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Abstract

The objective of this independent study was to study lifestyles of first and second year
students of Faculty of Business Administration, Chiang Mai University. The data was collected
by using questionnaire distributed to 420 first and second year students of Faculty of Business
Administration. The study focused on 3 aspects namely activities, interests, and opinions.
Statistics used in the analysis were factor analysis in order to decrease the number of factors and
cluster analysis in order to identify distinguished characteristics of the sample group.

The results of the study showed that there were 4 lifestyle patterns among the sample
group when considering activities, interests, and opinions. The details showed the groups from
the most number of students to the least: Group 1 consisted of 138 students or 32.86%. Students
in this group were not interested in anything, be it news, extra curriculum activities, nor sports.
Group 2 consisted of 120 students or 28.57%. Students in this group were interested in morality,
liked activities, worked hard on schoolwork, and did not care for nightlife. Group 3 consisted of
99 students or 23.57%. Students in this group enjoyed nightlife, followed news of every kinds
through digital devices, were not interested in politics nor morality, liked shopping, were not

interested in extra curriculum activities, were not interested in public benefits, and did not care



about their family. Group 4 consisted of 62 students or 14.76%. Students in this group were not
interested in morality, were rebellious, played sports, did not care about appearance, did not like

shopping, did not like digital news, and did not pay attention to schoolwork.



