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ABSTRACT

The objective of this independent study was to study the factors affecting business

consumers in Hat Yai district, Songkhla province towards choosing freight trucking services. The

samples were retailers and wholesalers in Hat Yai district, Songkhla province. The data were

collected by the questionnaire distributed to 304 samplers by convenience sampling. The

statistical techniques used were frequency, percentage, mean, t-test and one-way ANOVA.

The result indicated that most of questionnaire respondents were female in ages between

31-40 years old with bachelor degree and were entrepreneurs. Their businesses were registered in 

a type of sole entrepreneur which have been operated for more than 20 years with less than 5

employees. They hired freight trucking services between 6-10 times per month with average

expenses between 1,001 – 5,000 baht. Their business earned average income between 100,001 – 

500,000 baht per month. They hired freight trucking services for receiving goods only with the

route between Hat Yai to central region including Bangkok. Most of them hired freight trucking 

services from 2 freight companies. The entrepreneurs themselves were decision makers to select 

the services which they were introduced to those freight companies through word of mouth. 
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The factors affecting business consumers decision towards selecting freight trucking 

services were all factors which most of questionnaire respondents ranked all of them at high level. 

The service marketing mix that most of questionnaire respondents ranked by higher average were

people, product, services process, place, price, physical evidence respectively while promotion

was ranked by medium level.

The sub-factors with the highest average of each factor were as follows; the sub-factor of 

people factor was integrity and reliability of employees, following by the sub-factor of product

factor was image, reputation and reliability of freight companies, the sub-factor of services

process factor was rapidity of transportation, the sub-factor of place factor was several connection 

channels, the sub-factor of price factor was reasonable freight rate, the sub-factor of physical

evidence was warehouse safety while the sub-factor of promotion factor was rebates based on

volume of transportation.

Besides, other factors affecting organizational market decision towards selecting freight 

trucking services had affected on many levels. The results sorted by higher level were internal,

external and interpersonal factors respectively.

The sub-factors with the highest average of each factor were as follows; the sub-factor of 

internal factor was business objective, following by the sub-factor of interpersonal factor was

good relationship with freight companies and the sub-factor of external factor was oil price.
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