
 2 

 (Cognitive Element) 

 (Affective Element) 

(Behavior Element)  (The Service Marketing Mix) 

2.1
 2.1.1  (Attitude) 

 (Achiffman and Kanuk, 1994 : 657) 

( , 2538 :145) 

 (Components of Attitude)
 3  Cognitive 

 Affective 

 Behavioral 

( , 2539 : 191) 

 John R.G Jenkins 

 3 



5

4. 

(Linking)

5. 

(Preference)

1. 2. 3. 6. 7. 8. 

( )

 ( )

Affective Element. (Emotion of Feelings)

Cognitive Element.

( )

( )

Behavioral Element

 : John R.G Jenkins (1973: 41 , 2539: 191) 

(1)  (Cognitive Element) 

(2)  (Affective Element) 
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(3)  (Behavior Element) 

 “ ”

 : , 2539: 192 

 Cognitive ( )

 Affective ( )

 ( , 2539 : 192) 
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2.1.2  (Marketing Mix) 
 4P’s 

 8  (Product)  (Price)  (Place) 

 (Promotion)  (People)  (Physical Evidence) 

(Process)  (Productivity) ( , 2548 : 29-33) 

 7  (Productivity) 

1.  (Product) /

 ( , 2548 : 29-33) 

 4 

1.1

1.2

1.3

1.4

( , 2547 : 157) 

2.  (Price) 

 ( , 2548 : 29-33)

3.  (Place) 
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 ( ,

2548 : 29-33) 

3.1

3.2

 ( , 2547 : 192-194) 

4.  (Promotion) 

 ( , 2548 : 29-33) 

 3  1) 

 2)  3) 

“ ” “ ”  “ ” ( , 2547 : 

423)
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5.  (People)  2 

5.1

5.2

6.  (Physical Evidence) 

7.  (Process) 

 ( , 2548 : 33) 

2.1.3  (Child Development) 
 (Development)  (Function) 

 (Maturation) 

  DDST (Denver Development Screening Test) 

 6  125 
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 (Gross motor), 

 (Language),  (Fine Motor Adaptive) 

 (Personal – Social) 

(Normal)  (Suspect)  (Untestable) 

 (Advance) 

 (Normal)  (Caution)  (Delayed) 

 (No opportunity) 

 ( , 2546)

2.1.4

 ( , 2553 : )

2.2
 (2542) 

 1-31  2541  101 

3,000  20,000 

 71 

 60 
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 45.54  43.56 

 36.63 

 100 

 63.37 

 42.00 

 97.03 

 91.09  92.08  96.04 

 94.06  99.01 

 90.11  73.27 

 99.01 

 81.19 

 66.34  89.12 

 66.34  91.09

 (2548) 

- . . 2547  20 

 41-50 

 20,000 

 2-3  1 

 79.16 
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 56.43 

 50.00 

 40.56 

 (2548) 

 240 

 5 

 5 

 5 

 1-3 
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 (2546) 

 1-

3  303 

 31-40 

/

10,000-30,000

 3.17  3.77   3.97  

 3.86 

/

 (2551) 

 261 

-
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