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ABSTRACT

The objective of this independent study was to study customer opinion towards service
marketing  mix of pre — school nurseries in Amphoe Mueang Samut Sakhon . The data was
collected from 170 samples using questionnaire. The data was analyzed by descriptive statistics
namely frequency, percentage, mean and standard deviation.

Most respondents were female and mothers of children in pre-school nursery married
and lived with husband and children. Their age was 26-35 years and their education was lower
than Bachelor’s degree. They worked as private employees and the average monthly income was
not more than 20,000 bath. The number of children under their care was 1 and the number of
children who went to pre-school nursery was 1, aged between 2-3 years. The children went to
pre —school nursery on weekdays during 7:00-18:00. The service fee was 501-1,000 bath per child
per month.

The service marketing mix factors of pre-school nurseries which were rated at the highest
level were people and service process. Service product, place, physical evidence, price and
promotion were rated at the high level, respectively.

For service product, the respondents agreed at the high level. The sub-factor of service
product which received the highest rating of agreement was that pre-school nurseries should have

children trained for everyday routine activities.



For price, the respondents agreed at the high level in average. The sub-factor of price
which received the highest level of agreement was that the nursery should have clear service fee
information.

For place, the respondents agreed at the high level in average. The sub-factor of place
which received the highest level of agreement was that the nursery should have a convenient and
safe entrance.

For promotion, the respondents agreed at the high level in average. The sub-factor of
promotion which received the highest level of agreement was that the nursery should have a
regular health check-up for pre-school children.

For people, the respondents agreed at the highest level in average. The sub-factor of
people which received the highest level of agreement was that the babysitters should be kind and
friendly.

For physical evidence, the respondents agreed at the high level in average. The sub-
factor of physical evidence which received the highest level of agreement was that the nursery
should be spacious, beautiful and natural.

For service process, the respondents agreed at the highest level in average. The sub-
factor of service process which received the highest level of agreement was the children should

receive warm welcome from the first arrival date.



