
Nga naN nga | 3w

4. MUMTAATINMIAAA

= ] o A 9y s
4.1 Hudunu Tuwann sieazioeauod
UTNT 1aZi9819 odamsunTndniala

IiueausEm

4.2 M35 IUBUIWIUNIN Chiang Mai Expat

News letter YD4UTHN

4.3 M3 IUHAUBNUNI Website YDIUTHN

(www.chiangmai-

properties.com, www.houseinchiang

mai.net )

4.4 midatheTawan o odamsunsne

A
NLB

= Y o Y '
4.5 NﬂlﬂiﬁﬂuWﬂmi‘ﬂﬂUQﬂﬂ1 LYY VB

o 1 aa <3
$1370 Unu Hudu

4.6 819 (TUTATEY e )

5. NUYANANIONINAIY

5.1 anudanuansolumslduims

YDININIU

5.2 ANUSVNABDUVDINII NI 15U A5

narlumsmgnA ldywanud

5.3 Mytuyeduius tazauga W

voamiina 1y M liiNesaanal vau

U

andnaizeanda 1 dludu

U q

5.4 MIAAADADAITVDINUNIIU (U

ﬂ’ﬂll’(?ﬂil15ﬂ1uﬂ15ﬂuﬂﬂ1y15\1ﬂﬂ‘lﬁ

= :’ ! Y
5.5 anuiihle maquaerlalagnaives

WUAU




211

(% =<
sEaUANUNane v
=3 v |l Y Y !
anunaneloneavlszaumamsaaa | wn | wn | 1w | des | Tes | i
bt nan ga | 9w

5.6 ANuEIsoveInnulums

25119 LIaZINMTUALIDIAVDINTG

Y Y

Tusms i la'ldae

5.7 HUIUNH AU EIUHeaNe 1Un3

Iusms

5.8 817 (TUTATEY e )

Y Y A
6. ﬂ1uﬂ§$ﬂﬂuﬂ1§1ﬁﬂ§ﬂ1ﬁ

Y a Yy 9 v
6.1 mﬂwmmimum@y’agﬂmmaz

)
ATUDIU

6.2 ﬂ1§1ﬁﬂ§ﬂ1iG]i\WﬂiJL’JaﬂT@‘I’iﬁﬂEJ

=\ Yy Aa d'd = 1
6.3 3Jﬂ1§6l1’iﬂiﬂ1’i°l/lilﬂ’ﬂllflﬂ1’iqu Ay
d‘ 9 9y ]
Nau"lsu HAZAITNABINTUBDIGNAT IFU

A UANTHALFDIN IUNITHITZAU

~ 4
6.4 ummauﬁumuamﬂ”lmﬂaumwm

Y9y <
Qﬂﬂ?hlﬂ@ﬂNLWNWZﬁIJ HagIIaL3I

E4
(Y

6.5 Tunoulumsfanoriion

[ a o Y 1 o
ﬂﬁﬂﬂ?ﬁﬂﬂﬁWﬂquﬂﬂﬂWﬂ%U"lﬂfjﬂu

6.6 UMTAAMIUMTAVUUIIUNEH A

Iusmsudn

6.7 ﬂ'J"Illﬁzﬂ?ﬂiﬂﬂWS%ﬂLL%ﬂﬂTiGﬁﬂﬂJ

MamendImaodanzuning

v Y a '
6. mun‘;zmum{l‘nmms (n9)

6.8 Msusmaigna lsuaniuiesa

01U (TUTATEY s )




212

anufianelaneauilszaumamsnain

(% =4
sEauANUNane v
wn |wn | 1thu | des | des | i
bt nan ga | 9w

7. MuMsaaaziauaanyUI N

NENTN

J

A 7 a 3 dayy

7.1 ﬂ’ﬁ]llW'Jm'E]ﬁLlaz'ﬁ]ul@]@i!u@ﬂllllf]
a o @ Y A Y Y =
UINIT ﬁTWﬁUQﬂﬂWLW@ﬂ’]iﬂuW’]ﬂJ@Haﬂ

YN

7.2 UTTEMALAZMIANLAIT I NIU

= = ~ 9
7.3 ANUATDIALASNITLVYULTYUIDYUDN

AN

4 a o <3 [
7.4 theyevsanmiu lddanu

2 <3 A ~
7.5 HUAAANTADN NIDNTEATUNLTAINTN
= @ a o A A
LAY 1U0SIDIAVDIDTINITUNSTNINT] A

Iieg Tignaig

7.6 HAIBIUIWANVALAINTZHINTO 1Y
Y
a 4

Y v Y ' o A o0 A
W@Qﬁﬂﬁ@ﬂgﬂﬂ’] [HUH TUIFDNWUN, U1

1 N “1a¢

7.7 YAANUAYMILAINIBYDINIINIIU

AR

7.8 819 (TUIATEY o )




