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������ ���������	
����
��������������������������������������	��� ����!��������!�"# 
 ��������������������������������!"��#���$��

��� 
��"�   "!��$�%�� 
�!�&��'����((�%���!��
��������)*���
����!+,�� 

�+�������)*���
 ������"��!"� �"�	��� 
 

 

 

���$�%	����!&'���!(���	

��

��$)(��% 	
������*+� 

������� 1  ����
��!��-����.
����/�����0�� 

������� 2   ����
��������"��!����������	
���.
����/�����0����������������������
������������� ������'!��� �"�	������1������#��2�
3��!� 

������� 3  ����
�����"��!��4(��	����	 �������/���������/�����.
����/�����0�� 

 

�������'!��� �"�	������1������#��2�
3��!� 

  

 

���$�%	�� 

/�����0����2��5����������
���6�������
!"  �3���!�����������/���������6��
�3���1
���&��'������!��
�����((�������)*���
����!+,��  �!�&��'����((�%�  ����
������)*���
  ������"��!"� �"�	���  /����������3�����
����-��
���
����-��!7�����������	����
��2���6���������������������������
����	���������*���/�����0����2
�-����.������	�8  

���.
����/�����0��  �!��!2�
����������*+����/�����0��������������1������5������
/����5�����
����������*�  

.
���
!"������*+������5��"����
� ������"�������	�������/�����0�� 
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������� 1  ����,&����-*����,�.�
	

��

�� 

1. ��& 

[   ] 1.  �"  [  ] 2. �(�� 

 

2. �!( ��� 
[   ] 1. -�"  [  ] 2. ���� ��� (%������*………..) 

 

3. ��"* 
[   ] 1. ��3������21 �9 [   ] 2. 21-30 �9 
[   ] 3. 31-40 �9  [   ] 4. 41-50 �9 
[   ] 5. 51-60 �9  [   ] 6. ������� 60 �9 (%������*………..) 

 

4. �0��:�� 

 [  ] 1. %��  [  ] 2. ����� [  ] 3. �6��8%������* ……………  

 

5. ���!����&��'� 
[   ] 1. ��3�������6������!��!)"�&��'�������"/ �� . 

[   ] 2. ��*���((� (���.) 

[   ] 3. ���((����  

[   ] 4. �
��������!����((�����(%������* …………………….) 
  

6. �
�/����������5��
�������!��������!�"#����3���;��� �� 

 [  ] 1. �*���)�����  

 [  ] 2. �����*������/������3�-� 

 [  ] 3. �����*������-��/������3�-� 
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7.   �4

*�!�����#���$���������������!"����:�	��!�������'!��� �"�	������1������#��2�
3��!� 

 (���-��������� 1 ���) 

 [  ] 1.���� *�    [  ] 2. ����   

 [  ] 3.�������+� "#��� [  ] 4. �6��8�%������*............................. 
 

8.   ������!��������!�"#���#���$��

9.  ���*.������6��	 �������

�!�������'!��� �"�	������1������#��2�
3��!��"
�	� �������	�
 (���-��������� 1 ���) 

 [  ] 1. �3������ 10,000 ������ [  ] 2. ���� 10,000 – 20,000 ��� 

 [  ] 3. ���� 20,001 – 30,000 ����� [  ] 4. ���� 30,001 – 40,000 ��� 

[  ] 5. ��������40,000 ����(%������*………………) 

 

#���$���������������!"

10.  ������������
�������'!��� �"�	������1������#��2�
3��!�
��/����	� (���-��������� 1 ���) 

 [   ] 1. 
�����/���3��!����������'!��� �"�	��� ��1������#��2�
3��!� 

 [   ] 2. 
�����/���3����.
��6�� 

[   ] 3. 
��%<'+�/.���!�  

[   ] 4. 
��������  

[   ] 5. 
���������#��1�   

[   ] 6. 
����
���	����6����"��!�  

[   ] 7. �6��8(���*) .............................................................................. 
 

 

�!�������'!��� �"�	������1������#��2�
3��!�
 (���-��������� 1 ���) 

 [  ] 1. �������!�.�� ����� [  ] 2. �������������
��
 [  ] 3. �!�'������!��
����-������ [  ] 4. ���������������������	
�
 [  ] 5. �*+:�����	���������� [  ] 6. ���������/������
���
�/����!��
 [  ] 7. �!��������������������� [  ] 8. �!2��"
�	����0�������������������
 [  ] 9.  6�����"�����3��!������ [  ] 10. ���'!��!2�������
 [  ] 11. �6��8�%������*…………………….. 
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11.  ��"������������-��	 �������������'!��� �"�	������1������#��2�
3��!� 

 [   ] 1. ���"���� 1 �9   [   ] 2. �!2�/�� 1 �9 /��-��0�� 3 �9 
 [   ] 3. �!2�/�� 3 �9/��-��0�� 5 �9  [   ] 4. ������� 5 �9��2�-� 
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������� 2  ����,&�������!���
�����/���������,�.�
	

��

�������.������*�'�����

���.&�(
�����  �������$���������������!"  ��������������������������������!"

��#���$��

���$�%	�� %�����
��+������������3����	�����-���2 /����3����6������" / 	� ����������
��1��������!����������	
�����������������������!������  

 

����
��0����$�!��������3������".�%������( 

�����/�����.������*�'��������.&�( 

���!����������	
�
���
����*� 

��� ���
�����

���" ���"
����*� 

-��
���� 

1. (����&�.��56"/
�����       

1.1 ����:������!��������!�"#����!�;��������
�������"� 

      

1.2 ��6���-�	�����!�;����!��������!�"#������'!�       

1.3 ������	���3�/���3�����3���������!�.
�;���       

    1.4 ���������������6���8�� ������=���/=������3�
���������������1����� ��	���!��
�����
��!��������!�"#���5���� 

      

   1.5   6�����"�/���������� 6��06�������'!�       

   1.6 �!((����� ����!��������!�"#������������*�
/��"*��)��� 

      

   1.7 �6��8�(%������*)...............................       

2. (��������       

2.1 �������������!�;��� ����!��������!�"#       

2.2 �����0��������������������!�;��-��       

2.3 ���������������6��8�� �����=���/=������3�����
��������5���� 

      

2.4 �6��8�(%������*)...............................       

3. (���$�����������(�������! / �
������       

3.1 �0������!2�������'!��"
�	�/���� *� ��������-��
����� 

      

3.2 ������������������%��&!��#/��/$�=#�       

3.3 �������������������������#��1� 
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�����/�����.������*�'��������.&�( 

���!����������	
�
���
����*� 

��� ���
���� 

���" ���"
����*� 

-��
���� 

3.4 ��������>�/���>��3����������� (8:30 �. – 

18:00 �.) 

      

3.5 �����	������������0������       

3.6������
���0-�������       

3.7 �6��8�(%������*)...............................       

4. (�����������������.&�(�       

4.1 ��/.���!�8%<'+�����	����"�����"�����"��!�
����!�;��8��!��������!�"#�	���!��
�����
��!��������!�"# 8

 

�"������0����

     

4.2 �����%<'+����'!�.�������Chiang Mai 

Expat Newsletter  

      

4.3 �����-=�#������'!����/�����"�����"�
���������8�!�;��8

 

��!��������!�"#��"���
 !��
� 

     

4.4 ���������?�"%<'+��+���!��������!�"#���
�
�������!��������!�"#;��� �����������1�-��
 !��/������"�����"� !��
��3���!�.
���	
� ����

      

4.5 �����%<'+����!��������!�"#����
�����
;��� ���8.���8���-=�#�(www.chiangmai-

properties.com , www.houseinchiangmai.net 

) 

      

4.6��6��8�(%������*...............................)       

