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ABSTRACT

This independent study aimed to study customers satisfaction towards the marketing
mix factors of products and services as offered by Lucky Star Weaving Factory Company
Limited. Data collection was completed by the distribution of questionnaires to 218 samplings
who purchased products and took services from the mentioned company; then, all given data were
analyzed by the application of descriptive statistics, composing of frequencies, percentages and
means.

Based upon the results of this study, it was found that most respondents were
business owners and had purchased products from this company for more than 3 years, with the
purchasing frequency at every 2-3 month. In each of time of their purchase, they spent 150,001-
200,000 baht in average.

Respondents satisfied with the Product factor of which the highest satisfaction was
ranked to the variety of products. However, they dissatisfied with following marketing mix
factors: Price of which the highest dissatisfaction was ranked to the higher price than products of
other companies, Place of which the highest dissatisfaction was ranked to the delay in delivering
products and Promotion of which the highest dissatisfaction was ranked to the special promotions

such as discount, free trials and premium products.