213

I ) v Y a
aIun 3 megaﬁty°nnmzéuamummﬁlumﬂ‘ﬁmms

Tsariuasoanne v lugosi ( ) MNTPANUNATINUANUADINITUDINIY

Y

voyailayrinlumslduins

Y a o 4 9 1 9
1. fymarmaaduy (Product) @ou'launnii 1 10)

(

)

1.1

1.2

1.3

1.4

1.5

1.6
1.8

1.9

Y

(= [ a 2 g Y A
uinJﬂﬂiJ‘HﬁWﬂ‘Viﬁ?fﬁl@\i@ﬁﬁﬁ?ﬁﬂﬂiWﬂﬂUﬁHﬂMiﬁmﬂﬂﬂluﬂﬁglﬂﬂ

9
M99
A

1 [ a [V 4 Aaov Aq Y A 9
UlﬂJﬂJﬂ']']ﬂJﬁaWﬂﬁﬁTﬂﬂl@\i@ﬁ\iﬂ?ﬁNﬂiWﬂ‘ﬂUﬁHWuﬁlﬁlﬁ@ﬂﬂﬁglﬂﬂﬂ'lu

Y

(= @ a v Jda A g Y A
TuiianuvianratgvesedamsunsnenusEni liiaendsemnn
a 4

21ATWIDIWE

[ a v J A v Ax Y ]
pdanIIuNINdveUTEN NN g luaniwngansy

a o d’ = ] d’ A
YTHNUIAYDLFULAZANUHUYFDDD

a A A 1 1 o [
Gll']ﬂﬂiﬂ'lﬁlﬁ'ﬁuﬁu"] IBUNITEDULEN NITNINNNTEDIA lflluél}u

2. flymdusia (Price) (nou ldunnin 1 o)

(
(

)
)

2.1

2.2

23

24

2.5

2.6

2.7

2.8

2.9

1 1 @ a [ 4
AnFedIIsunsng Uszianiosaiisiniimna

1 1 o a Y4 9 =
ANF1OFINTUNSTNE UTLAN TNUTIIA N

1 ] @ a % 4 a L=
ANF1OFINTUNTNE UTLHN BIATWHBIVI AN

] 1 1 a 2
Tuansadesossimaiusmsg a

1 a =y 4 1 1 1 1 o I
AMUIMIETHOUE) TTIAUN ULy ANANYaze1a 1Wudu

(=1 @ a v g YA [
Tusisiavesedaisunsnd lidennateszdusin
Tuemnsasiszansedaiisunsndduiasasan la

[ o 1 ] [ a v JY a 1 9
Tuaansamszanodarisunsndalens louRuAIUEUIAT 18

01 (TUSATEY e )



214

v o 1

3. flymdugenimsdadmuie / aoud (Place) (aoulaunna 1 4o)
v Y
3.1 anunAswesusEneg lnaunasusy Aade 18 luazain
~ Aa o [ <3 Y v
32 @ounvesusEn luenusoveusiu lavany

a 1 @ d d v 9
33 msangene InsAnnuazuvng Yanutaves

()
()
()
() 34 lilszuumsAedeniedunesiiia
( ) 35 nawauazlaiimsvesusin lumunean (8:30 W. — 18:00 1.)
() 36 mmslduSmsvenamud

() 37 fvensnldazeon

()

38 819 (TUIATEY o )

4. fgmdwmsduasumsaaia (Promotion) (aou'ldunn 1 do)

() 41 DifuduinTavaniildsneazideavesusmsuaziied
edanisunindnidaldisvesussn

() 42 lusims Tawanriunia Chiang Mai Expat Newsletter

() 43 lulims Tayanrumg Website Y09U5HN (www.chiangmai-properties.com,
www.houseinchiangmai.net )

() 44 itimsaatheTavan o edemsuning finh

() 45 vesgunguldnugnd i vestisae Ugnu limanza

() 46 éuq(Tﬂimzu ............................... )

5. Yaymduyananiominau (People) (o 1dunnan 1 do)
5.1 winaunaanuianuansalums 1dusms
@ v A 1 [l 1 <
52 winnunanNusuRase 1w luiassaenal iudu

