
 2 

1.

2.

3

4.

5.

1.

 ( , 2550)

 1 

 :  (Wilbur Schramm, 1982) Communication Media in the Information Society 1994:7 

/

3.

4

5

1



5

2.

 3 

 ( , 2541)

1.

2.

3. S

 (Cognitive or Intellectual)  (Affective)

 (Behavior)

 ( , 2546)

 (Levels of Media Consumption)

 (Media Preference)  “ ” (Frequency) 

 “ ”

 (Media Habits) (Media Exposure) 

 (Media Content) 

 (

, 2550)  2  (McLeod, 1972) 

e

” (

Expo

) 

(Fr

posur

. S

6)

nsu

efer(MMedi

 (MMedi H its) (Medi

tion)n)

 (AffectiAff(Affec( ctivecttuanitive or Intellectual)

vior)

 (Levels of M

”

2

2541)

, 0)2550) 2 ((M e , 72, 2550)2550)  2  (MMcLe d, 19722) 



6

 (Denis MacQuail) 

/ /  ( , 2550)

 (Joseph Klapper)

 (selective process)

 (selective exposure)

 (selective perception)

 (selective retention) 

 ( , 2550)

3.
(2542:  10)

1.  (Mass Media)

2.  (Specific Media)

 (Advertising Media)  4

1.  (Print Media)  2

1.1  (Newspaper)

(Local)  (National)  (International) 

1.2  (Magazine) 

2.  (Broadcast Media) 

/

s)

/

2

ctiv

tion

te

3.

1.

 (Sp cif Media)

25

 (2542:  10)

dia

 (selective per

 (selectiv

sure)(

(Jooseph Klapper)

lectivve pro

n)

1.1 (P nt Medie )

(N wwsp p

a (N(N nal tert ionn

.

1. (P nt Medi )

(Newwspaper)

c (N onal nter tion ) 

1



7

2.1  (Radio) 

2.2  (Television)

3.  (Outddor Media)

3.1  (Billboard) (Cutout)

 (Banner)  2

3.2  (Transit Media)

4.

4.1

4.2

4.3

4.4  SMS

 SMS

(

, 2550: )  4

1.  (human media)

 (selective 

exposure)

2.  (mass media) 

(Cud)

an

4.2

4 SMS

 

 (T

dia)

 2

Transit M

 (Billb

 (Outddor M

3.1

2  (Television

(

5

an

)

i )

50:0:

(

, 25 )

an

550:



8

3.  (specialized media)

 (specialized media)  (leaflet) 

(folder)  (pamphlet)  (brochures) (newsletter)

 (annual report)

4.  (electronic media)

 world wide web  (e-mail)

(teleconference)  SMS

 3 

 ( , 2545)

1.

2.

3.

lea

der ett

(t

afle

old ter)

re

.

celeconferenfconfeelec ren

ed 

MSMS

 (electronic m

wide web

M

, 2545)

 ((brochu

media)m

hlet)

ecialized

 (an(an

ialized media)

(n

 (

new

.3.



9

4.

 4  ( , 2550)

1.

2.

3.

4.

 ( , 2549)

 6

1.

2.

3.

4.

5.

6.

1

4 (

.

3

2549), 

1.

4.44.



10

5.

 (Katz, et al, 1973)
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