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ABSTRACT

This independent study aimed to study the services marketing mix factors affecting
consumer decision towards selection of construction material stores in Mueang Satun District. A
questionnaire was used for data collecting from 325 customers who purchased construction
materials at 13 stores in Mueang Satun District. The samples were conveniently selected. The
data was then analyzed using descriptive statistics namely frequency, percentage and mean.

Regarding consumer behavior on buying construction materials, the reason that most
questionnaire respondents chose a particular store was location which was close to their home or
work. The reason for buying was for home repair. Most respondents made their own buying
decision. The most purchased items were construction materials and mechanical tools and they
compared prices before making buying decision.

The respondents ranked all service marketing mix factors at the high level with the
importance in the following order, process, price, people, product, place, physical evidence and

promotion.



The problems found in buying at the store were limited selections from which to choose,
staff taking too much time in solving the problems for customers, and staff was not accurate in

placing the right products to the order.



