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Abstract

 This   independent  study  aimed  to investigate  services marketing mix factors affecting 

customer decision towards selection of construction contractors in Mueang Chiang Rai district. 

Data collection was done through questionnaires distributed to 200 consumers who built or 

modified their house by selecting contractor directly and their construction was completed not 

longer than 3 years. The statistical methods as of frequency, percentage, and mean values were 

applied.

Based upon the findings, it found out that the number of male respondents were nearly 

the same as that of female respondents, most of them are less than 25 years old working in 

private company. Their income was between 15,001 – 25,000 baht. Their education level is 

Bachelor’s degree. Built one-storey single home and resided in their houses for 2 – 3 years with 

construction price between 500,001 – 1,000,000 baht. Consumers acquired information from 

friends, cousins, and acquaintances, and then most of consumers compared information between 

2 contractors, some compared more than 3 contractors and constructed with general people. 

Contract was made with contractor including employing house building and designing contractor 

which has the same number with house designed by consumers themselves. Construction 

material was purchased by contractor. And most of consumers did not think about selecting the 

standard qualified house construction company that has more serious marketing. 



Most of respondents paid attention to services marketing mixed factors which have 

effect on consumers selection for their contractor. They paid most attention on people factor, 

process factor, product factor, price factor, physical evidence factor, place factor, and paid 

normal attention on promotion factor. 

Services marketing mixed factors, in terms of product which highly affected the 

decision of consumer selection for contractor, it found that the output was under assurance and 

would be repaired if the damage occurred, construction was controlled by engineer and architect, 

suggestion and additional knowledge were provided, many example of house drawings were 

proposed to house holder, house building and design service were also provided. 

In terms of price which highly affected the decision of consumer selection for 

contractor, it found that house price was suit with quality of its construction material, many 

house price to be selected according to their required house design, proposed house construction 

price was lower than other contractor, house construction expenditure was not exceed the 

estimated price, and the payment by installments was done according to the agreement. 

In terms of place which highly affected the decision of consumer selection for 

contractor, it found that contractor came to contact at house holder’s place directly. 

In terms of promotion which highly affected the decision of consumer selection for 

contractor, it found that the promotion activities were carried out such as sale discount. 

In terms of people which highly affected the decision of consumer selection for 

contractor, it found that contractor staffs were experience and expertise, possess knowledge and 

ability about house construction well, and can explain the procedure of construction clearly, 

staffs were helpful and has good human relationship, with familiarity , and good personality and 

manner.

In terms of process which highly affected the decision of consumer selection for 

contractor, it found that there is an inspection system to standardize the output, structural 

strength, architectural neatness and toughness, house construction speed as completed within due 

time, coordination and construction result was reported to house holder with haste and modern 

technology was utilized. 

In terms of physical evidence which highly affected the decision of consumer selection 

for contractor, it found that contractor prepared tools, machines, and equipments sufficiently, 



together with staffs with knowledge and ability of construction, and contractor has his own place 

of business. 


