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1.  (Primary Data)
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2.  (Secondary Data)

(Questionnaire)
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 (Need Recognition)  (Information Search) 
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(Rating Scale)  ( , 2543 : 17)
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  4 
  3 
  2 
  1 

 Rating Scale 
 1.00 – 5.00 

 5 
 (  0.80)  (

, 2543 : 17) 

4.21 – 5.00   
3.41 – 4.20   
2.61 – 3.40   
1.81 – 2.60   
1.00 – 1.80   

 (Descriptive Statistics)  (Frequency) 
(Percentage)  (Mean)  (Standard Deviation) 

 (t-test) 
 (One–way ANOVA)  
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