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ABSTRACT

The objective of this independent study was to investigate attitudes of consumers in
Mueang Chiang Mai District toward consumption of rabbit meat. The data was collected from
400 questionnaires and analyzed by descriptive statistics which consisted of frequency,
percentage and mean values.

The result indicated that the majority of respondents were female whose age ranges were
between 31-40 years old with Bachelor degree education. Their occupations were officers in the
private companies with the average salary of 10,000 -20,000 baht per month.

In the term of the cognitive attitude, the majority of respondents possessed overall knowledge and
understanding toward consumption of rabbit meat at a moderate level. The most understood topic
was that rabbit meat was consumable. In addition, female and male genders had the similar

cognitive toward consumption of rabbit meat. In fact, the aging respondents with high average



income tended to had greater level of understanding in rabbit meat consumption than the younger
respondents with lower level of average salary.

On the aspect of the affective attitude, the majority of respondents opined toward the
product and price aspects at moderate level. These were compared to the distribution venue and
promotion aspects at low level. The male and female genders possessed different level of overall
affective attitude. In addition, the factor of age and income of respondents also influenced the
tendency of affective attitude differently particularly for the aging and relative high income
respondents.

For the attitude on behavior aspect, the majority of respondents who were familiar with
the consumption of cooked rabbit meat from restaurants rated the taste preference at moderate
level with comments of unpleasant taste. However, the respondents who had no experience in
rabbit meat consumption explained the reasons for not consuming as follows; lacking of
confidence toward cleanliness and microbial contamination. Both groups of respondents had seen
the rabbit meat or the processed products from rabbit meat such as smoked meat and sausage. The
rabbit meat was sighted from the fresh or forest product markets. The future of rabbit
consumption tendency was rated as uncertain. The reason for consuming rabbit meat in the future
included packaging cleanliness of rabbit meat and related product with clear labeling. The
preferred consumption pattern was cooked rabbit meat from the restaurant which was similar for
both genders. This was in contrary to the factors of age and income of respondents which had the
tendency to affect the behavior differently. In particular, the aging respondents with high income,
who had more experienced in consuming the rabbit meat more than their counterparts.

The investigation of consumer attitudes in Mueang Chiang Mai district toward
consumption of rabbit meat revealed the important discovery that the aging consumers with high
income had positive tendency to consume rabbit meat at a greater level than the other consumer

groups.