[

Y 12 v o Jdaa 9
5.3 Wuﬂﬂ’]uuhllllllg‘hlﬂﬁnwuﬁ ANUYNA

()

()

()

() 54 winouhigunsadededeaisfugddeduiszdntam
() 55  winnuveamsguaelaldaegn

() s6  winowhigwseefineuaziariineazidealignaudnle1a
() 57 Gdwouwinauldusms lddieae

()

58 U (TUTATEY e )



215

6. TlaymaunszuumslInusms (Process) (Ao lduinnai 1 o)

(
(

)
)

6.1
6.2
6.3

6.4
6.5
6.6
6.7
6.8
6.9

Y a 9 9 = a [l 9

mslrusmsamdeyalinnuianaiauas liasudiu
msInuims binssmmnanianine

a o A ' Y a A Y
vsEnnaaudangulumsliuing mwionly nazanudesms
YoIgNA1 1FU MvuansuazseInlumssiszaun

' Y Y Y 1 <
Tuaunsaaeuaueazud lilymivesgni ldedissiasd
9 ]
dunoulumsfanoiomedansunindlianugenuazdudon

(=) a [ Y a Y
lufimsaanmaunmenasldusnisudy

a 1 a o (% 1 [ a [} 9 =

M3AAReUTEN Mmendemsrnedaisunindlluda lilanuazain
ms lusivsmsigna lawanuiiega

U (TUSATEY e )

' 9

7. flgywdumsaiiaagiinauednyae 19N oA @hysical Evidence) (nou 1Au1nn a1 o)

(
(

(

)
)

)

7.1

7.2

7.3

7.4

7.5

7.6

7.7

7.8

]
= L7

1 Aa o a S 3 o % 9 A FY 9 a
lutineuiumesiuazdumesiiia d1miugnAunemsduIdoyanuTEm
YssemMaAtazmanuasdninau lumuzay

o o v I = ~ 9
meludninanubiazeia vaznaanuiluszdeuseuios
d‘ o < 9 (Y
the¥edninanuueariuld lisamu

12 <3 A ~ = o Aa v 7
luTiunaa1aen ¥5onTLAMUNUTAININLALIIHALIDEAVDIDTINITUNS NG
ntaldiged 1dgnig
it A meanaZAINTE 211930 luneITUT0gNAT

Y
U vilad NN ,ﬁmum Aul a9
YAaNLazMILAINeYoINIinaY lugnw

U (TUTATEY oo )

v 9 E4
oveuAMNNNIUN 1AL Wiedsdaznameunuuaeunwluasl



MANHIN A

Questionnaire

Subject: The Satisfaction of Customers (Property Owners) Towards Marketing Mix of Real

Estate Properties Services of Chiang Mai Properties Co Ltd.

This questionnaire is a partial fulfillment of the requirements for the Degree of Master of
Business Administration, Chiang Mai University, Thailand. All of the data in this questionnaire is
used solely for educational purpose and will be kept confidential. Please take a few moments to
complete this questionnaire based on your experience. Your participation is very much
appreciated.

Thank you very much for your kind co-operation.

Mprs. Chanya Youngfellow
Master degree’s student of Business Administration

Faculty of Business Administration, Chiang Mai University

This questionnaire is divided into 3 parts as follow:

Part 1: Personal information

Part 2: Information regarding the satisfaction of customers towards marketing mix of
real estate properties services of Chiang Mai Properties Co Ltd.

Part 3: Problems and suggestions of customers regarding the services of Chiang Mai

Properties Co Ltd.
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Part 1: Personal information
. : : . \/ ".
Please read the following questions and mark with a sign in front of the best answer

1. Gender

( ) 1.Male () 2.Female

2. Nationality

( ) 1. Thai () 2. Foreigner (Please specify ............... )
3. Age
() 1.Below 21 years old ( )2.21-30years old
( )3.31-40years old ( )4.41-50years old
( )5.51-60 years old () 5. Over 60 years old (Please specify ...............

4. Marital Status

( ) 1.Single ( )2.Married ( ) 3. Others (Please specify ............... )

5. Education Level
() 1. Lower than or equal to high school
(' ) 2. High vocational certificate
() 3. Bachelor Degree

() 5. Higher than bachelor degree (Please specify ............... )

6. Type of property owner
( ) 1. Individual
() 2. Profit corporation

(' ) 3. Non-profit corporation
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7. Type(s) of real estate property that you currently rent out by using services of Chiang Mai
Properties Co Ltd. (You may answer more than one)
( ) 1. Condominium ( ) 2.House

() 3. Townhouse () 4. Others (Please specify ............... )

8. Monthly rental price of real estate property that you currently rent out by using services of

Chiang Mai Properties Co Ltd.

