
 3 

3.1

 3.1.1 

 3  (Cognitive Element) 
 (Affective Element) 

 (Behavior Element) 
  (Service Marketing Mix) 

/

3.1.2

  2-6 
 (

, 2551 : )
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3.1.3
 Herbert Askin and 

Raymond R. Colton. 1963 ( , 2548 : 132)  95% 

35,466  ( , 2549 : )  320 
  (Convenience Sampling) 

 30  42 
( , 2549 : )

 50 

3.2
3.2.1   (Primary Data)

3.2.2  (Secondary Data)

3.3
 2 

  1

 2  
 3 

/
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3.4
 (Frequency) 

(Percentage)  (Mean)  2 

 (Likert Scale) ( , 2545)

 50 
 50 

 5    
 4    

 3    
 2    

 1    

 5 

(Mean)

 4.50-5.00 
 3.50-4.49 
 2.50-3.49 
 1.50-2.49 
 1.00-1.49 
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3.5
 22  2551 – 

 2553  3  –  2552 

3.6

 ( )