5. (���
)��&�����������       

5.1 ��!�����������
����������0	����	��
�3�/���3�-�� 

      

5.2��������*'"�!��!�)# /�������*:�����
��!���� 

 

      



 

199 

�����/�����.������*�'��������.&�( 

���!����������	
�
���
����*� 

��� ���
���� 

���" ���"
����*� 

-��
���� 

5.3�����=6���!�"#�����!����	������1�
�����!�����
������ ���-���."/�������
�����
�*�������
���� 

      

5.4��������23�	
 ����
/����	
	���
�������
��!���� 

      

5.5 ���������0�����!����	�����)���" 

/��
!��3���"�����"�������	��������	��
����	
-�����" 

      

5.6 ��
3������!�����"������"���	����
	�������� 

      

5.7 �6��8�(%������*...............................)       

6. (�����'
��������
������       

6.1����	�������������������!����"�       

6.2 �����������!��������!�"#
���
������
�.
�
� ��-���"������
�+# 

      

6.3 ����!������!��������!�"#
���
�����
��5�-���"������
�+# 

      

6.4 ������������/��/��-��4(������
����
-���"�����������/�������1��

      

6.5��!2����	����	��������-��"*��"��=!�=��� 

� ����!2�����������"���!�@��/��������-��
"*��"��=!�=��� 

      

6.6����������������3��������:�"��!�
	��������/����

      

6.7 
��"���� ��	���
�������!��������!�"#�"���
������� 
 

      



 

200 

�����/�����.������*�'��������.&�( 

���!����������	
�
���
����*� 

��� ���
���� 

���" ���"
����*� 

-��
���� 

6.8����������	������������!����	 �
�������� ���������������'!���6�����0��.�
����������"� ����!��������!�"# 

      

6.9��6��8�(%������*..............................)       

7. (�����������	&'�������&��05'���

��!����

      

7.1 	����'!�������������#/���������#��1�
�3���!��
������6��������������
��� �� ����
����	��������"� �� 

      

7.2����"���&/�������/����3��!����       

7.3 ���������/���������"����"����"���
�3��!���� 

      

7.4��?�" 6���3��!������1�-�� !��
�       

7.5�������!���3���!������!��
�����"������"���       

7.6��������3���"������������������	�����
�!�����
������ �����!��6�����#, �23��6��, ��
��/$�A�A�

      

7.7 �*����:���/�����/�����"�����!����
�*:�� 

      

7.8��6��8�(%������*...............................)       
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������� 3 ����,&*=>��	&'�������	�'��������
����� 

%����3����6������"� � 	� ������� (   ) ������������������!������������������� 

����,&*=>����������
����� 

1. �4(������.���:!+,#�(Product) (���-����������1����)  

(    ) 1.1 ���'!�-�������0���
������� ����!��������!�"#-�� 
(    ) 1.2 ��6���-�	�����!�;��������'!� "*��"�����6��=!�=��� 

(    ) 1.3 -����������	���3�/���3�����3���������!�.
�;�� 

(    ) 1.4 -����������������6��8�� ���-�������=���/=��-��������3����������� 
-���������1����� ��	���!��
�������!��������!�"#���5���� 

(    ) 1.5 ���'!�-���� 6�����"�/������������� 6��06� 

(    ) 1.6 �!((����� ����!��������!�"#-��������������*�/��-��"*��)����
(    ) 1.7 �6��8�(%������*...............................) 

 

2. �4(�����������(Price) (���-����������1����) 

(    ) 2.1 ������������;��� ����!��������!�"#/������-� 

(    ) 2.2 -�������0�������������������-�� 
(    ) 2.3 ���������������6��8 /���� �����=���/=������3�������������5���� 

(    ) 2.4 �6��8�(%������*...............................) 
 

3. �4(���������
!�
3�����"/�0����� (Place) (���-����������1����) 

(    ) 3.1 �0������!2�������'!��"
�-��/���� *� � ������-��-������� 

(    ) 3.2 ������������%��&!��#/��/$�=# �������!������
(    ) 3.3 -���� �������������������������#��1�  

(    ) 3.4 ������>�/���>��3����������'!�-��������� 

(    ) 3.5 -�������	������������0����� 
(    ) 3.6 ���
���0-��������
(    ) 3.7 �6��8�(%������*...............................) 
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4. �4(�������������������������(Promotion) (���-����������1����) 

(    ) 4.1 -����/.���!�8%<'+�����	����"�����"�����������!�;�� 8��!��������!�"#  
	���!��
�������!��������!�"# 8

(    ) 

�"������0��� 

4.2 -�������%<'+����'!�.�������Chiang Mai Expat News Letter 

(    ) 4.3 ���-=�#������'!��(www.houseinchiangmai.net) -��/�����"�����"� 

���������8�!�;��8

(    ) 

��!��������!�"#�"��� !��
� 

4.4 �?�"�����&�+���!��������!�"#����
�������!��������!�"#;��� �� 
�����1�-��-�� !����6�����"�����"�-������� 

(    ) 4.5 -�������%<'+����!��������!�"#����
�����;��� ��� 8.���8

(    ) 

���-=�#        
(www.chiangmai-properties.com , www.houseinchiangmai.net ) 

4.6 �6��8�(%������*...............................) 

 

5. �4(�������*�����6���!�����(People) (���-����������1����) 

(    ) 5.1 ��!������������
����������0	����	�������� 

(    ) 5.2 ��!����-������*'"�!��!�)#������!��
���� 
(    ) 5.3 ��!�����������=6���!�"#����
������ ����."/�������
������*�������
���� 
(    ) 5.4 ��!�����������
/����	
	������
���� 
(    ) 5.5 ��!�����)���"/��
!��3���"�����"��	���
��������	
-���"������"��"-��-���
(    ) 5.6 ��
3������!����	��������-�����"��� 

(    ) 5.7 �6��8�(%������*...............................) 
 

6. �4(���������������	�������� (Process) (���-����������1����) 

(    ) 6.1 ���	��������-�������������!����" 

(    ) 6.2 �����������!��������!�"#������'!�
���
������
�.
�� ��������.������ 

(    ) 6.3 ����!������!��������!�"#������'!�
���
�����������.������ 

(    ) 6.4 -�������0�������/��/��-��4(������
����-���"��������1� 

(    ) 6.5 �!2�����������"���!�@��/��������������"*��"��=!�=��� 

(    ) 6.6 -�������������.�����3�������� :�"��!�	��������-�/��� 
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6. �4(���������������	�������� (Process) (���-����������1����) 

(    ) 6.7 ���
��"���� ��	���
�������!��������!�"#-����������
(    ) 6.8 ������������	������������!����	 ������� � ���������������'!� 

��6�����0��.�����������"� ����!��������!�"#-������� 

(    ) 6.9 �6��8�(%������*...............................) 
 

7. �4(��������������/���3������!�'+������":�� (Physical Evidence) (���-��
������� 1����) 

(    ) 7.1 -��������������#/���������#��1���3���!��
������6��������������
�  

(    ) 7.2 ���"���&/�������/����3��!����-��������� 

(    ) 7.3 :�"	��3��!����-������� /�����������5������"����"����" 

(    ) 7.4 �?�" 6���3��!���������1�-��-�� !��
� 

(    ) 7.5 -��������!���3���!������!��
�����"������"��� 

(    ) 

 

7.6 

 

��������3���"������������������	������!�����
����  

� �����!��6�����#, �23��6��, ����/$�A�A 

(    ) 7.7 �*����:���/�����/�����"�����!����-���*:���
(    ) 7.8 �6��8�(%������*...............................) 