( ) 1. Below 10,000 Baht () 2.10,000 - 20,000 Baht
() 3.20,001 —30,000 Baht ( )4.30,001 —40,000 Baht
() 5. More than 40,000 Baht (Please specify ............... )

9. Reason(s) why you chose to use services of Chiang Mai Properties Co Ltd. to rent out your
real estate property (You may answer more than one)
() 1. Good responsibility
) 2. All-inclusive selection of services
) 3. Ability to keep personal information of the clients undisclosed

) 4. Remarkable supplementary services

(

(

(

() 5. Quality of services
() 6. Outstanding services compared to other companies
() 7.Reasonable service fee

() 8. Accessibility to your workplace

() 9. Company’s reputation

() 10. Extended experience of the company

() 11. Others (Please specify ............... )
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10. How did you know about Chiang Mai Properties Co Ltd.?
(You may answer more than one)
() 1.From the company’s self-introduction
) 2. From friend’s recommendation
) 3. From brochure
) 4. From magazine

(

(

(

() 5. From internet
() 6. From other real estate company
(

) 7. Others (Please specify ............... )

11. How long have you been using services of Chiang Mai Properties Co Ltd.?
() 1.Lessthan 1 year
() 2.More than 1 year but less than 3 years
() 3. More than 3 years but less than 5 years

() 4. More than 5 years
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Part 2: Information regarding the satisfaction of customers (Property Owners) towards

marketing mix of real estate properties services of Chiang Mai Properties Co Ltd.

Please state the level of your satisfaction of each factor by marking a sign " \/" in the

column of satisfaction level which suits your opinion

Satisfaction of customers Satisfaction Level

towards marketing mix of
real estate properties

Highest High Medium Low Lowest Uncertain

services of Chiang Mai

Properties Co Ltd.

1. Product or Service

1.1 Various types of real estate
properties that the company

accepts to rent out

1.2 Terms and conditions of the
company to rent out real estate

properties

1.3 Consulting services
regarding real estate properties

pricing

1.4 Supplementary services
provided by the company, e.g.
refurbishing and cleaning real

estate properties of the clients

1.5 Positive reputation and

credit of the company

1.6 Articulate and reasonable
real estate conditions and

agreements

1.7 Other (Please specify ...... )
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Satisfaction of customers Satisfaction Level

towards marketing mix of
real estate properties

Highest High Medium | Low Lowest Uncertain

services of Chiang Mai

Properties Co Ltd.

2. Price

2.1 Reasonable service fee

2.2 Negotiability of service fee

2.3 Supplementary service fees
e.g. refurbishing and cleaning

fees

2.4 Other (Please specify ...)

3. Place

3.1 Accessibility of the

company’s location

3.2 Accessibility to company’s

services via telephone and fax

3.3 Accessibility to company’s

services via internet

3.4 Convenient office hours

(8:30 am — 6:00 pm)

3.5 Readiness of onsite services

3.6 Availability of parking

spaces

3.7 Other (Please specify ...... )

4. Promotion

4.1 Company’s advertising
brochures that provide useful
information e.g. service details
for prospective clients who

want to rent out real estate

property
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Satisfaction of customers
towards marketing mix of
real estate properties
services of Chiang Mai

Properties Co Ltd.

Satisfaction Level

Highest

High

Medium

Low

Lowest

Uncertain

4.2 Company’s advertisement
on Chiang Mai Expat News

Letter

4.3 Company’s website
(www.houseinchiangmai.net)
that provides useful
information e.g. service details
for prospective clients who
want to rent out real estate

property

4.4 Company’s posters/signs at
real estate properties that are
visible and provide clear
information for prospective

tenants

4.5 Website advertisement
(www.houseinchiangmai.net)

that attracts prospective tenants

4.6 Other (Please specify ...... )

5. People

5.1 Knowledge of service

staffs

5.2 Cordiality and
receptiveness of service

staffs
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Satisfaction of customers
towards marketing mix of
real estate properties
services of Chiang Mai

Properties Co Ltd.

