
134

 5

 18 - 55 
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 1 
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 301 - 500 /  2 /
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 1 /  1 – 2 /  4 /
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2. /
3.

1.

2.
3.
4. /
5.
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1.
2.
3. /
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5.

1.

 3 
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/
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 5,000  5,001 – 10,000  10,001 – 30,000  30,001

1.

(Need
Recognition)

1.

2.
3. /

1.

2.
3.

1.
2.

3.

1.

2.

3.

1.
2.

3.

1.

2.

3.

1.

2.
3. /

1.

2.
3.
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2.
3.
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2.

3.

1.

2.

3.

1.

2.

3.

1.
2.
3. /
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2.

3.

1.

2.

3.

1.

2.

3.
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 5,000  5,001 – 10,000  10,001 – 30,000  30,001
3.

(Pre-Purchase
Alternative
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and
Purchasing)

1.

2.

3.

1.

2.

3.

1.

2.

3.

1.

2.

3.
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 5,000  5,001 – 10,000  10,001 – 30,000  30,001

4.
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and Post-
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Alternative
Evaluation)

1.

2.
3.

1.

2.

3.

1.
2.

3.
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2.

3.

1.

2.

3.
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3.

1.
2.

3. /

1.

2.

3.
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 30,001 
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 300  301 – 500  501 – 1,000  1,001 
1.

(Need
Recognition)

1.
2.
3.

1.

2.

3.

1.
2.

3.
/

1.

2.

4.

1.

2.
3.

1.

2.

3.

1.
2. /

3.

1.

2.
3.
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 300  301 – 500  501 – 1,000  1,001 
2.
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Search)

1.

2.
3.

1.

2.

3.

1.
2.
3. /

1.

2.

3.

1.
2.

3.

1.

2.

3.

1. /

2.
3.

1.

2.

3.
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 300  301 – 500  501 – 1,000  1,001 
3.

(Pre-Purchase
Alternative
Evaluation
and
Purchasing)

1.

2.

3.

1.

2.

3.

1.

2.

3.

1.

2.

3.
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 300  301 – 500  501 – 1,000  1,001 

4.
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and Post-
Purchase
Alternative
Evaluation)

1.

2.

3.

1.

2.

3.

1.
2.

3.

1.

2.

3.

1.

2.

3.
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2.

3.

1. /

2.

3.

1.

2.

3.
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1.

(Need Recognition)
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2.
3.
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2. /

3.

1.

2.
3.

1.
2.

3. /
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2.
3. /

1.
2.

/

3.
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(Need Recognition) 1.

2.

3.

1.
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3.

1.
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3.
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2.

3.
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3.
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149

145



158

 65 ( )

2.
 (Information 

Search)
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1.
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3.

1.
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1.
2. /

3.

1.

2.
3.

1. /
2.

3.
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 (Information 

Search) 1.

2.

3.

1.
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2.

3.

1.

2.

3.

1.

2.

3.

1.

2.

3.
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3.

(Pre-Purchase
Alternative Evaluation 
and Purchasing) 1.

2.

3.

1.

2.

3.

1.

2.

3.

1.

2.

3.

1.

2.

1.

2.

3.
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4.

(Consumption and Post-
Purchase Alternative 
Evaluation)

1.
2.

3.
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2.
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2.
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2.
3. /

1.

2.
3.
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3.
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3.
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2.
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3.

154



163

 66

1. 2.  3. 4.

155

145



164

 66 ( )

1. 2.  3. 4.
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 18 - 
25  5,001 
- 10,000  1 /

 301-500 /  2 /
 (2541)

 21 - 30  8,000 
 2,000 

4

 (2548) 

 2 /



158

 (Non – personal Communication) 
(2548)

1.  (Need Recognition) 

2.  (Information Search) 

3.  (Pre-Purchas Alternative
Evaluation and Purchasing) 

/ / /
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4.  (Consumption and Post
Purchase Alternative Evaluation) 

5.3

1.

2. /
 1 – 2 

3.
 15 - 25 

 26 - 35   36 - 45  46 - 50 
 15 - 25  26 - 35 

 36 - 45  46 - 50 

4.
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/
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/
/

/
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 10,000 
10,001 - 30,000  30,001 

 10,000 
30,001

 10,001 - 30,000 
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 5,000  5,001 – 10,000 

 10,001 - 30,000  30,001 

/ / /
 10,001 - 30,000  30,001 

 5,000  5,001 – 10,000 

 5,001 – 10,000 10,001 - 30,000 
 5,000  30,001 

 10,001 - 30,000  30,001 
5,001 – 10,000  30,001 

5,001 – 10,000 
10,001 - 30,000 /

 5,000 

 5,000 
 5,001 – 10,000 
 5,001 – 10,000  10,001 - 30,000  30,001 
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 300 , 301 – 500 , 501 - 1,000  1,001 

/ / /

 300 , 301 – 500  1,001 
 501 - 1,000 

 300 
,301 - 500  1,001 

 501 - 1,000 

 301 - 500  501 - 1,000 

 300 
/

 1,001 

 501 - 1,000 

 300  301 - 500 
 300 

/
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 1,001 
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 6 

/ / /
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5.3

 1.  (Need Recognition) 

 (Non – 
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Communication)

2.  (Information Search) 

 2  (Personal Communication) 

 301 – 500 , 501 – 1,000 

 (Beauty Adviser) 
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3.  (Pre-purchase Alternative 
Evaluation and Purchasing) 

/ / /

4.  (Consumption and Post-
purchase Alternative Evaluation) 
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