 

�������	�'��������
����� 

............................................................................................................................................................

............................................................................................................................................................

............................................................................................................................................................

............................................................................................................................................................

������*+�*��������	�����������6����"����������/�����0��	���!2���2  
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��������� 

 

	

��

�� 

 

 

������ ���������	
����
��������������������������������������	��� ����!��������!�"# ��
����&,����������$���������������!"�������'!��� �"�	������1������#��2�
3��!� 

  

 

���$�%	�� 

/�����0����2��5����������
���6�������
!"  �3���!�����������/���������6��
�3���1
���&��'������!��
�����((�������)*���
����!+,��  �!�&��'����((�%�  ����
������)*���
  ������"��!"� �"�	���  /����������3�����
����-��
���
����-��!7�����������	����
��2���6���������������������������
����	���������*���/�����0����2
�-����.������	�8  

���.
����/�����0��  �!��!2�
����������*+����/�����0��������������1������5������
/����5�����
����������*�  

.
���
!"������*+������5��"����
� ������"�������	�������/�����0�� 

 

 ����
��"����"!��$�%�� 
�!�&��'����((�%���!��
��������)*���
����!+,�� 

�+�������)*���
�������"��!"� �"�	��� 
 

 

 

���$�%	����!&'���!(���	

��

��$)(��% 	
������*+� 

������� 1  ����
��!��-����.
����/�����0�� 

������� 2   ����
��������"��!����������	
���.
����/�����0����������������������
������������� ������'!��� �"�	������1������#��2�
3��!� 

������� 3  ����
�����"��!��4(��	����	 �������/���������/�����.
����/�����0�� 
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������� 1  ����,&����-*����,�.�
	

��

�� 

1. ��& 

[   ] 1.  �"  [  ] 2. �(�� 

 

2. �!( ��� 
[   ] 1. ������!�  [  ] 2. "*%���  

[   ] 3. ��� �"  [  ] 4. �6��8%������*�…………… 

 

3. ��"* 
[   ] 1. ��3������21 �9 [   ] 2. 21-30 �9 
[   ] 3. 31-40 �9  [   ] 4. 41-50 �9 
[   ] 5. 51-60 �9  [   ] 5. ������� 60 �9 (%������*………..) 

 

4. �0��:�� 

 [  ] 1. %��  [  ] 2. ����� [  ] 3. �6��8%������* ……………  

 

5. ���!����&��'� 
[   ] 1. ��3�������6������!��!)"�&��'�������"/ �� . 

[   ] 2. ��*���((� (���.) 

[   ] 3. ���((����  

[   ] 4. �
��������!����((�����(%������* …………………….) 
  

6. �� ��  

 [  ] 1. �!����"�/�!�&��'�   [  ] 2. ����� ���  

 [  ] 3. ��!�����!@�������
  [  ] 4. ��!�������'!���� �  

 [  ] 5. )*���
�����!�   [  ] 6. �������//������  

 [  ] 7. �6��8%������* …………………….  
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7.  ��"-���B���"�����6��  

 [  ] 1. �3������ 25,000 ���   [  ] 2. 25,000 – 50,000 ���  

 [  ] 3. 50,001 – 75,000 ���   [  ] 4. 75,001 – 100,000 ���  

 [  ] 5. 100,001 – 125,000 ���   [  ] 6. 125,000 �����2�-� 
 

8.  �4

*�!������$���������������!"����:�	��!�������'!��� �"�	������1������#��2�
3��!�         

 (���-��������� 1 ���) 

 [  ] 1.���� *��  [  ] 2. ������[  ] 3. �������+� "# 
 

9.  ������!��������!�"#����$��

 [  ] 1. �3������ 10,000 ������ [  ] 2. ���� 10,000 – 20,000 ��� 

 [  ] 3. ���� 20,001 – 30,000 ����� [  ] 4. ���� 30,001 – 40,000 ��� 

[  ] 5. ��������40,000 ����(%������*………………) 

10.  ���*.������6��	 �������

�!�������'!��� �"�	������1������#��2�
3��!� �"
�	� �������	�  

 (���-��������� 1 ���) 

�$���������������!"�!�������'!��� �"�	������1������#��2�
3��!�  

 (���-��������� 1 ���) 

 [  ] 1. �������!�.�� ����� [  ] 2. �������������
���
 [  ] 3. �*+:�����	���������� [  ] 4. ���������/������
���
�/����!��
 [  ] 5. �!��������������������� [  ] 6. �!2��"
�	����0�������������������
 [  ] 7.  6�����"�����3��!������ [  ] 8. ���'!��!2�������
 [  ] 9. �6��8�%������*…………………….. 

11.  ������������
�������'!��� �"�	������1������#��2�
3��!� 
��/����	� (���-��������� 1 ���) 

 [   ] 1. 
�����/���3��!����������'!��� �"�	��� ��1������#��2�
3��!� 

 [   ] 2. 
�����/���3����.
��6�� 

[   ] 3. 
��%<'+�/.���!�  

[   ] 4. 
��������  

[   ] 5. 
���������#��1�   

[   ] 6. 
����
���	����6����"��!�  

[   ] 7. �6��8(���*) ................................................................................................... 
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12.  ��"������������-��	 �������������'!��� �"�	������1������#��2�
3��!�  

 [   ] 1. ���"���� 1 �9   [   ] 2. �!2�/�� 1 �9 /��-��0�� 3 �9 
 [   ] 3. �!2�/�� 3 �9/��-��0�� 5 �9  [   ] 4. ������� 5 �9��2�-� 
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������� 2 ����,&�������!���
�����/���������,�.�
	

��

�������.������*�'��������.&�(


�����  ������ �$���������������!"  ������ &,����������$�� �������������!"

�����/�����.������*�'��������.&�( 

 ���
��0���

�$�!��������3������".�%������( 

���$�%	��  %�����
��+������������3����	�����-���2 /����3����6������" / 	� ������������1�������
�!����������	
�����������������������!������ 

 

���!����������	
�
���
����*� 

��� ���
�����

���" ���"
����*� 

-��
���� 

1. (����&�.��56"/
�����       

1.1 �����������"�����!��������!�"#���
���'!���	����6��	�����:����� *��

      

1.2 �����������"�����!��������!�"#���
���'!���	����6������:����� 

      

1.3 �����������"�����!��������!�"#���
���'!���	����6������:��������+� "# 

      

1.4 ��!��������!�"#������'!������	��� ���"
�
	��:����  

      

1.5  ���'!��� 6�����"�/���������� 6��06����
���'!� 

      

1.6 ���������������6��8�� �����=���/=��
����3�������������5�����

      

1.7 �!((����� ����!��������!�"#������
������*�/��"*��)��� 

      

1.8 �6��8�(%������*)...............................       

2. (��������       

2.1 ���� ����!��������!�"# ����:����� *��       

2.2 ���� ����!��������!�"# ����:������       

2.3 ���� ����!��������!�"# ����:�������
��+� "# 
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�����/�����.������*�'��������.&�( 

���!����������	
�
���
����*� 

��� ���
���� 

���" ���"
����*� 

-��
���� 

2.4 �����0�������������������-��       

2.5 ���������������6��8�� �����=���/=�����
�3�������������5�����

      

2. (������� (.��)       

2.6 �����������!��������!�"#	����6��
���"���!������

      

2.7 �����0 3������� ����!��������!�"# 
.����!��������-���

      

2.8 �����0 3������� ����!��������!�"# 
���"���%������.���)�����-�� 

      

2.9 �6��8�(%������*...............................)       

