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2.1
2.2

 (Services  Marketing  Mix)
 (Philip Kotler, 1997 , 2550)

1.  (Product)

 (Intangible  Product)

 (Customer ‘Needs or Wants)

2.  (Price)



5

3.  (Place)

 (Convenience)

4
3.1  (Outlet)

3.2

3.3

3.4

 24



6

 (Download)
4.  (Promotion)

 (Communication)

5.  (People)

 (Interaction)

6.  (Physical Evidence)

7.  (Process)



7

 (2548)

 400 
 200 

 200 
 t- test 



8

(2550) 

 400 

 8 

(2551)

 353 


