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ABSTRACT

The purpose of this independent study was to study factors Influencing the
Decision on Purchasing Biofertilizer of Agriculturists In Nakorn Patom Province. The sample
group was 246 agriculturists In Nakorn Patom Province. The data were analyzed by descriptive
statistics presented in form of frequency , percentage and mean.

The result showed most of the samples were females, married and the ages were
over 54 years old. Their educations were lower or about a second grade of elementary level and
the average income were not over 5,000 per month. The amount of land owning were lower than
10 rai and farmer crop was the major crop in planting. For the samples’ purchasing behavior, the
study found out that they purchased from convenience stores, during the cropping period. The
frequency of purchasing was about three or four a year, with the amount of spending at a time
was not over 5,000 baht and the paying was through cash. The major factor that had impact on
decision making was the restoration of the soil’s fertility and also the decision had been made by

themselves. Most of farmers received information about biofertilizer through neighbor or leaders.



The factors influenced the samples’ purchasing decision of biofertilizer In Nakorn
Patom Province by marketing mix factors and non — marketing stimulus are described as
follow. The most important factor was economic factor. The highest average of sub-factors in
marketing mix factors and non — marketing stimulus were as follow. The product sub-factor was
the quality of biofertilizer. The price sub-factor was the price level as compared to competitors’
price. The distribution sub-factor was the trustful location. The promotion sub-factor was the
advertising and promotion. The economic sub-factor was the higher price of inorganic fertilizer.
The law and political sub-factor was the controlling of biofertilizer quality by the Ministry of
Agriculture which made the agriculturist confidential. The culture sub-factor was the tendency of

consuming safety crops and help in safeguarding the soil health.