3. (���$�����������(�������! / �
������       

3.1 �0������!2�������'!��"
�	�/���� *� ��
������-������� 

      

3.2 �0�����������'!������0�����1�-��
 !��
� 

      

3.3 ������������������%��&!��#/��
/$�=#�

      

3.4 �������������������������#��1�       

3.5 ��������>�/���>��3�������������� 

(8:30 �. – 18:00 �.) 

      

3.6 �����	������������0������       

 3.7������
���0-�������       

3.8 �6��8�(%������*...............................) 
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�����/�����.������*�'��������.&�( 

���!����������	
�
���
����*� 

��� ���
���� 

���" ���"
����*� 

-��
���� 

4. (�����������������.&�(       

4.1 ��/.���!�8%<'+����	����"�����"���� 8  

�������/���!��"������!��������!�"#�����>�
	��� ��������'!���

     

4.2 ���%<'+�.�������Chiang Mai Expat 

News letter ������'!� 

      

4.3 ���%<'+�.�������Website ������'!� 

(www.chiangmai-

properties.com, www.houseinchiang

mai.net )  

      

4.4 �������?�"%<'+��+���!��������!�"# 
���� ���

      

4.5 ����������*+	���!��
������ ������
 3����"��C�������5���� 

      

4.6��6��8�(%������*...............................)       

5. (���
)��&�����������       

5.1 �����
����������0	����	��������
�����!���� 

      

5.2������!�.�� �������!���� � ������
����	�������
����-� ��0������

      

5.3��������*'"�!��!�)# /�������*:��
�����!������ ������	�����"����
����� ��
�
�����*"��6����!��8-����5���� 

      

5.4�����������6����������!������ ���
���������0	�����
�:�'��!��D' 

      

5.5��������23�	
 ����
/����	
	���
�������
��!���� 
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�����/�����.������*�'��������.&�( 

���!����������	
�
���
����*� 

��� ���
���� 

���" ���"
����*� 

-��
���� 

5.6 ���������0�����!����	����
�)���" /��
!��3���"�����"�������
	��������	������	
-�����" 

      

5.7 ��
3������!�����"������"���	����
	���������

      

5.8 �6��8�(%������*...............................)       

6. (�����'
��������
������       

6.1 ���	����������������
�0
�����/��
���0���  

      

6.2����	�������������������!����"�       

6.3 �����	�����������������"6��"*������
��6���-��/�����������������
������ ���
�3�������/�� ������	���� 3������� ����

      

6.4 ������������/��/��-��4(�����
�
����-���"�����������/�������1��

      

6.5��!2����	������������6��� ��
��!��������!�"#-��"*��"��=!�=����

      

6.6����������������3��������:�"��!�
	��������/����

      

6.7����������	�����!�/
�����=���
�3��*�:�"��!����� ����!��������!�"#�

      

6. (�����'
��������
����� (.��)       

6.8 ����������3��
����-� ��0�����
���       

�6��8�(%������*...............................) 
 

 

      



 

212 

 

�����/�����.������*�'��������.&�( 

���!����������	
�
���
����*� 

��� ���
���� 

���" ���"
����*� 

-��
���� 

7. (�����������	&'�������&��05'���

��!��� 

      

7.1 ����������#/���������#��1������-��
��������3���!��
������6��������������
����
���'!� 

      

7.2����"���&/�������/����3��!����       

7.3 ���������/���������"����"����"���
�3��!���� 

      

7.4��?�" 6�����'!���1�-�� !��
�       

7.5���/�����1�����6����������/���:��
/����"�����"������!��������!�"#�����>�
	��� ���"
��	���
�����
�

      

7.6��������3���"������������������	�
�����!�����
������ �����!��6�����#, �23��6��
, ����/$�A�A�

      

7.7 �*����/�����/�����"�����!����
�*:���

      

7.8��6��8�(%������*...............................)       
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������� 3 ����,&*=>��	&'�������	�'��������
����� 

%����3����6������"� � 	� ������� (   ) ������������������!������������������� 

 

����,&*=>����������
����� 

1. �4(������.���:!+,#�(Product) (���-����������1����)  

(    ) 1.1 

-���������������"�����!��������!�"#������'!���	����6��	�����:� 

���� *��
(    ) 1.2 -���������������"�����!��������!�"#������'!���	����6������:����� 

(    ) 1.3 

-���������������"�����!��������!�"#������'!���	����6������:� 

�������+� "# 
(    ) 1.4 ��!��������!�"#������'!������	��� ���"
�	��:����*�%����
(    ) 1.5 ���'!���� 6�����"�/���������� 6��06��
(    ) 1.6 ���������������6��8�� �����=���/=������3�������������5���� 

(    ) 1.8 �!((����� ����!��������!�"#-��������������*�/��-��"*��)��� 

(    ) 1.9 �6��8�(%������*...............................) 
 

2. �4(�����������(Price) (���-����������1����) 

(    ) 2.1 ���� ����!��������!�"# ����:����� *�������/���
(    ) 2.2 ���� ����!��������!�"# ����:������������/�� 

(    ) 2.3 ���� ����!��������!�"# ����:����������� "#������/�� 

(    ) 2.4  -�������0�������������������-�� 
(    ) 2.5  ���������������6��8�������/���� �����=���/=������3�������������5���� 

(    ) 2.6  -�������������!��������!�"#	����6�����"���!����� 

(    ) 2.7 �-�������0 3������� ����!��������!�"#.����!��������-���
(    ) 2.8 �-�������0 3������� ����!��������!�"#���"���%������.���)�����-���
(    ) 2.9   �6��8�(%������*...............................) 
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3. �4(������ ���������
!�
3�����"�/ �0����� (Place) (���-����������1����) 

(    ) 3.1 �0������!2�������'!��"
�-��/���� *� � ������-��-������� 

(    ) 3.2 �0�����������'!�-�������0�����1�-�� !��
� 

(    ) 3.3 ������������%��&!��#/��/$�=# �������!������
(    ) 3.4 -���������������������������#��1�  

(    ) 3.5 ������>�/���>��3����������'!�-��������� (8:30 �. – 18:00��.) 

(    ) 3.6 -�������	������������0����� 
(    ) 3.7 ���
���0-������� 

(    ) 3.8  �6��8�(%������*...............................) 
 

4. �4(�������������������������(Promotion) (���-����������1����) 

(    ) 4.1 -����/.���!�8%<'+����	����"�����"���� 8

(    ) 

������/���!��"���� 
��!��������!�"#�����>�	��� ��������'!� 

4.2 -�������%<'+�.�������Chiang Mai Expat Newsletter 

(    ) 4.3 -�������%<'+�.�������Website ������'!� (www.chiangmai-properties.com, 

www.houseinchiangmai.net ) 

(    ) 4.4 -�����������?�"%<'+��+���!��������!�"#����� �� 

(    ) 4.5 ��������*+	���!��
������ ������ 3����"��C�����-��������� 

(    ) 4.6 �6��8�(%������*...............................) 
 

5. �4(�������*�����6���!�����(People) (���-����������1����) 

(    ) 5.1 ��!������������
����������0	����	���������
(    ) 5.2 ��!������������!�.�� �� � ���-���������������5�����
(    ) 5.3 ��!����-������*'"�!��!�)#������!��
���� 
(    ) 5.4 ��!����-�������0�������6������!��
����-���"�����������)�:���
(    ) 5.5 ��!�����������
/����	
	������
���� 
(    ) 5.6 ��!����-�������0�)���"/��
!��3���"�����"�	���
��������	
-�� 
(    ) 5.7 ��
3������!����	��������-�����"��� 

(    ) 5.8 �6��8�(%������*...............................) 
 



