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ABSTRACT

The objective of this independent study was to study behavior of working women in
Mueang Chiang Mai District in purchasing ready-to-eat frozen meals. Data was collected by the
distribution of questionnaires to 400 working women. Then, in order to analyze those obtained
data, the descriptive statistics, including frequencies, percentages and means, was applied.

The study showed that the majority of those working women were single in the ages
between 24-29 years old, holding Bachelor’s degree and working as the permanent employees.
They lived in their own houses with 3-4 family members and earned about 10,001 — 15,000 baht
for monthly income. Most respondents used to purchase the ready-to-eat frozen meals and
preferred to take those from main course menu i.e Green Curry with Rice, Shrimp Dumpling and
Boiled Rice. In purchasing the ready-to-eat frozen meals, they normally made their own
purchasing decision under the reason of convenience. It took more than 3 months to purchase the
frozen meals and time to purchase was uncertain. Most respondents purchased the frozen meals
from hyper market such as Tesco Lotus, Carrefour and Big C. Purchasing and consuming natures
of those respondents towards the ready-to-eat frozen meals were to stock up and consume at the
time when there was no other foods accordingly. In each time of purchase, the specific brands
such as Easy Go and Easy Meal would be selected and the quality was highly considered as the
main purchasing criterion. It was revealed that Prantalay was the most well-known brand, which

the respondents used to purchase; but the brand which they often purchased was Easy Go.



Regarding the marketing mix factors which affected to the behavior of those
working women in Mueang Chiang Mai District in purchasing ready-to-eat frozen meals, the
highest concern in each factor was showed hereafter. In Product factor, the highest concerns were
paid to hygiene, reference number from Food and Drug Administration and its taste. In Price
factor, the high concern was paid to appropriate price comparing to its quality. In Place factor, the
high concerns were paid to convenience in finding products and the cleanliness of place. In
Promotion factor, the high concerns were paid to the product advertisements via media, the
discount and free trial.

Problems and Suggestions were mostly referred to the following factors: high price
with low quantity as mentioned for the Price factor, different taste from the new cooked dish as
mentioned for the Product factor and no brochure or salesperson to promote products as

mentioned for the promotion factor.



