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ABSTRACT

The purpose of this study was to study customer satisfaction towards Taweechai
ice factory in Mueang Chiang Mai District. This study used the Marketing Mix Theory. The
questionnaires were used to collect data from present wholesalers of Taweechai ice factory.
Samples size was 130. It is found that most of respondents are females, age between 31 — 40
years, high school’s degree holders, Their average orders are 10,000-20,000 Baht and also doing
beverage business. Most of them have order small ice type from Taweechai ice factory every
day, carried by truck, order more than 5 bags per day. Most of them buy ice from Taweechai ice
factory only.

The overall of marketing mix factors affecting customer satisfaction towards
Taweechaiice factory are medium rated. The following factors are product, place, promotion
and price.

The most product factor affecting customer satisfaction is ice pass standard of
the Ministry of Public Health. The place factor is cleaned factory and has good hygiene. The
promotion factor is employees have good skill in human relationships and price factor is price
nearly with other ice factory.

The overall problems of marketing mix factors affecting customer satisfaction
towards Taweechai ice factory in first 4 sequence are following, inconvenience of entrance —exit

route, employees were not enough, ice melting fast, most and no short term debt, respectively.
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