Satisfaction Level

Highest

High

Medium

Low

Lowest

Uncertain

5.3 Trustworthiness of service
staffs, e.g. ability to keep
personal information of the

clients undisclosed

5.4 Courtesy and
attentiveness of service

staffs

5.5 Ability of service staffs
to organize and instruct
service details to customers

comprehensively

5.6 Sufficient number of

service staffs

5.7 Other (Please specify..)

6. Process

6.1 Punctuality of service

schedules and appointments

6.2 Accuracy and
meticulousness of real
estate property transferred

from landlord to tenant

6.3 Accuracy and
completion of real estate
property obtained from

landlord
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Satisfaction of customers
towards marketing mix of
real estate properties
services of Chiang Mai

Properties Co Ltd.

Satisfaction Level

Highest

High

Medium Low

Lowest

Uncertain

6.4 Responsiveness and
effectiveness when
troubleshooting for

customers

6.5 Comprehensive and
straightforward process to
prepare documents required

for renting out real estate

property

6.6 Satisfactory post-

payment services

6.7 On-time rental payment

6. Process (cont.)

6.8 Convenience of making
post-payment inquiries, e.g.
ability to contact the
company to monitor or

update property status

6.9 Other (Please specify..)

7. Physical Evidence

7.1 Availability of
computer and internet

access for customers
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Satisfaction of customers
towards marketing mix of
real estate properties
services of Chiang Mai

Properties Co Ltd.

Satisfaction Level

Highest

High

Medium Low

Lowest

Uncertain

7.2 Atmosphere and
decoration inside the

company

7.3 Cleanliness and tidiness

inside the company

7.4 Visibility of the

company’s sign

7.5 Availability of seats for

customers

7.6 Availability of waiting-
area facilities, e.g.
newspapers, drinking water,

tea/coffee etc.

7.7 Service staffs’
appropriate

appearances/uniforms

7.8 Other (Please specify ..)
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Part 3: Problems and suggestions of customers regarding the services of Chiang Mai

Properties Co Ltd.

Please read the following problems and mark with a sign " \/" in front of the

problems you have encountered from the service of Chiang Mai Properties Co

Ltd.
1. Product or Service (You may answer more than one)
() 1.1  The company failed to attract prospective tenant to rent real estate
properties
() 1.2 Complicated terms and conditions to rent out real estate properties
() 1.3 Unsatisfactory or unavailability of consulting services regarding real estate
properties pricing
() 1.4  Unsatisfactory or unavailability of Supplementary services provided by the
company, e.g. refurbishing and cleaning real estate properties of the clients
() 1.5 Negative reputation or skeptical credit of the company
() 1.6  Erroneous or unreasonable real estate conditions and agreements
() 1.7 Other (Please specify ............... )
2. Price (You may answer more than one)
() 2.1  Expensive service fee
() 2.2 Non-negotiability of service fee
() 2.3  Expensive supplementary service fees e.g. refurbishing and cleaning fees
() 2.4  Other (Please specify ............... )
3. Place (You may answer more than one)
() 3.1 Inaccessibility of the company’s location
() 3.2 Inaccessibility to company’s services via telephone and fax
() 3.3 Inaccessibility to company’s services via internet
() 3.4 Inconvenient office hours (8:30 am — 18:00 pm)
() 3.5 Unavailability of onsite services
() 3.6 Unavailability of parking spaces
() 3.7  Other (Please specify ............... )
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Promotion (You may answer more than one)

() 4.1  Unavailability/Unsightliness of company’s advertising brochures that
provide information e.g. service details for prospective clients who want
to rent out real estate property

() 4.2 Unavailability/Unsightliness of company’s advertisement on Chiang Mai

Expat News Letter

( ) 43 Company’s website (www.houseinchiangmai.net) doesn’t provide clear
information of real estate property

() 4.4  Company’s posters/signs at real estate properties are invisible or fail to

provide clear information for prospective tenants

() 4.5  Lack of website advertisement (www.houseinchiangmai.net) that attracts

prospective tenants

() 46  Other (Please specify ............... )

People (You may answer more than one)

() 5.1  Service staffs lack compulsory knowledge

() 52 Inhospitality of service staffs

() 5.3  Indiscreet service staffs e.g. staffs failed to keep personal information of
the clients undisclosed

() 54 Negligence of service staffs

() 5.5 Inability of service staffs to organize and instruct service details to customers
comprehensively

() 5.6 Insufficient number of service staffs

() 5.7  Other (Please specify ............... )

Process (You may answer more than one)

() 6.1  Belatedness or postponement of service appointments

() 6.2  Erroneousness of real estate property transferred from landlord to tenant
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() 6.3  Erroneousness of real estate property obtained from landlord

6. Process (You may answer more than one) (cont.)

() 6.4 Irresponsive or ineffective troubleshooting for customers

() 6.5 Complication of process to prepare documents required for renting out real estate
property

