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WHO, WHAT, WHY, WHEN, WHERE HOW 7 

OCCUPANTS, OBJECTS, OBJECTIVES, ORGANIZATIONS, 

OCCASIONS, OUTLETS OPERATIONS 1 

 

1   
 

(6Ws 1H)                                     

1.  

 
(Who is in the target market?) 

(Occupants) 

1.  

        2.  

        3.  

        4. 

2.  

 
(What does the consumer buy?) 

(Objects) 

(Product components) 

3.  

 
(Why does the consumer buy?) 

(Objectives) 

1. 

 2. 

3. 

4.  

 
(Who Participates in the buying?) 

(Organizations) 

 

1. 2. 3.  

4. 5. 

5.  

 
(When does the consumer buy?) 

(Occasions) 
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6.  

 
(Where does the consumer buy?) 

(Outlets)  

7.  

 
(How does the consumer buy?) 

(Operations)  

 

1.  

2.  

3.  

4.  

5. 

: , 2546 : 194  
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