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1.  (Who is in the target market?) 

 46 - 55

 11 – 15
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 2.  (What does the consumer buy?)
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 3.  (Why does the consumer buy?)

 4.  (Who participates in the buying?)

 5.  (When does the consumer buy?)
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 6.   (Where does the consumer buy?) 

7.  (How does the consumer buy)
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/
 2.  (Price)

 (Price)
 (Value)  (Price)
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4.  (Promotion) 
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