 

215 

 

6. �4(���������������	�������� (Process) (���-����������1����) 

(    ) 6.1 ���	����������������
�������.������/��-�����0��� 

(    ) 6.2 ���	��������-�������������!����" 

(    ) 6.3 ���'!��������"6��"*��	����	��������������6���-��/������������� 

����
������ ����3�������/�� ������	���� 3������� �� 

(    ) 6.4 -�������0�������/��/��-��4(������
����-���"��������1��
(    ) 6.5 �!2����	������������6��� ����!��������!�"#������"*��"��/��=!�=��� 

 (    ) 6.6 -����������������:�"��!�	��������/��� 

(    ) 6.7 ������������'!��:�"��!����� ����!��������!�"#-�/���-��������������
(    ) 6.8 ���-�����������3��
����-� ��0�����
��� 

(    ) 6.9 �6��8�(%������*...............................) 
 

7. �4(��������������/���3������!�'+������":�� (Physical Evidence) (���-��������� 1����) 

(    ) 7.1 -��������������#/���������#��1���3���!��
������6��������������
�������'!�  

(    ) 7.2 ���"���&/�������/����3��!����-��������� 

(    ) 7.3 :�"	��3��!����-������� /�����������5������"����"����" 

(    ) 7.4 �?�" 6���3��!���������1�-��-�� !��
� 

(    ) 7.5 -����/�����1�����6����������/���:��/����"�����"������!��������!�"#  
�����>�	��� ���"
��	���
�����
 

(    ) 

 

7.6 

 

-���������3���"������������������	������!�����
����  

� �����!��6�����#, �23��6��, ����/$�A�A 

(    ) 7.7 �*����/�����/�����"�����!���� -���*:�� 

(    ) 7.8 �6��8�(%������*...............................) 
 

�������	�'��������
����� 

............................................................................................................................................................

............................................................................................................................................................

............................................................................................................................................................ 

������*+�*��������	�����������6����"����������/�����0��	���!2���2
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��������� 

 

Questionnaire 

 

 

Subject: The Satisfaction of Customers (Property Owners) Towards Marketing Mix of Real 

Estate Properties Services of Chiang Mai Properties Co Ltd. 

  

This questionnaire is a partial fulfillment of the requirements for the Degree of Master of 

Business Administration, Chiang Mai University, Thailand. All of the data in this questionnaire is 

used solely for educational purpose and will be kept confidential. Please take a few moments to 

complete this questionnaire based on your experience. Your participation is very much 

appreciated.  

Thank you very much for your kind co-operation. 

  

 

Mrs. Chanya   Youngfellow  
Master degree’s student of Business Administration 

 Faculty of Business Administration, Chiang Mai University 

 

 

 

This questionnaire is divided into 3 parts as follow: 

Part 1: Personal information 

Part 2: Information regarding the satisfaction of customers towards marketing mix of 

real estate properties services of Chiang Mai Properties Co Ltd. 

Part 3: Problems and suggestions of customers regarding the services of Chiang Mai 

Properties Co Ltd. 
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Part 1: Personal information 

 
Please read the following questions and mark with a sign " 4�" in front of the best answer  

 

1.  Gender 

 (   ) 1. Male   (   ) 2. Female 

 

2. Nationality 

(   ) 1. Thai   (   ) 2. Foreigner (Please specify ……………) 

 

3. Age 

(   ) 1. Below 21 years old (   ) 2. 21 – 30 years old 

(   ) 3. 31 – 40 years old  (   ) 4. 41 – 50 years old 

(   ) 5. 51 – 60 years old   (   ) 5. Over 60 years old (Please specify ……………) 

 

4. Marital Status 

 (   ) 1. Single (   ) 2. Married (   ) 3. Others (Please specify ……………) 

 

5. Education Level  

 (   ) 1. Lower than or equal to high school    

 (   ) 2. High vocational certificate   

(   ) 3. Bachelor Degree  

 (   ) 5. Higher than bachelor degree (Please specify ……………) 

 

6. Type of property owner 

 (   ) 1. Individual    

 (   ) 2. Profit corporation  

(   ) 3. Non-profit corporation  
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7. Type(s) of real estate property that you currently rent out by using services of Chiang Mai 

Properties Co Ltd.   (You may answer more than one) 

 (   ) 1. Condominium  (   ) 2. House   

(   ) 3. Townhouse  (   ) 4. Others (Please specify ……………) 

 

8.   Monthly rental price of real estate property that you currently rent out by using services of 

Chiang Mai Properties Co Ltd.    

 (   ) 1. Below 10,000 Baht  (   ) 2. 10,000 – 20,000 Baht  

 (   ) 3. 20,001 – 30,000 Baht  (   ) 4. 30,001 – 40,000 Baht  

(   ) 5. More than 40,000 Baht (Please specify ……………) 

 

9.  Reason(s) why you chose to use services of Chiang Mai Properties Co Ltd. to rent out your 

real estate property (You may answer more than one) 

 (   ) 1. Good responsibility    

(   )  2. All-inclusive selection of services  

 (   )  3. Ability to keep personal information of the clients undisclosed 

(   )  4. Remarkable supplementary service s 

 (   )  5. Quality of services   

(   )  6. Outstanding services compared to other companies 

 (   )  7. Reasonable service fee   

(   )  8. Accessibility to your workplace 

 (   )  9. Company’s reputation 

 (   )  10. Extended experience of the company 

 (   )  11. Others (Please specify ……………) 
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10.  How did you know about Chiang Mai Properties Co Ltd.? 

(You may answer more than one) 

 (   )  1. From the company’s self-introduction  

(   )  2. From friend’s recommendation 

(   )  3. From brochure   

(   )  4. From magazine  

(   )  5. From internet   

(   )  6. From other real estate company  

(   )  7. Others (Please specify ……………) 

 

11.  How long have you been using services of Chiang Mai Properties Co Ltd.? 

 (   )  1. Less than 1 year    

(   )  2. More than 1 year but less than 3 years 

 (   )  3. More than 3 years but less than 5 years   

(   )  4. More than 5 years 
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Part 2: Information regarding the satisfaction of customers (Property Owners) towards 

marketing mix of real estate properties services of Chiang Mai Properties Co Ltd. 

 

Please state the level of your satisfaction of each factor by marking a sign " 4�

Satisfaction of customers 

towards marketing mix of 

real estate properties 

services of Chiang Mai 

Properties Co Ltd. 

" in the 

column of satisfaction level which suits your opinion 

 

Satisfaction Level 

Highest High Medium Low Lowest Uncertain 

1. Product or Service       

1.1 Various types of  real estate 

properties that the company 

accepts to rent out  

      

1.2 Terms and conditions of the 

company to rent out real estate 

properties  

      

1.3 Consulting services 

regarding real estate properties 

pricing  

      

    1.4 Supplementary services 

provided by the company, e.g. 

refurbishing and cleaning real 

estate properties of the clients 

      

   1.5  Positive reputation and 

credit of the company 

      

1.6 Articulate and reasonable 

real estate conditions and 

agreements 

      

   1.7 Other (Please specify ……) 
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Satisfaction of customers 

towards marketing mix of 

real estate properties 

services of Chiang Mai 

Properties Co Ltd. 

