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ABSTRACT

This study is conducted to study the service marketing mix factors affecting students in
Vocational Certificate Program at Lanna Commercial College towards planning for further
education. Data is derived from the survey by using questionnaire distributed to all 396 third year
students of Vocational Certificate program at the studied college. The statistics using for
analyzing data are frequency, percentage, and means.

The majority was 18 years old female students in Accounting program with GPA 2.01 —
2.50, it was found that those parents graduated in the primary or under-primary level of education,
working as business owner/trader and earning monthly income at the amount of 10,001-20,000
Baht. For the respondents themselves, they mostly had 2 brothers and sisters of full blood and
resided with parents in Chiang Mai province; but out side the town. They did not work or have
any extra income during studying; but their current supportive allowance was from their parents.
Also, the respondents traveled to the college by motorcycle.

The findings showed that most respondents decided to further their study in Full-time
(Regular) Higher Vocational Certificate/Diploma program at the current college with the reason
of getting support from the parents. For those who preferred furthering their study at the new

institution, the personal interest was referred as the reason of their decision.



As those who did not further their study, their decision mainly came from the financial
reason since they found difficulty in allocating a part of income for tuition fee. Another reason
was referred to the low grade-record.

Hereafter were shown the importance of each service marketing mix factors affecting
students in Vocational Certificate Program at Lanna Commercial College towards planning for
further education.

In Product factor, the highest importance was given to the top-three elements as follows:
college’s fame, the good image of college, especially in terms of the graduates’ ethic, and to be
their old-school.

In Price factor, the highest importance was given to the top-three elements as follows:
the acceptance of tuition fee payment done in installment, the availability for parents to get tuition
fee reimbursement, and the offer of educational loan.

In place factor, the highest importance was given to the top-three elements as follows:
the safety environment of the college, the sufficient parking lots, and the various campuses of the
college.

In promotion factor, the highest importance was given to the top-three elements as
follows: the recommendations from friends/seniors/relatives/fellows, the college’s informative
website, and the program introduction to public done by college’s staff.

In people factor, the highest importance was given to the top-three elements as follows:
the expertise of instructors fitting to the subjects, the sufficient instructors, and the academic
outputs of those instructors.

In physical evidence and presentation factor, the highest importance was given the top-
three elements as follows: the cleanliness of college, both inside and outside, the proper student
uniforms, and the broad, beautiful, and well arranging buildings and surrounding.

In process factor, the highest importance was given to the top-three elements as follows:
having terms and regulations to frame students’ behaviors and practices to behave themselves
properly in the society, the convenient enrollment process, and the easy-to-understand enrollment

documents.



