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ABSTRACT

The objective of this independent study was to study the buying behaviors of
working people towards ready-made clothes in Samut Sakhon. The samples were 300
questionnaire respondents. The data was statistically analyzed using frequency, percentage, and
mean.

The results of the study showed that the questionnaire respondents were both male
and female, 23-30 years old, with Bachelor’s degree. They were company employees with salary
0f 5,000-10,000 baht.

Most respondents bought jeans and t-shirts in cotton because cotton was comfortable
to wear. The reason for buying was because they liked the product. They made their own
decision to buy. They did the purchase 1-2 times a month and liked to buy clothes during the
weekend. They bought them from clothes shops and bought 1-2 pieces at a time. They spent
100-500 baht per purchase. Most respondents learned about the product from the display and
shop window. They made decision when there was a fitting room to use. The most problem of
buying ready-made clothes was the sizes did not fit well.

The marketing mix factors that affected buying behaviors at the high level were

ranked in the following order: product, price, marketing promotion, and place.