Satisfaction Level 

Highest High Medium Low Lowest Uncertain 

2. Price       

2.1 Reasonable service fee       

2.2 Negotiability of service fee       

2.3 Supplementary service fees 

e.g. refurbishing and cleaning 

fees 

      

2.4 Other (Please specify …)       

3. Place       

3.1 Accessibility of the 

company’s location 

      

3.2 Accessibility to company’s 

services via telephone and fax 

      

3.3 Accessibility to company’s 

services via internet 

      

3.4 Convenient office hours 

(8:30 am – 6:00 pm) 

      

3.5 Readiness of onsite services       

 3.6 Availability of parking 

spaces 

      

3.7 Other (Please specify ……)       

4. Promotion       

4.1 Company’s advertising 

brochures that provide useful 

information e.g. service details 

for prospective clients who 

want to rent out real estate 

property 
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Satisfaction of customers 

towards marketing mix of 

real estate properties 

services of Chiang Mai 

Properties Co Ltd. 

Satisfaction Level 

Highest High Medium Low Lowest Uncertain 

4.2 Company’s advertisement 

on Chiang Mai Expat News 

Letter 

      

4.3 Company’s website 

(www.houseinchiangmai.net) 

that provides useful 

information e.g. service details 

for prospective clients who 

want to rent out real estate 

property 

      

4.4 Company’s posters/signs at 

real estate properties that are 

visible and provide clear 

information for prospective 

tenants  

      

4.5 Website advertisement 

(www.houseinchiangmai.net) 

that attracts prospective tenants  

      

4.6 Other (Please specify ……)       

5. People       

5.1 Knowledge of service 

staffs 

      

5.2 Cordiality and 

receptiveness of service 

staffs 
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Satisfaction of customers 

towards marketing mix of 

real estate properties 

services of Chiang Mai 

Properties Co Ltd. 

Satisfaction Level 

Highest High Medium Low Lowest Uncertain 

5.3 Trustworthiness of service 

staffs, e.g. ability to keep 

personal information of the 

clients undisclosed 

      

5.4 Courtesy and 

attentiveness of service 

staffs 

      

5.5 Ability of service staffs 

to organize and instruct 

service details to customers 

comprehensively 

      

5.6 Sufficient number of 

service staffs  

      

5.7 Other (Please specify..)       

6. Process       

6.1 Punctuality of service 

schedules and appointments 

      

6.2 Accuracy and 

meticulousness of real 

estate property transferred 

from landlord to tenant 

      

6.3 Accuracy and 

completion of real estate 

property obtained from 

landlord  
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Satisfaction of customers 

towards marketing mix of 

real estate properties 

services of Chiang Mai 

Properties Co Ltd. 

Satisfaction Level 

Highest High Medium Low Lowest Uncertain 

6.4 Responsiveness and 

effectiveness when 

troubleshooting for 

customers 

      

6.5 Comprehensive and 

straightforward process to 

prepare documents required 

for renting out real estate 

property 

      

6.6 Satisfactory post-

payment services 

      

6.7 On-time rental payment        

6. Process (cont.)       

6.8 Convenience of making 

post-payment inquiries, e.g. 

ability to contact the 

company to monitor or 

update property status  

      

6.9 Other (Please specify..)       

7. Physical Evidence       

7.1 Availability of 

computer and internet 

access for customers 
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Satisfaction of customers 

towards marketing mix of 

real estate properties 

services of Chiang Mai 

Properties Co Ltd. 

Satisfaction Level 

Highest High Medium Low Lowest Uncertain 

7.2 Atmosphere and 

decoration inside the 

company 

      

7.3 Cleanliness and tidiness 

inside the company 

      

7.4 Visibility of the 

company’s sign 

      

7.5 Availability of seats for 

customers 

      

7.6 Availability of waiting-

area facilities, e.g. 

newspapers, drinking water, 

tea/coffee etc.   

      

7.7 Service staffs’ 

appropriate 

appearances/uniforms 

      

7.8 Other (Please specify ..)       
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Part 3: Problems and suggestions of customers regarding the services of Chiang Mai 

Properties Co Ltd. 

Please read the following problems and mark with a sign " 4�" in front of the 
problems you have encountered

1. Product or Service  (You may answer more than one)  

 from the service of Chiang Mai Properties Co 
Ltd. 

 

(    ) 1.1 The company failed to attract prospective tenant to rent real estate  

properties 

(    ) 1.2 Complicated terms and conditions to rent out real estate properties 

(    ) 1.3 Unsatisfactory or unavailability of consulting services regarding real estate 

properties pricing 

(    ) 1.4 Unsatisfactory or unavailability of Supplementary services provided by the 

company, e.g. refurbishing and cleaning real estate properties of the clients 

(    ) 1.5 Negative reputation or skeptical credit of the company 

(    ) 1.6 Erroneous or unreasonable real estate conditions and agreements 

(    ) 1.7 Other (Please specify ……………) 

2. Price  (You may answer more than one) 

(    ) 2.1 Expensive service fee 

(    ) 2.2 Non-negotiability of service fee 

(    ) 2.3 Expensive supplementary service fees e.g. refurbishing and cleaning fees 

(    ) 2.4 Other (Please specify ……………) 

3. Place  (You may answer more than one) 

(    ) 3.1 Inaccessibility of the company’s location 

(    ) 3.2 Inaccessibility to company’s services via telephone and fax 

(    ) 3.3 Inaccessibility to company’s services via internet 

(    ) 3.4 Inconvenient office hours (8:30 am – 18:00 pm) 

(    ) 3.5 Unavailability of onsite services 

(    ) 3.6 Unavailability of parking spaces 

(    ) 3.7 Other (Please specify ……………) 
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4. Promotion (You may answer more than one) 

(    ) 4.1 Unavailability/Unsightliness of  company’s advertising brochures that  

provide information e.g. service details for prospective clients who want  

to rent out real estate property 

(    ) 4.2 Unavailability/Unsightliness of  company’s advertisement on Chiang Mai 

 Expat News Letter 

(    ) 4.3 Company’s website (www.houseinchiangmai.net) doesn’t provide clear 

information of real estate property 

(    ) 4.4 Company’s posters/signs at real estate properties are invisible or fail to 

 provide clear information for prospective tenants 

(    ) 4.5 Lack of website advertisement (www.houseinchiangmai.net) that attracts 

prospective tenants 

(    ) 4.6 Other (Please specify ……………) 

 

5. People  (You may answer more than one) 

(    ) 5.1 Service staffs lack compulsory knowledge 

(    ) 5.2 Inhospitality of service staffs 

(    ) 5.3 Indiscreet service staffs e.g. staffs failed to keep personal information of  

the clients undisclosed  

(    ) 5.4 Negligence of service staffs 

(    ) 5.5 Inability of service staffs to organize and instruct service details to customers 

comprehensively  

(    ) 5.6 Insufficient number of service staffs  

(    ) 5.7 Other (Please specify ……………) 

 

6. Process  (You may answer more than one) 

(    ) 6.1 Belatedness or  postponement of service appointments 

(    ) 6.2 Erroneousness of real estate property transferred from landlord to tenant 
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(    ) 6.3 Erroneousness of real estate property obtained from landlord  

6. Process  (You may answer more than one) (cont.) 

(    ) 6.4 Irresponsive or ineffective troubleshooting for customers 

(    ) 6.5 Complication of process to prepare documents required for renting out real estate  

property 

(    ) 6.6 Unsatisfactory post-payment services, e.g. lack of information follow-up  

after receiving payment  

(    ) 6.7 Late rental payment  

(    ) 6.8 Difficulty to keep in touch with the company post-payment, e.g. difficulty  

to monitor or update property status 

(    ) 6.9 Other (Please specify ……………) 

 

7. Physical Evidence (You may answer more than one) 

(    ) 7.1 Unavailability of computer and internet access for customers 

(    ) 7.2 Unpleasant atmosphere or lack of decoration inside the company 

(    ) 7.3 Uncleanness or untidiness inside the company 

(    ) 7.4 Invisibility of the company’s sign 

(    ) 7.5 Insufficient seats for customers 

(    ) 7.6 Unavailability of waiting-area facilities, e.g. newspapers, drinking water, tea/coffee etc.   

