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ABSTRACT 
 

 This independent study aimed to examine customer satisfaction towards purchasing life 

insurance from Siam Commercial Bank Public Company Limited in Mueang Chiang Mai 

District.  Questionnaires were applied, in this study, as the research tool to collect data from 320 

samplings who bought life insurance from Siam Commercial Bank Public Company Limited in 

Mueang Chaing Mai District.  The questionnaire was conveniently distributed to the samplings; 

then, all given data were analyzed by descriptive statistics, including frequency, percentage and 

means. 

               The findings showed that the highest customer satisfactions on sub-factors of each 

marketing mix were shown as follows. In terms of product, the highest satisfaction was the 

reliability of the bank, as the insurance company’s representative. In terms of price, the highest 

satisfaction was to get tax reduction when the insurance fee was paid. In terms of place, the 

highest satisfaction was the convenience in buying life insurance due to a large of number of bank 

branches. In terms of promotion, the highest satisfaction was the distribution of premium products 

for new insurance customer. In terms of process, the highest satisfaction was the availability of 

officer or representative checking the actual customer need before proposing any suitable 

insurance packages. In terms of people, the highest satisfaction was the way to convince customer 

to buy the insurance as done by bank officer. In terms of physical evidence, the highest 

satisfaction was the full and reliable informative documents. 


