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ABSTRACT

The objective of this independent study was to study factors affecting the purchase of
aerated autoclaved concrete products for wall construction. The sampling group of the study was
purchasing decision makers, who was in individual project or companies corporate in real estate
business or real estate business, such as; project owner, engineer, architecter, subcontractor,
purchase manager, and was used to or about to purchase autoclave aerated concrete product for
walling construction in Bangkok. The study was conducted by collecting 160 samples using
questionnaires from sampling group that was constructing single house, twin house,
townhouse/commercial building and high building. The data was analyzed by using descriptive

statistics; frequency, percentage, mean, and standard deviation

The study shown that most of the respondent were male, aged between 31-40 years
with highest education in Bachelor degree, positioned as engineer/architector. Most of them were
working for company limited corporation with 1-10 registered capital, having 11-15 years of
business operation, employed 51-100 personnel, and having 1-2 residential construction project
each year. The type of construction that mostly used autoclave aerated concrete product was
single housing and project worth between 10.1-20.0 million baht. Most of the respondents were
obtained the product’s information from construction shop and the decision makers mostly was

project owner/partnership.



The studies result found that the respondents weigh the importance to the factors

influencing towards purchasing decision of Autoclave Aerated Concrete product as follow;

The product factor affected the purchase of Autoclave Aerated Concrete in high level.
The most important sub-factor was size of the product which was constantly standardized at the

same dimension in every unit.

The price factor affected the purchase of Autoclave Aerated Concrete in high level.

The most important sub-factor was price perceived relevantly to product quality

The place factor affected the purchase of Autoclave Aerated Concrete in high level.

The most important sub-factor was ease of contact with sale representative.

The promotion factor affected the purchase of Autoclave Aerated Concrete in high
level. The most important sub-factor was personnel who well provide product’s information and

advice.

The environmental factor affected the purchase of Autoclave Aerated Concrete in high

level. The most important sub-factor was the lower cost per unit area than using other materials.

The organizational factor affected the purchase of Autoclave Aerated Concrete in high

level. The most important sub-factor was registered capital of the company.

The interpersonal relationship factor affected the purchase of Autoclave Aerated
Concrete in high level. The most important sub-factor was relationship between business and

seller or supplier.

The personal factor affected the purchase of Autoclave Aerated Concrete in high level.

The most important sub-factor was knowledge and comprehension to the product.



