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ABSTRACT

The objective of this study was to study Business Customer Behavior Towards
Employing an Organizer in Chiang Mai Province by using consumer behavior and marketing mix
concept.

The data were collected by using 50 questionnaires completed by organizations with
experiences in hiring organizers. Then the data were analyzed by frequency, percentage and
mean.

The study showed that the respondents were female aged between 31-40 years old,
holding bachelor’s degree. The organizations from governmental, state enterprises
association/club, product business, service business and educational institution with 1-100
employees. In the previous year, they hired organizers 1 time mostly for meetings or seminars.
The service was about creating promotion plan for target audiences and designing product for
public relation. The events were held at hotels and the accepted organizers were located in Chiang
Mai. They were introduced through acquaintances. The services were chosen on the ground of
being creative and professional. Indeed Creation, Inc was the one with the most satisfactory
response and Don Tree Season, Inc was the most well-known and hired. The main reason for
hiring an organizer was the reasonable price and directors or administrators were decision makers.

The organizers were contacted 1-3 months ahead of an event. The average budget was between



50,001- 200,000 baht. The decision whether to hire the same company in the following event is
uncertain. It depended on the occasion and suitability of the following event. Customers might
use the service of a new organizer or an old one at the same time.

The study of Business Customer Behavior Towards Employing an Organizer in Chiang
Mai Province revealed that all marketing mix factors were rated at the high level. The factors

included process, people, product, price, promotion, physical evidence and place respectively.



