
 
 2 

   
 

    
 

 
 

 
 (Service Marketing Mix) 

 (2541)     
7 ’s P

7    
1.      

 
2. (Price) (Cost)  

(Value)  (Price) 
(1) 

(Perceived Value) 
(2) (3) 

(4)   
3.  (Place) 

(Location) 5 5
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 4. (Promotion) 

(Personal Selling) (Non-Personal Selling) 

( Integrated Marketing Communication – IMC ) 

 
  4.1 (Advertising) 

 
   4.2 (Personal Selling) 

 
(Personal Selling Strategy) 

(sales force Management )  
  4.3 (Sales Promotion) 

 
  4.4 (Publicity and Public Relation) 

 

 
  4.5 ( Direct Marketing) 
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 5. (People) (Employees) 

 
 6. (Process) 

2 
(Complexity)  (Divergence) 

 
7.   (Physical  

Evidence and Presentation) 
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