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ABSTRACT

 This study aimed to explore the behavior in purchasing chemical products for

agriculture of the fruit gardeners in Ban Paew District, Samutsakorn Province. Data collection

was done through the distribution of questionnaires to 380 fruit gardeners. Then, the descriptive

statistics, consisting of frequencies, percentages, means, and standard deviation, was applied in

order to analyze all given data.

 According to the findings, most respondents bought chemical products for

agriculture from general chemical agriculture stores and the following chemicals were mostly

bought; inhibited substances/controlling substances/decelerating and accelerating substances

under the Amista and Arawan brands, prevent and eliminate pesticide substances under the Kai

Daeng (Red Hen) brand and chemical/science fertilizers under the Viking Yatch brand. In

purchasing the chemical products for agriculture, the most significant criteria was referred to the

quality of product.  The most important reason in purchasing the chemical products for 

agriculture, excluding the key reason in nourishing plants, was mentioned to the selling price. If 

the product was sold in high price, they would purchase in only a few amount as needed. 

However, the stock purchase would be done if the product was sold in low price. The respondents 

generally went to the store to purchase products by themselves prior to use for 2 days. In average, 

they purchased the chemical products for agriculture every month and paid 3,001 – 6,000 baht by 
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cash in each time of purchasing. The influencing person towards the purchasing of agriculture 

chemical products was mentioned to the fruit gardeners themselves. They knew or leant about the 

chemical products for agriculture from general agricultural chemical products stores and the most

preferable promotion’s model for agricultural chemicals was the cash rebates. It was observed 

that most of respondents or 40% of them would like to reduce the use of chemicals for agriculture

in the year 2010 onwards, while most of those who did not want to reduce the use of chemicals

for agriculture in the year 2010 had still required the same amount of agricultural chemical

products.

Based upon the study on marketing mix factors affected the agricultural chemicals

purchasing decision of fruit gardeners in Ban Paew District, Samutsakhon Province, overall

factors were shown in high level of importance. In Product factor, which was rated at high level

of importance, the first important sub-factor was mentioned to quality of agricultural chemicals.

In Price factor, which was rated at high level of importance, the first important sub-factor was f

mentioned to the rebate given to customers. In Place factor, which was rated at high level of 

importance, the first important sub-factor was mentioned to the sufficient stock of products as

needed by the market. In promotion factor, which was rated at high level of importance, the first

important sub-factor was mentioned to the giveaway stuffs such as shirt and electric appliances.

                      In regards to the marketing mix factors, the respondents found problems in

purchasing agricultural chemicals and came up with some suggestions for those problems as 

follows. The respondents agreed to rate the Product factor as the most problematic factor and

needed to have the good quality of product in reasonable price for their good productions; then

other problematic factors were referred to Price, Promotion, and Place, in orderly.
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