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ABSTRACT

This independent study is aimed to study media exposure behavior of workers in

The Northern Region Industrial Estate, Lamphun Province. The instrument used for collecting

data was a questionnaire which was distributed to 400 samples who older than 15 years old. The

data was from Quota Sampling. The data was then analyzed by using statistical methods of 

frequency, percentage, average, and standard deviation.

According to the findings, most respondents were female of 26-30 years of age,

single, graduated in high school / vocational college, working as office workers. The average

income was 5,001-10,000 baht. The study revealed that the proportion of male to female was

equal.  Media exposures of their choices were television, radio, newspaper, mobile phone,

magazines, internet and movies, respectively.

The details of analysis for each type of media were as follow. For television, the

respondents watched television on Monday-Friday, the amount viewing period for each time was

2-3 hours from 08.01-12.00 p.m. And they watched television on Saturday-Sunday, the amount

viewing period for each time was 4-6 hours from 08.01-12.00 a.m. The most frequented channel 

was Channel 3. They watched daily news the most. 

For radio, the respondents listened to it on Monday-Friday and Saturday-Sunday 

once a day, less than 1 hour. The most frequented station was FM 95.50. On Monday-Friday, they 
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turned on the radio from 08.01-12.00 a.m. and on Saturday-Sunday from 08.01-12.00 a.m. They 

listened to the radio the most at home or dormitory. They listened to the radio from radio/ stereo. 

Most of them chose music program. They listened to the radio while doing other activities.

For newspaper, the respondents read them 2-3 times per week, less than 1 hour.

Most read them on Monday-Sunday equally, at the same time 08.01-12.00 a.m. They read the

newspaper the most at home or dormitory. The most preferred was daily Thai newspaper was 

Thairath. While they were reading newspaper, they did not do other activities.

For mobile phone, the respondents used 6 or more per week. Their mobile phone

expenses were less than 300 baht per month. Most used them on Monday-Sunday equally, less

than 30 minutes each time. On Monday-Friday, they used the mobile phone from 08.01-12.00

a.m. and on Saturday-Sunday from 08.01-12.00 a.m. The most expenses were telephone bill. The

most used the basic services (make a phone call and receive) and played game. Most of them did

not apply the service to receive the information via the mobile phone. The behavior of the

respondents whom applied to the service to receive the information via the mobile phone because

it was easy to access to the information. They received the media from everywhere because they

received the information via the mobile phone.

For magazines, the respondents read them once a week, less than 1 hour. Most read

the magazines more on Saturday-Sunday than on Monday-Friday. On Monday-Friday, they read

at 06.00-06.29 p.m. and on Saturday-Sunday at 08.01-12.00 a.m. and 12.01-02.00 p.m. They read 

them the most at home or dormitory. The most preferred type of magazine was entertainment and

movie stars. While they were reading magazines, they did not do other activities.

For internet, the respondents used it 6 times or more per week. Most used it on

Monday-Sunday equally, the average period of each use was 2-3 hours. On Monday-Friday, they

used it at 12.01-02.00 p.m. and on Saturday-Sunday at 02.01-16.00 a.m. and 08.01-12.00 p.m.

The equipment that they used to access the media was desktop. They used it the most at home,

dormitory or rental.  The most frequented website was Google, to search the information. The

most preferred types of website were movie, radio, television and other entertainments. 

For movie, the respondents watched movies once a month. Most watched movies 

more on Saturday-Sunday than on Monday-Friday at 06.01-08.00 p.m. They preferred comedy 

movie the most. They would like to see the movie with their lover. 
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The reasons for exposing themselves to the media were as follow: demand for 

current information, get the information that they would like to know in order to know what 

happens in society and to ensure for themselves, and entertainment and they want to create the

identity of themselves, respectively.
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