
 2

-
-

1.
2.
3.
4.

 ( , 2546: 53-55)

(Product)

(Price)
 (Value) (Price)

 (Place  Distribution)

.
4.

55

uct)(P

,

11.

(P
(V ealu ) r cee)

Plac ti

(P
 (Value) P ice)

 Plac ti
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(Promotion)

1. (Advertising)

2. (Personal Selling)

3.  (Sales Promotion)

3
3.1
3.2
3.3

4.  (Publicity and Public Relation)

5.  (Direct Marketing  Direct Response Marketing)

4
4

 (Right Product)  (Right Place)
(Right Promotion)  (Right Price) 

Direct ect Resp

ubli4.

t Market ng

ation

(Per

Prom

3

(Publicity and

on)

onal Srs

 (Sa

(P

3

2.

dverti ing)

4
4

4
444
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(Organization Buying) 

 (Kotler, 2003
, 2546: 227-228)
(Organizational Market) (Organization Buyer)

(Solomon, 2002 , 2546: 227)
1. (Business Market) 

1.1. (Industrial Market)
(Producer Market)

(Business Market)
1.2. (Middleman Market)

(Wholesaling
Market) (Retailing Market)
(Distributor) (Wholesaler) (Retailer)

2. (Government Market) (Institutional
Market)  

 (Participants in the Business Buying
Process)

rga

Pr

(Whole ler)

 (Kot

aniz

(P

(W
(Government Ma

anizational Market)

om : 2

rk
rke

dlema

ucer 

(R ail g MMarket)

Markrket)

(Business M

1 (In

Business Market)
(Mid

, 2

ark

2002
1.

l 
2546  227-228)

M etarket

P oc
car ia p ntn tn h BB siu n s Buu iyinng

MMarketMarkett)  

P oc
 articipann in the BBBusiiness Buuying
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 (Buying Center)

1.

2.

3.

4.
 suppliers

5.

6.  suppliers

7. (Gatekeepers)

 ( , 2547)
4

1.  (Environmental Factors) /
/

/

2.  (Organization factors)
/

.

ers6.

(Gatek epers))

4
 supplieru

3

2.

4
( 7))

1 E vv o m ant oa tF s
4

 ( , 2 47)

1. (Envvironnmeenta Factors)

/
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 (Incentives)

3.  (Interpersonal factors)
(Initiators) (User)

(Influencers) (Deciders) (Approvers)
(Gatekeepers)

/
4.  (Individual  Factors)   (

)

 (  ( ), 2551:
)

 (Autoclaved Aerated Concrete: ACC)

 2
 1.  (Non - Autoclaved System) 

 2
 1

 2  (Circular Lightweight Concrete)

 (Inc

G

 (Autoclaved Aerated Concrete: ACC

(U

(

 (

CC)

person
(
ppr

(

d Aerated C

4 Facctor

(D

 (Individual  Factors)

idersuencers)
keep

3.

)

fac ors
ator

)
ors)

s)

1  NNon - AutA oclavc ded System) 
 
1 Non - Au oclaved Syst m)

2
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 ( )

 2.  (Autoclaved System)
 2

 1 Lime Base

 2 Cement Base

“Autoclave”
 (Calcium Silicate)

(  ( ), 
2551: )

 4-8

30%
2-3 4-5

2-3

System

“A

-8

tem)
2

 (

1 Lime Base

)

30%

l

ment B

Silicat

(

2 

B

 (Au clave
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4
2-4

 (2542)

 150
/  25-35

., . ., /
 20,000

/

/

/

4
2-

4
2-4

 1500
/

,
00

5 35

542)

////
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 (2544)

109  31-40
/

 1-10  1-10

 85.3
 45.9

 500 .
SUPERBLOCK

 58  94 

 62
 90

 57.6

1

.

8

 1-

S PE BLOCCK
500

909 000

 1

44)

90
755

 62
90

57 5
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(2546)

400

 33-40
 20,001-30,000

 6  4

 0.5,

0.5,
 0.5,

 0.5,

 0.5,

 0.5,
 0.5, 

 0.5

)(2546)

33-4

4

 20,001001 30 00

5

5,

5,

0.5,5

5,

0.5
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 (2547)

 40-49

1  1-10  6-10  5-10 
 5,000,0001

 50
(CPAC) 

 (2550)
 7

 100

5

49

5,000,0001

(2550)
 7

 10

(CP

5,0
  6-