(    ) 7.7 Inappropriate service staffs’ appearances/uniforms 

(    ) 7.8 Other (Please specify ……………) 

 

2. Other suggestions regarding the services of Chiang Mai Properties Co Ltd. 

............................................................................................................................................................ 

............................................................................................................................................................ 

............................................................................................................................................................

............................................................................................................................................................ 

 

Thank you for taking the time to complete this questionnaire. 
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Questionnaire 

 

 

Subject: The Satisfaction of Customers (Tenants) Towards Marketing Mix of Real Estate 

Properties Services of Chiang Mai Properties Co Ltd.  

  

This questionnaire is a partial fulfillment of the requirements for the Degree of Master of 

Business Administration, Chiang Mai University, Thailand. All of the data in this questionnaire is 

used solely for educational purpose and will be kept confidential. Please take a few moments to 

complete this questionnaire based on your experience. Your participation is very much 

appreciated.  

Thank you very much for your kind co-operation. 

  

 

Mrs. Chanya   Youngfellow  
Master degree’s student of Business Administration 

 Faculty of Business Administration, Chiang Mai University 

 

 

 

 

This questionnaire is divided into 3 parts as follow: 

Part 1: Personal information 

Part 2: Information regarding the satisfaction of customers towards marketing mix of 

real estate properties services of Chiang Mai Properties Co Ltd. 

Part 3: Problems and suggestions of customers regarding the services of Chiang Mai 

Properties Co Ltd. 
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Part 1: Personal information 

 
Please read the following questions and mark with a sign "4�" in front of the best answer  

 

1.  Gender 

 (   ) 1. Male   (   ) 2. Female 

 

2. Nationality 

(   ) 1. American   (   ) 2. European  

(   ) 3. Asian   (   ) 4. Others (Please specify ……………) 

  

3. Age 

(   ) 1. Below 21 years old (   ) 2. 21 – 30 years old 

(   ) 3. 31 – 40 years old  (   ) 4. 41 – 50 years old 

(   ) 5. 51 – 60 years old   (   ) 5. Over 60 years old (Please specify ……………) 

 

4. Marital Status 

 (   ) 1. Single (   ) 2. Married (   ) 3. Others (Please specify ……………) 

 

5. Education Level  

 (   ) 1. Lower than or equal to high school    

 (   ) 2. High vocational certificate   

(   ) 3. Bachelor Degree  

 (   ) 5. Higher than bachelor degree (Please specify ……………) 

 

6. Occupation  

 (   ) 1. Student   (   ) 2. Government officer 

 (   ) 3. State enterprise employee (   ) 4. Private company employee  

 (   ) 5. Business owner  (   ) 6. Homemaker   

 (   ) 7. Others (Please specify ……………) 
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7. Average income per month 

 (   ) 1. Lower than 25,000 Baht   (   ) 2. 25,000 – 50,000 Baht  

 (   ) 3. 50,001 – 75,000 Baht   (   ) 4. 75,001 – 100,000 Baht 

 (   ) 5. 100,001 – 125,000 Baht  (   ) 6. More than 125,000 Baht   

 

8. Type(s) of real estate property that you currently rent from Chiang Mai Properties Co Ltd.   

(You may answer more than one) 

 (   ) 1. Condominium  (   ) 2. House  (   ) 3. Townhouse 

 

9.  Monthly rental price of the real estate property that you currently rent from Chiang Mai 

Properties Co Ltd. 

 (   ) 1. Below 10,000 Baht  (   ) 2. 10,000 – 20,000 Baht  

 (   ) 3. 20,001 – 30,000 Baht  (   ) 4. 30,001 – 40,000 Baht  

(   ) 5. More than 40,000 Baht (Please specify ……………) 

 

10.  Reason(s) why you chose to rent real estate property from Chiang Mai Properties Co Ltd. 

(You may answer more than one) 

 (   ) 1. Good responsibility    

(   )  2. All-inclusive selection of services  

 (   )  3. Quality of services    

(   )  4. Outstanding services compared to other companies 

 (   )  5. Reasonable fee/rental price   

(   )  6. Accessibility to your workplace 

 (   )  7. Company’s reputation 

 (   )  8. Extended experience of the company 

 (   )  9. Others (Please specify ……………) 
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11.  How did you know about Chiang Mai Properties Co Ltd.? (You may answer more than one) 

 (   )  1. From the company’s self-introduction  

(   )  2. From friend’s recommendation 

(   )  3. From brochure   

(   )  4. From magazine  

(   )  5. From internet   

(   )  6. From other real estate company  

(   )  7. Others (Please specify ……………) 

 

12.  How long have you been using services of Chiang Mai Properties Co Ltd.? 

 (   )  1. Less than 1 year    

(   )  2. More than 1 year but less than 3 years 

 (   )  3. More than 3 years but less than 5 years   

(   )  4. More than 5 years 
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Part 2: Information regarding the satisfaction of customers (Tenants) towards marketing 

mix of real estate properties services of Chiang Mai Properties Co Ltd. 

 

Please state the level of your satisfaction of each factor by marking a sign " 4�

Satisfaction of customers  

towards marketing mix of 

real estate properties services 

of Chiang Mai Properties Co 

Ltd. 

" in the column of 

satisfaction level which suits your opinion 

 

Satisfaction Level 

Highest High Medium Low Lowest Uncertain 

1. Product or Service       

1.1 Various selections of  

condominiums available  

      

1.2 Various selections of  houses 

available  

      

1.3 Various selections of  

townhouses available 

      

1.4 Real estate properties 

provided by the company are in 

good conditions  

      

1.5 Positive reputation and credit 

of the company 

      

1.6  Supplementary services 

provided by the company, e.g. 

refurbishing and cleaning 

      

1.7 Articulate and reasonable real 

estate conditions and agreements 

      

1.8 Other (Please specify …)       

2. Price       

2.1 Reasonable rentals for 

condominiums  
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Satisfaction of customers  

towards marketing mix of 

real estate properties services 

of Chiang Mai Properties Co 

Ltd. 

Satisfaction Level 

Highest High Medium Low Lowest Uncertain 

2.2 Reasonable rentals for houses       

2.3 Reasonable rentals for 

townhouses 

      

2.4 Negotiability of rentals        

2.5 Reasonable supplementary 

service charges, e.g. refurbishing 

and cleaning charges 

      

2.6 Extensive selection of rental 

prices  

      

2.7 Ability to pay rental with 

credit cards 

      

2.8 Ability to pay rental via 

banking transactions  

      

2.9 Other (Please specify ……)       

3. Place       

3.1 Accessibility of the 

company’s location 

      

3.2 Visibility of the company’s 

location 

      

3.3 Accessibility to company’s 

services via telephone and fax 

      

3.4 Accessibility to company’s 

services via internet 

      

3.5 Convenient office hours 

(8:30 am – 6:00 pm) 

      

3.6 Readiness of onsite services       

 3.7 Availability of parking 

spaces 
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Satisfaction of customers  

towards marketing mix of 

real estate properties services 

of Chiang Mai Properties Co 

Ltd. 