( ) 6.6 Unsatisfactory post-payment services, e.g. lack of information follow-up
after receiving payment

( ) 6.7 Laterental payment

( ) 6.8 Difficulty to keep in touch with the company post-payment, e.g. difficulty
to monitor or update property status

() 6.9 Other (Please specify ............... )

7. Physical Evidence (You may answer more than one)
( ) 7.1 Unavailability of computer and internet access for customers
( ) 7.2 Unpleasant atmosphere or lack of decoration inside the company
( ) 7.3 Uncleanness or untidiness inside the company
( ) 7.4 Invisibility of the company’s sign
( ) 7.5 Insufficient seats for customers
() 7.6 Unavailability of waiting-area facilities, e.g. newspapers, drinking water, tea/coffee etc.

( ) 7.7 Inappropriate service staffs’ appearances/uniforms

( ) 7.8 Other (Please specify ............... )

2. Other suggestions regarding the services of Chiang Mai Properties Co Ltd.

Thank you for taking the time to complete this questionnaire.
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uestionnaire

Subject: The Satisfaction of Customers (Tenants) Towards Marketing Mix of Real Estate

Properties Services of Chiang Mai Properties Co Ltd.

This questionnaire is a partial fulfillment of the requirements for the Degree of Master of
Business Administration, Chiang Mai University, Thailand. All of the data in this questionnaire is
used solely for educational purpose and will be kept confidential. Please take a few moments to
complete this questionnaire based on your experience. Your participation is very much
appreciated.

Thank you very much for your kind co-operation.

Mprs. Chanya Youngfellow
Master degree’s student of Business Administration

Faculty of Business Administration, Chiang Mai University

This questionnaire is divided into 3 parts as follow:

Part 1: Personal information

Part 2: Information regarding the satisfaction of customers towards marketing mix of
real estate properties services of Chiang Mai Properties Co Ltd.

Part 3: Problems and suggestions of customers regarding the services of Chiang Mai

Properties Co Ltd.
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Part 1: Personal information
Please read the following questions and mark with a sign " \/" in front of the best answer

1. Gender

( ) 1.Male () 2.Female

2. Nationality

( ) 1. American () 2. European
( ) 3. Asian (' ) 4. Others (Please specify ............... )
3. Age
() 1. Below 21 years old ( )2.21-30years old
( )3.31-40 years old ( )4.41-50 years old
( )5.51-60 years old () 5. Over 60 years old (Please specify ...............

4. Marital Status

( )1.Single ( )2.Married ( ) 3. Others (Please specify ............... )

5. Education Level
() 1. Lower than or equal to high school
() 2. High vocational certificate
() 3. Bachelor Degree

() 5. Higher than bachelor degree (Please specify ............... )

6. Occupation
() 1. Student () 2. Government officer
() 3. State enterprise employee ( ) 4. Private company employee
() 5. Business owner () 6. Homemaker

() 7. Others (Please specify ............... )
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7. Average income per month

() 1. Lower than 25,000 Baht () 2.25,000 - 50,000 Baht
() 3.50,001 — 75,000 Baht ( )4.75,001 — 100,000 Baht
( )5.100,001 — 125,000 Baht () 6. More than 125,000 Baht

8. Type(s) of real estate property that you currently rent from Chiang Mai Properties Co Ltd.
(You may answer more than one)

( ) 1. Condominium ( ) 2.House (' ) 3. Townhouse

9. Monthly rental price of the real estate property that you currently rent from Chiang Mai

Properties Co Ltd.
() 1. Below 10,000 Baht () 2.10,000 — 20,000 Baht
(' )3.20,001 - 30,000 Baht (' )4.30,001 — 40,000 Baht
() 5. More than 40,000 Baht (Please specify ............... )

10. Reason(s) why you chose to rent real estate property from Chiang Mai Properties Co Ltd.
(You may answer more than one)
() 1. Good responsibility
() 2. All-inclusive selection of services
) 3. Quality of services
) 4. Outstanding services compared to other companies

) 5. Reasonable fee/rental price

) 7. Company’s reputation

(

(

(

() 6. Accessibility to your workplace

(

() 8. Extended experience of the company
(

) 9. Others (Please specify ............... )
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11. How did you know about Chiang Mai Properties Co Ltd.? (You may answer more than one)
) 1. From the company’s self-introduction
) 2. From friend’s recommendation

) 3. From brochure

(

(

(

() 4. From magazine
() 5. From internet

() 6. From other real estate company
(

) 7. Others (Please specify ............... )

12. How long have you been using services of Chiang Mai Properties Co Ltd.?
() 1.Lessthan 1 year
() 2. More than 1 year but less than 3 years
() 3. More than 3 years but less than 5 years

() 4. More than 5 years
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Part 2: Information regarding the satisfaction of customers (Tenants) towards marketing

mix of real estate properties services of Chiang Mai Properties Co Ltd.

