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ABSTRACT 

The objective of this independent study was to investigate marketing mix factors 

affecting customer decision towards motorcycle leasing service in Amphoe Ngao Lampang. The 

research population was specified to 385 people residing in Ngao District as the research 

samplings. Questionnaires are used as the tool to collect data; then, all derived data are analyzed 

by using the descriptive statistics consisting of frequency, percentage, and means. 

The findings indicated that most respondents were married female in ages between 

36-45 years old with undergraduate or vocational certificate level of education, working as the 

wage worker and earning income at less than or equal to 5,000 Baht/month. Motorcycle that they 

used as the pledge had already been used for 3-5 years. In each time of taking loan, they needed 

to have 7,501-10,000 baht with 1-year loaning duration. The first leasing company that they 

thought of or needed to loan money with was Nim See Seng Company. 

The result of study on service marketing mix factors showed that the respondents 

ranked high importance to all factors as follows: place, product, promotion, people, physical 

evidence and presentation, process, and price, respectively. 

 

 



Hereafter were shown the top ten sub-factors affecting respondents’ decision the 

most: the availability of extra services such as the extension of automobile tax according to the 

automobile act, the convenience in contacting company through telephone during the suitable 

office hours, the convenient location in community area, the variety of installment’s periods to be 

selected, the fame of company, the convenient and sufficient parking lots, the approval of loaning 

amount as needed, the wide service coverage to nearby districts, the dress of staff leading to the 

sense of safe and trusty service, and the staff’s manner and politeness in providing services.  


