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Abstract

The purpose of this independent study is to gain insight into the consumers’
behavior in purchasing furniture in Mueang Chiang Mai District. The study involves 380 samples
of those who live or work in Mueang Chiang Mai District and earn an average income of 15,000
Baht and above. Using the convenient sampling method, the samples were randomly selected
from modern retailers such as Tesco Lotus Carrefour Big C Robinson Department Store Kad
Suan Kaew Shopping Center and offices in Mueang Chiang Mai District. The descriptive statistic
analysis such as frequency, percentage and mean analysis was performed through questionnaires
collected from the samples.

The questionnaires reveal that majority of the respondents are female; that majority
are of age range between 20 to 35; that majority have bachelor degree as a highest educational
degree; that majority work as civil servants; that majority earn an average income of 10,000 to
20,000 Baht; and that majority own a house and live in a household with 3 to 4 members.

The study of the respondents’ behavior in the past six months and expected
behavior for the following six months has revealed information listed in this paragraph. Amongst
the list of furniture, the highest purchase and expected purchase rate was the cabinet. Real wood
was preferred over all other listed materials. Majority bought and is expecting to buy furniture for
in-house use; and that they made the buying decisions mainly on their own based on information

given on brochures and pamphlets. Respondents tend to buy furniture on weekends toward the



end of the year — mainly between 1:00 pm to 5:00 pm. They prefer stores which provide delivery
services and have reputable brand name, such as Index and SB.

The marketing mix which has an influence in consumers’ buying decision in Meung
Chiang Mai District is listed below by the order of importance: Price — the respondents prefer the
products which are worth the money they paid, and hence the factor has the highest average
among other sub-factors in the ‘Price’ category. Product — the respondents prefer the products
which are useful and provide usefulness features to them, and hence the factor has the highest
average among other sub-factors in the ‘Product’ category. Place — the respondents prefer the
stores which have easily accessible, available parking lots, and hence the factor has the highest
average among other sub-factors in the ‘Place’ category. Promotion — the respondents prefer the
stores which are reputable in their trust, and hence the factor has the highest average among other

sub-factors in the ‘Promotion’ category.