Please state the level of your satisfaction of each factor by marking a sign " \/" in the column of

satisfaction level which suits your opinion

Satisfaction of customers Satisfaction Level

towards marketing mix of
real estate properties services
Highest High Medium Low Lowest | Uncertain
of Chiang Mai Properties Co

Ltd.

1. Product or Service

1.1 Various selections of

condominiums available

1.2 Various selections of houses

available

1.3 Various selections of

townhouses available

1.4 Real estate properties
provided by the company are in

good conditions

1.5 Positive reputation and credit

of the company

1.6 Supplementary services
provided by the company, e.g.

refurbishing and cleaning

1.7 Articulate and reasonable real

estate conditions and agreements

1.8 Other (Please specify ...)

2. Price

2.1 Reasonable rentals for

condominiums
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Satisfaction of customers
towards marketing mix of
real estate properties services
of Chiang Mai Properties Co

Ltd.

Satisfaction Level

Highest

High

Medium

Low

Lowest

Uncertain

2.2 Reasonable rentals for houses

2.3 Reasonable rentals for

townhouses

2.4 Negotiability of rentals

2.5 Reasonable supplementary
service charges, e.g. refurbishing

and cleaning charges

2.6 Extensive selection of rental

prices

2.7 Ability to pay rental with

credit cards

2.8 Ability to pay rental via

banking transactions

2.9 Other (Please specify ...... )

3. Place

3.1 Accessibility of the

company’s location

3.2 Visibility of the company’s

location

3.3 Accessibility to company’s

services via telephone and fax

3.4 Accessibility to company’s

services via internet

3.5 Convenient office hours

(8:30 am — 6:00 pm)

3.6 Readiness of onsite services

3.7 Availability of parking

spaces
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Satisfaction of customers
towards marketing mix of
real estate properties services
of Chiang Mai Properties Co

Ltd.

Satisfaction Level

Highest

High

Medium Low

Lowest

Uncertain

3.8 Other (Please specify ...... )

4. Promotion

4.1 Company’s advertising brochures
that provide useful information e.g.
service details, recent properties for

rent/lease

4.2 Company’s advertisement on

Chiang Mai Expat News Letter

4.3 Company’s website
advertisement

(www.houseinchiangmai.net)

4.4 Company’s posters/signs at

real estate properties

4.5 Company’s complimentary
gifts for customers, e.g. tokens,

calendars

4.6 Other (Please specify ...... )

5. People

5.1 Knowledge of service staffs

5.2 Responsibility of service staffs, e.g.

punctuality of appointments

5.3 Cordiality and receptiveness
of service staffs, e.g. ability to
make further conversations &

providing tips

5.4 Communication skills of
service staffs, e.g. ability to

communicate in English
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Satisfaction of customers
towards marketing mix of
real estate properties services
of Chiang Mai Properties Co

Ltd.

Satisfaction Level

Highest

High

Medium Low

Lowest

Uncertain

5.5 Courtesy and attentiveness of

service staffs

5.6 Ability of service staffs to
organize and instruct service
details to customers

comprehensively

5.7 Sufficient number of service

staffs

5.8 Other (Please specify ...... )

6. Process

6.1 Sufficiency and accurateness

of service information provided

6.2 Punctuality of service

schedules and appointments

6.3 Flexible service conditions
that suit customer’s necessities,
e.g. flexible payment method and

deadline

6.4 Responsiveness and
effectiveness when

troubleshooting for customers

6.5 Comprehensive and
straightforward process in order

to rent a real estate property

Customer services after

making rental agreement
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Satisfaction of customers
towards marketing mix of
real estate properties services
of Chiang Mai Properties Co

Ltd.

Satisfaction Level

Highest

High

Medium

Low

Lowest

Uncertain

6.7 Convenience of inquiring
repairing services after making

rental agreement

6.8 Onsite inspection services

6.9 Other (Please specify ...)

7. Physical Evidence

7.1 Availability of computer and

internet access for customers

7.2 Atmosphere and decoration

inside the company

7.3 Cleanliness and tidiness

inside the company

7.4 Visibility of the company’s

sign

7.5 Availability of real estate
catalogues and an updated news
board showing recent properties

for rent/lease

7.6 Availability of waiting-area
facilities, e.g. newspapers,

drinking water, tea/coffee etc.

