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1.

2.

3.

4.

 3 

 3  (Vigor) 

 (Dedication)  (Absorption) (Wilmar B. Schaufeli and Arnold B. Bakker., 

2003)
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 2 

 1. 

 3  (Self Efficacy) 

 (Customer Orientation)  (Service Climate)  3 

 1.    (Self Efficacy) 

 2.    (Customer Orientation) 

-

-

-

-

-

(Self efficacy)

(Customer orientation)

(Service climate)

 (Employee Engagement) 
-  (Vigor) 

-

(Dedication)

- (Absorption)
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 3.    (Service Climate) 

 3  (Vigor)  (Dedication) 

 (Absorption)  Wilmar B. Schaufeli and Arnold B. Bakker            

(2003)  3 

 5  15 

1.

2.

3.

4.

5.

6.

7.

8.

9.

10.

11.

12.

13.

14.

15.
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 15  The Utrecht Work Engagement 

Scale (UWES)  Wilmar B. Schaufeli  Arnold B. Bakker (2003) 

 3  (Vigor)  1 - 6 

 (Dedication)  7 - 11  (Absorption) 

 12 – 15 

 148  1  2552 

    
  1  

  20 

 42 

  29 

  11 

   8 

   13 

  24 

   148 

: , 2552

122  148  82.43 



18

1.  (Primary Data) 

 148 

 122  82.43 

2.  (Secondary Data) 

 (Self-Administered Questionnaire) 

 5 

 1 

/

 2 

 3 

 4

 5 
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 SPSS 11.5 for Windows 

1.

2.  SPSS 11.5 for 

Window  2–5 

 5 

 (Likert’s 

Scale) 5  ( , 2543)  5 

     5  

     4  

     3  

  2  

 1  

 (Interval Scale)

 2.1 

 2  3 

 4 

 = ( – )/

  = (5 – 1)/5 = 0.80 

 0.80 

 1.00 – 1.80 
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 1.81 – 2.60 

 2.61 – 3.40 

 3.41 – 4.20 

 4.21 – 5.00 

 2.2  

 5 

 3 

  1-5 

 (Interval Scale) 

 = (  – )/

  = (5 – 1)/3 = 1.33 

 1.33 

 1.00 – 2.33 

 2.34 – 3.66 

 3.67 – 5.00 

(Linear Regression) 

 (Self Efficacy)  (Customer Orientation) 

 (Service Climate) 
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 3  (Vigor)  (Dedication) 

 (Absorption) 

(Descriptive Statistics) 

1.  (Frequency)  (Percentage) 

2.  (Mean) 

3.  (T-test) 

(One-Way Analysis of Variance: One-Way ANOVA) 

4.

(Linear Regression) 

 5 . . 2552 

. . 2553 . . 2552 


