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Search Engine Google.com 
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5. 
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2. (What does the consumer buy ?)

3.  (Why does the consumer buy ?) 

 

 
4.  (Who participated in  the buying ?) 

 

 

5. (When does the consumer buy ?  

6

 

 

6. (Where does the consumer buy ?) 

/

Dealer

 

7. (How does the consumer buy ?) 
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 5.

Review
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 (Business Alliance) 
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 1.2     
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 1.3 

 

     

     

   

   

 (Online)  ( Off  line) 
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 (Link exchange) 

 

  ( Reciprocal links) 
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 1.5 

 

 ( Review)  

 

  ( Dealer)   

   

     

 ( Dealer)  

 ( Trial)  
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2.  
2.1 (Business Alliance)  
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 2.4
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Review
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