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ABSTRACT 

 

 This independent study was focused to study on the Business Customers 

Towards Marketing Mix Factors of the Paw Bakery . Population of the study are businesses 

owner, shop manager and relevance employees of  Paw Bakery business ‘s customer in both 

business retail and business wholesales in total of 52 businesses. Statistic study involved are 

frequency, percentage and average.  

     The result of the study were that the majority of answering questionnaires were 

women, age average between 20-30 years old, marriage status, owned business, education 

average high school or certificate of occupation study. They ordered supplies from our shop in 

averaged of one time in total value between 500-100 baht per week. For business wholesale 

buying ordered average 1,000 – 1,500 bath. Most businesses are entrepreneur ownership and had 

run businesses in average of 11-15 years. Most of them are located nearby school, industrial. For 

other bakery shop which customers buy three priority were Phungnoi, Farm House and Le Pang. 

Most  reason in selected to buy our product were our business had a to door delivery system for 

theirs convenience.      

      The most Satisfaction of Business’s Customer toward Marketing Mix of the Paw 

Bakery was in all factors with a medium satisfy level. Most of business’s customer satisfied in 

term of marketing mix was a product itself, price, distribution and marketing promotion 

respectively. When determined to detail of factors found that minor factor in product which 

customer satisfied average in highest was the freshness of product. Minor factor in price which 



 

# 

customer satisfied average in highest was price is not too much punctuated. Minor factor in 

distribution which customer satisfied average in highest was  the convenience in term of purchase 

order. Minor factor in marketing promotion which customer satisfied average in highest  was the 

Exchange/Return Policy of expired date of product.
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