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ABSTRACT

This independent study had objective to study the factors affecting decision on 

buying sewage submersible pumps among industrial factories in Krathumban District, Samut 

Sakhon Province. Questionnaires were used to collect data from 100 persons involved in the 

decision making process. The data was analyzed by using descriptive statistics consisted of 

frequency, percentage, mean and standard deviation.

The study found that most respondents worked in purchasing department. Most of 

industrial factories were company limited and had average 41-60 million bath of authorized 

capital. Moreover, the respondents had capable knowledge about sewage submersible pumps.   

Each of the factors affecting decision on buying sewage submersible pumps among industrial 

factories, was rated at high influence level respectively: product factor, price factor, place factor, 

promotion factor, environment factor, organization factor, interpersonal factor, and individual 

factor. Of all those influencial factors, the sub-factors which were rated at the highest average 

scores were shown as follow. 



The Product sub-factor: a company guaranteed any damage regarding the product itself.

The Price sub-factor: the spare parts and the components were inexpensive when

needed.

The Place sub-factor: goods were always available for sell.

The Promotion sub-factor: the employee were  enthusiastic for following up their work. 

The Environment sub-factor: the oil price level when the industrial factories decided to 

buy the sewage submersible pumps. 

The Organizational sub-factor: the annual sales of the buyer company. 

The Inter-personal sub-factor: the culture and  tradition in the ordering process of the 

buying organization. 

The Individual sub-factor: the experience of the buying decision maker. 


