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ABSTRACT

This independent study aimed to study the marketing mix factors influencing purchasing
decision of chicken soup extract supplement in Bangkok. The data was collected from 250
respondents by using a questionnaire. Descriptive statistics consisting of frequency, percentage
and mean were used to analyze the data.

In this study, it was found that the majority of respondents were female, between 20-29
years old, single, worked as employees, had income of 10,000-20,000 baht per month and had
Bachelor’s degree. “Brand” is the most popular brand of chicken soup extract supplement they
bought. The important reason in choosing this brand was the brand’s reputation. The respondents
bought them from modern trades, such as Big C and Lotus. They spent 201-500 baht per
purchase and did the buying occasionally.

From the study of marketing mix factors influencing purchasing decision of chicken
soup extract supplement in Bangkok, it was found that all marketing mix factors were ranked at
the high level which can be arranged in respective order as follows: product, place, price and
promotion.

When considering the details of each factor, the results were as follows:

For product, the respondents indicated taste and odor as priority. For place, the
respondents indicated easy and convenient buy as priority. For price, the respondents indicated
reasonable price in relation to quality as priority. For promotion, the respondents indicated

discount as priority.



