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ABSTRACT

The objective of this independent study was to study consumers’ behaviors in using data
from the online forum in www.siamphone.com towards purchasing decision of smart phones. The
data collection was done by applying convenience sampling from 200 samples acquiring from the
online questionnaire created via www.surveygizmo.com and collected the data through
www.siamphone.com. The data analysis utilized statistics in terms of frequency, percentage and
average. The results of the study were summarized as follows.

The result shown that the majority of respondents, which were 66.5 percent, were male
and 54 percent were between the ages of 20-30 years old. While the respondents who had monthly
income lower than 10,000 Baht were 36.5 percent. Approximately 88.5 % of samples accessed to
the internet daily and 83% had the objectives of searching for information and news on the
internet.

Considering consumers’ need recognition, it was found that most of the respondents
realized their requirements in purchasing smart phones before searching for data from the online
forum. They knew exactly which brand and model number they want. However, they searched for
additional information. Their reason for buying was that the features of the smart phones suited

with their usage behavior.



In view of information search, it was found that the respondents searched through
internet, website and online forum for further detailed information as there were comments from
others users’ experiences of such desired smart phone. At any rates, they wanted to seek more
information regarding the features by searching for their desired brand from the recommended
mobile phone menu shown on the left hand side of the website.

In relation to the evaluation of alternatives, it was found that the respondents placed
significance at a high average level towards various features on smart phone that they intended to
buy consisted of its brand, operational system, and specification. Given significance to the
correspondents on the forum, the respondents relied on the correspondents who could provide
clear details and recommendation reasonably.

Concerning the purchase decision, it was found that the respondents placed high
significance towards the information on the forum as it helped making decisions in purchasing
such desired brands and models. Moreover, the information on price from the online forum could
also be referred as a price reference.

In regards to the post purchase behavior, it was also found that the respondents placed
high significance to the information on the online forum at www.siamphone.com at a high
average level. The respondents were satisfied with their purchased smart phones as well as the
price paid. They trusted and were satisfied with the information received from the online forum at
a high average level as well. Consequence their purchases, the majority of the respondents
evidently extended the information to others or made their comments through the siamphone.com

forum.



