
 3 

3.1

18-60

 6 

 18-60 

 ( , 2550 : )

 18–60 . . 2550  51,817 

( , 2550 : ) Taro Yamane 

( , 2545)  95%  5% 
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 400 

 (Quota Sampling) ( , 2549)  18-60 

 6  (Chain 

Store)   (Franchise) 

1.  (Fascino)         50 

2.  (Pharma Choice)       50 

3.  (First Drug)        50 

4.  (Pharmaway)        50 

5.  (Boots)         50 

6.  (Watsons)         50 

7.  (Fama Drugs & Healthcare)  50 

8.  (Siam Drug)        50 

       n  =  N

1+e
2

N

  N    51,817   5% (e  0.05)

       n  =  51,817

1+{(0.05)
2

51,817}

           = 51,817

130.5425

           = 396.94  = 397
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3.2
 2 

1)  (Primary Data)
(Questionnaire)  400 

 (Chain Store)

 (Franchise) 

2)  (Secondary Data)

3.3
 (Questionnaire) 

 3

 1 

 2

 (Need Recognition) 

 (Information Search)  (Pre-purchase 

Alternative Evaluation)  (Purchasing)  (Consumption) 

 (Post-purchase Alternative Evaluation) 

 3 
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 (Rating Scales)  5 

 ( , 2543 : 17) 

         5         

         4         

         3         

         2         

         1         

 Rating Scales 

 1.00 – 5.00 

 5 

 (  0.80) ( ,

2543 : 17) 

4.21 – 5.00  

3.41 – 4.20  

2.61 – 3.40  

1.81 – 2.60  

1.00 – 1.80  

3.4

 (Descriptive Statistics)  (Frequency) 

(Percentage)  (Mean) 

 (t-test)  2 

 (One-way ANOVA) 
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3.5

 (chain store)  (franchise) 

3.6
 19 

. . 2551 . . 2553 

. . 2552 . . 2553 