7.7 Service staffs’ appropriate

appearances/uniforms

7.8 Other (Please specify ...)
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Part 3: Problems and suggestions of customers (Tenants) regarding the services of Chiang
Mai Properties Co Ltd.

Please read the following problems and mark with a sign N \/" in front of the
problems you have encountered from the service of Chiang Mai Properties Co Ltd.

1. Product or Service (You may answer more than one)

() 1.1 Limited selections of condominiums available

() 1.2 Limited selections of houses available

() 1.3 Limited selections of townhouses available

() 1.4 Real estate properties provided by the company are in unsatisfactory conditions

() 1.5 The company has negative reputation or skeptical credit

() 1.6 Unsatisfactory or unavailability of supplementary services provided by the company,

e.g. refurbishing and cleaning

() 1.7 Erroneous or unreasonable real estate conditions and agreements

() 1.8 Other (Please specify ............... )

2. Price (You may answer more than one)

() 2.1 Expensive rentals for condominiums
() 2.2 Expensive rentals for houses
() 23 Expensive rentals for townhouses

() 2.4 Non-negotiability of rentals

() 2.5 Expensive supplementary service charges, e.g. refurbishing and cleaning charges
() 2.6 Limited selection of rental prices

() 2.7 Difficulty/Inability to pay rental with credit cards

() 2.8 Difficulty/Inability to pay rental via banking transactions

() 2.9 Other (Please specify ............... )
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3. Place (You may answer more than one)

(
(

)
)

3.1

3.2

33

34

3.5

3.6

3.7

3.8

Inaccessibility of the company’s location

Invisibility of the company’s location

Inaccessibility to company’s services via telephone and fax
Inaccessibility to company’s services via internet
Inconvenient office hours (8:30 am — 6:00 pm)
Unavailability of onsite services

Unavailability of parking spaces

Other (Please specify ............... )

4. Promotion (You may answer more than one)

(

)

4.1

4.2

4.3

44

4.5

4.6

Unavailability/Unsightliness of company’s advertising brochures that provide
useful information e.g. service details, recent properties for rent/lease
Unavailability/Unsightliness of company’s advertisement on Chiang Mai Expat
News Letter

Unavailability/Unsightliness of company’s website advertisement
(www.houseinchiangmai.net)

Unavailability/Unsightliness of company’s posters/signs at real estate properties
Inappropriate complimentary gifts for customers

Other (Please specify ............... )

5. People (You may answer more than one)

(
(

)
)

5.1

5.2

53

54

5.5

5.6

Service staffs lack compulsory knowledge
Irresponsibility of service staffs, e.g. failure to keep punctuality of appointments

Inhospitality of service staffs, e.g. inability to make further conversations &
providing tips

Service staffs lack basic communication skills, e.g. inability to communicate in
English

Negligence of service staffs

Inability of service staffs to organize and instruct service details to customers
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(

)
)

5.7

5.8
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comprehensively
Insufficient number of service staffs

Other (Please specify ............... )

6. Process (You may answer more than one)

(
(

)
)

6.1

6.2

6.3

6.4

6.5

6.6

6.7

6.8

6.9

Insufficiency or inaccuracy of service information provided

Belatedness or postponement of service appointments

Inflexible service conditions, e.g. inflexible payment method and deadline
Irresponsive or ineffective troubleshooting for customers

Complication of process in order to rent a real estate property

Unavailability or disappointment of customer services after making rental agreement
Inconvenience of inquiring repairing services after making rental agreement
Unavailability or dissatisfaction of onsite inspection services

Other (Please specify ............... )

7. Physical Evidence (You may answer more than one)

(
(

)
)

7.1

7.2

7.3

7.4
7.5

7.6

7.7

7.8

Unavailability of computer and internet access for customers
Unpleasant atmosphere or lack of decoration inside the company
Uncleanness or untidiness inside the company

Invisibility of the company’s sign

Unavailability of real estate catalogues and an updated news board showing
recent properties for rent/lease

Unavailability of waiting-area facilities, e.g. newspapers, drinking water, tea/coffee etc.
Unsightliness of service staffs’ appearances/uniforms

Other (Please specify ............... )

2. Other suggestions regarding the services of Chiang Mai Properties Co Ltd.

Thank you for taking the time to complete this questionnaire.
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