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ABSTRACT

This study aimed to research on Customer Attitudes of Krung Thai Bank (Public)
Company Limited, Lamphun Province Towards the Krungthai Visa Debit Card. Population for
this study was specified to be the customers opening saving accounts. The sample group was 400
customers, 67 customers from each branches which was located in Lamphun ; Lamphun branch,
Banhong branch, Maetah branch and Real Estate Lamphun branch, Tesco-Lotus Pasang branch
and Big C Lamphun branch. The convenient samplings were applied and the instrument used for
data collection was the questionnaire. Data analysis was proceeded by applying descriptive
statistics for instance frequency, percentage and mean.

The result of the study was found out that most of customers who answered questionnaires
are female. Generally customers who answered questionnaires were mostly aged 21 to 30 years old,
they were under-graduated, office workers in private companies, earned 5,001 - 10,000 Baht per
month.

The result of study on the cognitive component on using the Krungthai Visa Debit Card
was found that most of the customers who answered the questionnaires received the info of
Krungthai Visa Debit Card from Krungthai staff. The conditions that the customers realized most

was the card will be seized if you press wrong password at 3" time. The condition that the



customers did not realize most was the card can be used either with saving accounts or personal
current accounts or with both accounts. The most curiosity was that the customers were not sure
whether they could register for the Krungthai Visa Debit Card at any branch or not.

The result of study on the affective component on the marketing mix factors of for the
Krungthai Visa Debit Card, in product factors was found that the customers liked at the high level
and the sub-factor that rated at the highest score was the convenience in buying product and service
without carrying cash. In price factors was found that the customers liked at the high level and the
sub-factor that rated at the highest score was there was no fee charge when using the card. In place
factors was found that the customers liked at the high level and the sub-factor that rated at the
highest score was there was ATM machine available at the shopping mall or the market. In
promotion factors was found that the customers liked the card at the high level and the sub-factor
that rated at the highest score was the collecting points program to get the premium.

The result of study on the behavior component was found that most of the customers who
answered the questionnaires used the Krungthep Visa Electron Debit Card. The reason for the
customers who did not use the Krungthai Visa Debit Card was the higher annual fee. The customers
might use the Krungthai Visa Debit Card in the future because the reputation and reliability of the
bank. The places that the card can be used are at the shopping mall or the market. Most of the
customers who answer the questionnaires will introduce the Krungthai Visa Debit card to others.

The study on customer attitudes towards the Krungthai Visa Debit Card classified by
gender, age, education, occupation, earning and trend to use the card was found that the results of
the study on the cognitive component, the affective component, the behavior component were not

different.