Satisfaction Level 

Highest High Medium Low Lowest Uncertain 

3.8 Other (Please specify ……)       

4. Promotion       

4.1 Company’s advertising brochures 

that provide useful information e.g. 

service details, recent properties for 

rent/lease 

      

4.2 Company’s advertisement on 

Chiang Mai Expat News Letter  

      

4.3 Company’s website 

advertisement 

(www.houseinchiangmai.net)  

      

4.4 Company’s posters/signs at 

real estate properties  

      

4.5 Company’s complimentary 

gifts for customers, e.g. tokens, 

calendars  

      

4.6 Other (Please specify ……)       

5. People       

5.1 Knowledge of service staffs       

5.2 Responsibility of service staffs, e.g. 

punctuality of appointments  

      

5.3 Cordiality and receptiveness 

of service staffs, e.g. ability to 

make further conversations & 

providing tips 

      

5.4 Communication skills of 

service staffs, e.g. ability to 

communicate in English 

 

      



 

236 

Satisfaction of customers 

towards marketing mix of 

real estate properties services 

of Chiang Mai Properties Co 

Ltd. 

Satisfaction Level 

Highest High Medium Low Lowest Uncertain 

5.5 Courtesy and attentiveness of 

service staffs  

      

5.6 Ability of service staffs to 

organize and instruct service 

details to customers 

comprehensively  

      

5.7 Sufficient number of service 

staffs  

      

5.8 Other (Please specify ……)       

6. Process       

6.1 Sufficiency and accurateness 

of service information provided  

      

6.2 Punctuality of service 

schedules and appointments 

      

6.3 Flexible service conditions 

that suit customer’s necessities, 

e.g. flexible payment method and 

deadline  

      

6.4 Responsiveness and 

effectiveness when 

troubleshooting for customers  

      

6.5 Comprehensive and 

straightforward process in order 

to rent a real estate property 

      

 Customer services after 

making rental agreement 
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Satisfaction of customers 

towards marketing mix of 

real estate properties services 

of Chiang Mai Properties Co 

Ltd. 

Satisfaction Level 

Highest High Medium Low Lowest Uncertain 

6.7 Convenience of inquiring 

repairing services after making 

rental agreement 

      

6.8 Onsite inspection services        

6.9 Other (Please specify …)       

7. Physical Evidence       

7.1 Availability of computer and 

internet access for customers 

      

7.2 Atmosphere and decoration 

inside the company 

      

7.3 Cleanliness and tidiness 

inside the company 

      

7.4 Visibility of the company’s 

sign 

      

7.5 Availability of real estate 

catalogues and an updated news 

board showing recent properties 

for rent/lease   

      

7.6 Availability of waiting-area 

facilities, e.g. newspapers, 

drinking water, tea/coffee etc.   

      

7.7 Service staffs’ appropriate 

appearances/uniforms 

      

7.8 Other (Please specify …)       
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Part 3: Problems and suggestions of customers (Tenants) regarding the services of Chiang 

Mai Properties Co Ltd. 

Please read the following problems and mark with a sign " 4�" in front of the 
problems you have encountered

1. Product or Service (You may answer more than one) 

 from the service of Chiang Mai Properties Co Ltd. 
 

(    ) 1.1 Limited selections of  condominiums available  

(    ) 1.2 Limited selections of  houses available  

(    ) 1.3 Limited selections of  townhouses available 

(    ) 1.4 Real estate properties provided by the company are in unsatisfactory conditions  

(    ) 1.5 The company has negative reputation or skeptical credit 

(    ) 1.6 Unsatisfactory or unavailability of supplementary services provided by the company, 

e.g. refurbishing and cleaning 

(    ) 1.7 Erroneous or unreasonable real estate conditions and agreements 

(    ) 1.8 Other (Please specify ……………) 

 

2. Price  (You may answer more than one) 

(    ) 2.1 Expensive rentals for condominiums  

(    ) 2.2 Expensive rentals for houses 

(    ) 2.3 Expensive rentals for townhouses 

(    ) 2.4 Non-negotiability of rentals  

(    ) 2.5 Expensive supplementary service charges, e.g. refurbishing and cleaning charges 

(    ) 2.6 Limited selection of rental prices  

(    ) 2.7 Difficulty/Inability to pay rental with credit cards 

(    ) 2.8 Difficulty/Inability to pay rental via banking transactions  

(    ) 2.9 Other (Please specify ……………) 
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3. Place (You may answer more than one) 

(    ) 3.1 Inaccessibility of the company’s location 

(    ) 3.2 Invisibility of the company’s location 

(    ) 3.3 Inaccessibility to company’s services via telephone and fax 

(    ) 3.4 Inaccessibility to company’s services via internet 

(    ) 3.5 Inconvenient office hours (8:30 am – 6:00 pm) 

(    ) 3.6 Unavailability of onsite services 

(    ) 3.7  Unavailability of parking spaces 

(    ) 3.8 Other (Please specify ……………) 

 

 

4. Promotion (You may answer more than one) 

(    ) 4.1 Unavailability/Unsightliness of  company’s advertising brochures that provide  

useful information e.g. service details, recent properties for rent/lease 

(    ) 4.2 Unavailability/Unsightliness of company’s advertisement on Chiang Mai Expat  

News Letter  

(    ) 4.3 Unavailability/Unsightliness of company’s website advertisement 

(www.houseinchiangmai.net)  

(    ) 4.4 Unavailability/Unsightliness of  company’s posters/signs at real estate properties  

(    ) 4.5 Inappropriate complimentary gifts for customers 

(    ) 4.6 Other (Please specify ……………) 

 

5. People (You may answer more than one) 

(    ) 5.1 Service staffs lack compulsory knowledge 

(    ) 5.2 Irresponsibility of service staffs, e.g. failure to keep punctuality of appointments  

(    ) 5.3 

Inhospitality  of service staffs, e.g. inability to make further conversations &  

providing tips 

(    ) 5.4 

Service staffs lack basic communication skills, e.g. inability to communicate in  

English 

(    ) 5.5 Negligence of service staffs  

(    ) 5.6 Inability of service staffs to organize and instruct service details to customers  
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comprehensively  

(    ) 5.7 Insufficient number of service staffs  

(    ) 5.8 Other (Please specify ……………) 

6. Process (You may answer more than one) 

(    ) 6.1 Insufficiency or inaccuracy of service information provided  

(    ) 6.2 Belatedness or  postponement of service appointments 

(    ) 6.3 Inflexible service conditions, e.g. inflexible payment method and deadline  

(    ) 6.4 Irresponsive or ineffective troubleshooting for customers 

(    ) 6.5 Complication of process in order to rent a real estate property 

 (    ) 6.6 Unavailability or disappointment of customer services after making rental agreement 

(    ) 6.7 Inconvenience of inquiring repairing services after making rental agreement 

(    ) 6.8 Unavailability or dissatisfaction of onsite inspection services  

(    ) 6.9 Other (Please specify ……………) 

 

7.  Physical Evidence (You may answer more than one) 

(    ) 7.1 Unavailability of computer and internet access for customers 

(    ) 7.2 Unpleasant atmosphere or lack of decoration inside the company 

(    ) 7.3 Uncleanness or untidiness inside the company 

(    ) 7.4 Invisibility of the company’s sign 

(    ) 7.5 Unavailability of real estate catalogues and an updated news board showing 

recent properties for rent/lease   

(    ) 7.6 Unavailability of waiting-area facilities, e.g. newspapers, drinking water, tea/coffee etc.   

(    ) 7.7 Unsightliness of service staffs’ appearances/uniforms 

(    ) 7.8 Other (Please specify ……………) 

 

2. Other suggestions regarding the services of Chiang Mai Properties Co Ltd. 

............................................................................................................................................................ 

............................................................................................................................................................ 

Thank you for taking the time to complete this questionnaire. 
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